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ANALISIS KONTEN KATEGORI TUTORIAL TRAVELING PADA AKUN TIK-

TOK @ANAKNYA_MAS_JOKO TERHADAP BEHAVIOR INTENTION DAN 

KESIAPAN INDIVIDU DALAM MELAKUKAN KUNJUNGAN TRAVELING 

BARU SEBAGAI FENOMENA FEAR OF THE UNKNOWN 

Khoirunnisa 

ABSTRAK 

Perkembangan pariwisata domestik saat ini banyak didorong oleh generasi muda yang 

memanfaatkan media sosial seperti TikTok untuk merencanakan perjalanan. Penelitian ini 

bertujuan untuk menganalisis pengaruh konten tutorial traveling pada akun TikTok 

@anaknya_mas_joko terhadap behavior intention dan kesiapan individu dalam melakukan 

kunjungan traveling baru sebagai fenomena fear of the unknown. Metode penelitian yang 

digunakan adalah pendekatan kuantitatif eksplanatori dengan pengumpulan data melalui 

kuesioner pada pengguna TikTok di Jabodetabek. Analisis data dilakukan menggunakan 

metode SEM-PLS Hasil penelitian menunjukkan bahwa Konten Tutorial berpengaruh negatif 

dan signifikan terhadap Fear of the Unknown (koefisien jalur = -0,410, t-statistik = 6,220, p-

value = 0,000) Sebaliknya, Fear of the Unknown tidak berpengaruh signifikan terhadap 

Behavior Intention (koefisien jalur = -0,157, t-statistik = 1,813, p-value = 0,070) Kesiapan 

Individu berpengaruh positif dan signifikan terhadap Behavior Intention (koefisien jalur = 

0,439, t-statistik = 7,259, p-value = 0,000) Konten Tutorial juga berpengaruh positif dan 

signifikan secara langsung terhadap Behavior Intention (koefisien jalur = 0,244, t-statistik = 

3,097, p-value = 0,002) Kesimpulannya, konten tutorial traveling berperan penting dalam 

menurunkan ketidakpastian (fear of the unknown) sekaligus meningkatkan niat berkunjung 

secara langsung, dengan kesiapan individu sebagai faktor pendorong terbesar dalam 

membentuk niat perjalanan wisatawan. 

 

Kata Kunci: Konten Tutorial Traveling, Fear of the Unknown, Kesiapan Individu, Behavior Intention. 
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ANALYSIS OF TRAVELING TUTORIAL CONTENT ON THE TIKTOK 

ACCOUNT @ANAKNYA_MAS_JOKO ON BEHAVIORAL INTENTION AND 

INDIVIDUAL READINESS TO UNDERTAKE NEW TRAVEL EXPERIENCES AS 

A PHENOMENON OF FEAR OF THE UNKNOWN 

Khoirunnisa 

ABSTRACT 

The current development of domestic tourism is increasingly driven by young people who 

utilize social media platforms such as TikTok to plan their trips. This study aims to analyze 

the effect of traveling tutorial content on the TikTok account @anaknya_mas_joko on 

behavioral intention and individual readiness to undertake new travel experiences as a 

phenomenon of fear of the unknown. This study employed a quantitative explanatory 

approach, with data collected through questionnaires distributed to TikTok users in the 

Greater Jakarta (Jabodetabek) area. Data were analyzed using the Structural Equation 

Modeling-Partial Least Squares (SEM-PLS) method. The results showed that Tutorial 

Content had a negative and significant effect on Fear of the Unknown (path coefficient = -

0.410, t-statistic = 6.220, p-value = 0.000). In contrast, Fear of the Unknown had no 

significant effect on Behavioral Intention (path coefficient = -0.157, t-statistic = 1.813, p-

value = 0.070). Individual Readiness had a positive and significant effect on Behavioral 

Intention (path coefficient = 0.439, t-statistic = 7.259, p-value = 0.000). Tutorial Content also 

had a direct positive and significant effect on Behavioral Intention (path coefficient = 0.244, 

t-statistic = 3.097, p-value = 0.002). In conclusion, traveling tutorial content plays an 

important role in reducing uncertainty associated with the fear of the unknown while directly 

increasing travel intention, with individual readiness being the strongest contributing factor 

in shaping tourists' travel intentions. 

Keywords: Traveling Tutorial Content, Fear of the Unknown, Individual Readiness, Behavioral Intention. 
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