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ANALISIS STRATEGI KOMUNIKASI PERUBAHAN

PERILAKU PENCEGAHAN STUNTING PADA PROGRAM

KINDNESS TO PROGRESS INCLUSIVITY BATCH VOL. 5 DI

DESA KERSAMENAK, GARUT
Annisa Ramadhina

ABSTRAK

Stunting masih menjadi persoalan kesehatan masyarakat yang serius di Indonesia,
termasuk di Desa Kersamenak, Garut, yang mencatat 32 balita terindikasi stunting.
Program Kindness to Progress Inclusivity Batch Vol.5 yang diselenggarakan oleh
Indonesia Financial Group (IFG) hadir sebagai bentuk tanggung jawab sosial
perusahaan melalui penyuluhan dan edukasi pencegahan stunting. Penelitian ini
bertujuan untuk menganalisis strategi komunikasi perubahan perilaku yang
dirancang dan diterapkan dalam program tersebut, serta mengkaji perubahan
perilaku masyarakat yang terjadi. Penelitian menggunakan metode kualitatif
dengan pendekatan studi kasus melalui wawancara mendalam kepada tim internal
IFG, kader Posyandu, masyarakat penerima manfaat, serta triangulator ahli di
bidang kesehatan masyarakat. Analisis dilakukan menggunakan kerangka
komunikasi pemasaran sosial, dan komunikasi perubahan perilaku (Behavior
Change Communication). Hasil penelitian menunjukkan bahwa strategi
komunikasi dilakukan secara bertahap melalui pendekatan partisipatif, penguatan
kredibilitas sumber pesan oleh tenaga ahli, serta perancangan produk sosial yang
sederhana dan aplikatif. Strategi ini mendorong perubahan stigma masyarakat
terhadap stunting, dari dianggap sebagai aib menjadi kondisi yang dapat diatasi,
serta meningkatkan keterampilan dan kemandirian keluarga. Hal ini ditunjukkan
oleh peningkatan berat dan tinggi badan pada seluruh anak sasaran, meskipun
hanya 9 anak yang mencapai status gizi normal sepenuhnya. Namun, keberhasilan
tersebut belum didukung oleh mekanisme evaluasi outcome jangka panjang yang
memadai.

Kata Kunci: Komunikasi Perubahan Perilaku, Stunting, Komunikasi
Pemasaran Sosial, Program CSR, Edukasi Kesehatan
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ANALISIS STRATEGI KOMUNIKASI PERUBAHAN

PERILAKU PENCEGAHAN STUNTING PADA PROGRAM

KINDNESS TO PROGRESS INCLUSIVITY BATCH VOL. 5 DI

DESA KERSAMENAK, GARUT
Annisa Ramadhina

ABSTRACT

Stunting remains a serious public health issue in Indonesia, including in
Kersamenak Village, Garut, which recorded 32 toddlers indicated as stunted. The
Kindness to Progress Inclusivity Batch Vol.5 program, organized by Indonesia
Financial Group (IFG), was implemented as a form of corporate social
responsibility through counseling and education on stunting prevention. This
study aims to analyze the behavior change communication strategy designed and
implemented in the program, as well as to examine the resulting changes in
community behavior. The research employs a qualitative method with a case
study approach, using in-depth interviews with IFG's internal team, Posyandu
(integrated health post) cadres, program beneficiaries, and an expert triangulator
in the field of public health. The analysis was conducted using the frameworks of
social marketing and behavior change communication. The findings show that the
communication strategy was carried out gradually through a participatory
approach, the strengthening of message-source credibility by expert personnel,
and the design of simple, applicable social products. This strategy encouraged a
shift in community stigma toward stunting, from being regarded as a disgrace to
being seen as a treatable condition, and enhanced family skills and self-reliance.
This is reflected in the increase in weight and height among all target children,
although only 9 children achieved a fully normal nutritional status. However, this
success has not yet been supported by an adequate long-term outcome evaluation
mechanism.

Keywords: behavior change communication; stunting; social marketing
communication; CSR program
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