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ABSTRAK 

Pemanfaatan media sosial sebagai sarana komunikasi Corporate Social 

Responsibility (CSR) menjadi salah satu strategi PT Bank Rakyat Indonesia 

(Persero) Tbk dalam mengomunikasikan program pemberdayaan UMKM dan 

membangun citra perusahaan. Penelitian ini bertujuan menganalisis penerapan 

strategi komunikasi CSR BRI melalui Instagram @bankbri_id serta kontribusi 

Cyber Public Relations terhadap pembentukan citra perusahaan. Penelitian 

menggunakan pendekatan kualitatif dengan metode analisis isi. Data diperoleh 

melalui observasi, wawancara mendalam, dan dokumentasi, dengan keabsahan data 

diuji melalui triangulasi sumber. Hasil penelitian menunjukkan bahwa komunikasi 

CSR BRI didominasi oleh Stakeholder Information Strategy, sedangkan 

Stakeholder Response Strategy dan Stakeholder Involvement Strategy belum 

diterapkan secara konsisten. Penerapan Cyber Public Relations terlihat melalui 

connectivity, engagement, customization, community building, serta transparency 

& trust dengan tingkat penerapan yang berbeda. Kredibilitas komunikasi didukung 

oleh dokumentasi kegiatan, kesesuaian informasi dengan pengalaman penerima 

manfaat, dan konsistensi identitas visual. Namun, pelibatan stakeholder melalui 

Instagram belum optimal karena ruang dialog dan partisipasi aktif masih terbatas. 

Pengalaman Kumora Cookies, Renaco, dan Casa Grata menunjukkan penilaian 

positif terhadap dukungan BRI dalam pengembangan UMKM. Secara keseluruhan, 

komunikasi CSR BRI melalui Instagram berkontribusi terhadap pembentukan 

corporate image melalui keterkaitan antara pesan perusahaan dan pengalaman 

penerima manfaat. 

 

Kata kunci: Corporate Social Responsibility, Strategi Komunikasi, Cyber Public 

Relations, Instagram, Citra Perusahaan. 
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ABSTRACT 

The use of social media as a communication channel for Corporate Social 

Responsibility (CSR) has become one of the strategies employed by PT Bank 

Rakyat Indonesia (Persero) Tbk to communicate its MSME empowerment 

programs and build its corporate image. This study aims to analyze the 

implementation of BRI’s CSR communication strategy through Instagram 

@bankbri_id and the contribution of Cyber Public Relations to corporate image 

formation. This study employs a qualitative approach using content analysis. Data 

were collected through observation, in-depth interviews, and documentation, while 

data validity was ensured through source triangulation. The findings indicate that 

BRI’s CSR communication is predominantly characterized by the Stakeholder 

Information Strategy, while the Stakeholder Response Strategy and Stakeholder 

Involvement Strategy have not been consistently implemented. The application of 

Cyber Public Relations is reflected in connectivity, engagement, customization, 

community building, and transparency & trust, with varying levels of 

implementation. Communication credibility is supported by activity 

documentation, consistency between the information presented and beneficiaries’ 

experiences, and consistent visual identity. However, stakeholder involvement 

through Instagram remains suboptimal due to limited opportunities for dialogue and 

active participation. The experiences of Kumora Cookies, Renaco, and Casa Grata 

indicate positive perceptions of BRI’s support for MSME development. Overall, 

BRI’s CSR communication through Instagram contributes to corporate image 

formation by establishing a connection between corporate messages and 

beneficiaries’ experiences. 

 

Keywords: Corporate Social Responsibility, Communication Strategy, Cyber 

Public Relations, Instagram, Corporate Image. 
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