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STRATEGI KOMUNIKASI SOCIAL LISTENING MELALUI
INSTAGRAM UNTUK MENINGKATKAN CITRA PERUSAHAAN
DENGAN PRINSIP GREEN MINING (STUDI PADA PT BUKIT ASAM
(PERSERO) TBK)

Linda Nurmala Apriyanti

ABSTRAK

Perkembangan media sosial mendorong perusahaan untuk mengembangkan
strategi komunikasi yang mampu membangun citra dan menjawab tuntutan
transparansi publik. Tantangan tersebut semakin kompleks bagi perusahaan
pertambangan karena aktivitas industri ekstraktif berkaitan erat dengan isu
lingkungan, keberlanjutan, dan tanggung jawab sosial. Penelitian ini bertujuan
untuk menganalisis strategi komunikasi PT Bukit Asam (Persero) Tbk dalam
meningkatkan citra perusahaan melalui Instagram serta memahami penerapan
prinsip green mining dalam komunikasi perusahaan. Penelitian menggunakan
pendekatan kualitatif dengan metode studi kasus. Data diperoleh melalui
wawancara mendalam, observasi, dan dokumentasi, kemudian dianalisis
menggunakan model interaktif Miles dan Huberman. Hasil penelitian menunjukkan
bahwa strategi komunikasi PT Bukit Asam (Persero) Tbk melalui Instagram terdiri
atas enam tahapan, yaitu monitoring isu dan riset komunikasi, perencanaan strategi
melalui social listening, produksi konten berbasis green mining, publikasi melalui
Instagram, pengelolaan interaksi dengan publik, serta evaluasi dan penyempurnaan
strategi. Temuan juga menunjukkan bahwa Instagram digunakan untuk
menyampaikan informasi lingkungan, keberlanjutan, inovasi energi sekaligus
membangun komunikasi dua arah dengan pemangku kepentingan. Penelitian
menghasilkan model komunikasi yang bersifat siklus dengan social listening
sebagai mekanisme yang menghubungkan respons stakeholders, identifikasi isu,
pengembangan pesan green mining, publikasi, engagement, serta evaluasi
komunikasi.

Kata Kunci: Strategi Komunikasi, Citra Perusahaan, Green Mining,
Instagram, Social Listening
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COMMUNICATION STRATEGY THROUGH SOCIAL LISTENING ON
INSTAGRAM TO ENHANCE CORPORATE IMAGE WITH GREEN
MINING PRINCIPLE: A STUDY OF
PT BUKIT ASAM (PERSERO) TBK)

Linda Nurmala Apriyanti

ABSTRACT

The development of social media has encouraged companies to develop
communication strategies capable of building corporate image while addressing
the public’s demand for transparency. This challenge is particularly significant for
mining companies because extractive industry activities are closely associated with
environmental issues, sustainability, and social responsibility. This study aims to
analyze the communication strategy implemented by PT Bukit Asam (Persero) Thk
in improving its corporate image through Instagram and to examine the
implementation of green mining principles in the company’s communication
practices. This research employs a qualitative approach using a case study method.
Data were collected through in-depth interviews, observation, and documentation,
and were analyzed using the Miles and Huberman interactive model. The findings
indicate that PT Bukit Asam (Persero) Tbk’s communication strategy through
Instagram consists of six stages. issue monitoring and public research, strategic
planning incorporating social listening, green mining-based content production,
publication through Instagram, public engagement management, and strategy
evaluation and improvement. The findings also demonstrate that Instagram is
utilized to communicate environmental sustainability, energy innovation, while
facilitating two-way communication with stakeholders. This study develops a
cyclical communication model in which social listening serves as a mechanism
connecting stakeholder responses, issue identification, green mining message
development, publication, engagement, and communication evaluation.

Keywords: Communication Strategy, Corporate Image, Green Mining,
Instagram, Social Listening
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