
Universitas Bakrie 

 

144 

 

DAFTAR PUSTAKA 

 

Argenti, P. A. (2020). Corporate communication (8th ed.). McGraw-Hill 

Education. 

Athifah, F. K. N., & Novita, S. (2024). Strategi Humas Jawa Barat dalam 

membangun citra melalui konten Instagram. Jurnal Riset Manajemen 

Komunikasi, 4(1), 61–68. 

Balmer, J. M. T. (2021). Corporate marketing, identity, image and reputation. 

Routledge. 

Breakenridge, D. (2021). Social media and public relations: Eight new practices 

breaken 

Coombs, W. T. (2021). Ongoing crisis communication: Planning, managing, and 

responding (6th ed.). SAGE Publications. 

Coombs, W. T., & Holladay, S. J. (2021). The handbook of corporate 

communication and public relations. Wiley-Blackwell. 

Cornelissen, J. (2020). Corporate communication: A guide to theory and practice 

(6th ed.). SAGE Publications. 

Creswell, j. w., & Poth, c. n. (2021). Qualitative Inquiry and Research Design: 

Choosing among Five Approaches (4th ed.). Sage Publications. 

Djafarova, E., & Bowes, T. (2021). ‘Instagram made me buy it’: Generation Z 

impulse purchases in fashion industry. Journal of Retailing and Consumer 

Services, 59, 102345. https://doi.org/10.1016/j.jretconser.2020.102345 

Emil, j. p., & Istiyanto, s. b. (2025). Pengaruh Media Sosial Instagram 

@Officialnusantaratv Terhadap Reputasi Nusantara Tv Sebagai News Portal 

And Entertainment. Jurnal Manajemen Pendidikan Dan Ilmu Sosial, 6(4). 

https://doi.org/10.38035/jmpis.v6i4 

Fitriyany, E. (2024). Peran Instagram Dalam Strategi Komunikasi Pemasaran 

Untuk Meningkatkan Citra Merek Donatello. Jurnal Komunikasi. 

https://doi.org/10.47453/ 

Global Reporting Initiative. (2021). GRI sector standard for coal. GRI. 

JDIH Kementerian ESDM – Peraturan Menteri ESDM No. 26 Tahun 2018 

Kaplan, A. M., & Haenlein, M. (2021). Rethinking the social media business model. 

Business Horizons, 64(5), 629–639. 

https://doi.org/10.1016/j.bushor.2021.02.011 

Keller, K. L. (2020). Consumer brand relationships and brand resonance. Journal 

of Marketing Management, 36(7–8), 649–673. 

https://doi.org/10.1080/0267257X.2020.1743118 

https://doi.org/10.38035/jmpis.v6i4
https://doi.org/10.47453/


Universitas Bakrie 

 

145 

 

Kementerian Lingkungan Hidup dan Kehutanan. (2023). Enhanced Nationally 

Determined Contribution Republic of Indonesia. KLHK. 

Kementerian Energi dan Sumber Daya Mineral. (2024). Handbook of energy and 

economic statistics of Indonesia 2024. ESDM. 

Kietzmann, J. H., Hermkens, K., McCarthy, I. P., & Silvestre, B. S. (2020). Social 

media? Get serious! Understanding the functional building blocks of social 

media. Business Horizons, 63(6), 799–813. 

Maydar, S. F., & Azwar. (2025). Strategi Branding Mrt Jakarta Melalui Konten 

Media Sosial Instagram Dalam Membangun Citra Perusahaan. Ganaya: 

Jurnal Ilmu Sosial Dan Humaniora.  

https://jayapanguspress.penerbit.org/index.php/ganaya/article/view/4426 

Nguyen, N., & Leblanc, G. (2020). Corporate image and corporate reputation in 

customers’ retention decisions. Journal of Retailing and Consumer Services, 

55, 102103. https://doi.org/10.1016/j.jretconser.2020.102103 

Onggo, B. J. (2022). Cyber public relations. Elex Media Komputindo. 

Phillips, D., & Young, P. (2023). Online public relations: A practical guide to 

developing an online strategy in the world of social media (3rd ed.). 

Routledge. 

Sugiyono. (2024). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alfabeta. 

Triyaningsih, d., Yenrizal, & Hati, p. c. (2025). Pendekatan Komunikasi Pt Bukit 

Asam Dalam Melaksanakan Program Community Engagement: Peningkatan 

Kesehatan Masyarakat Tanjung Enim. Jurnal Komunikasi. 

https://garuda.kemdiktisaintek.go.id/documents/detail/5596736 

United Nations Environment Programme. (2023). Sustainability and environmental 

management in the extractive industries. UNEP. 

Widoyoko, e. p. (2022). Teknik Penyusunan Instrumen Penelitian. Pustaka Pelajar. 

World Bank. (2023). Climate-smart mining: Minerals for climate action. World 

Bank Group. 

Zerfass, A., Verčič, D., Nothhaft, H., & Werder, K. P. (2021). Strategic 

communication: Defining the field and its contribution to research and 

practice. International Journal of Strategic Communication, 15(1), 1–19. 

https://doi.org/10.1080/1553118X.2020.1791134 

 

 

 

https://jayapanguspress.penerbit.org/index.php/ganaya/article/view/4426
https://garuda.kemdiktisaintek.go.id/documents/detail/5596736

