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Pengaruh Affiliate Marketing melalui TikTok terhadap Keputusan Pembelian
Produk Emina pada Generasi Z

Indyra Marissa Putri

ABSTRAK

Perkembangan TikTok sebagai media pemasaran digital mendorong penggunaan
Affiliate Marketing sebagai strategi penyampaian informasi produk dan pemasaran
kepada konsumen, khususnya Generasi Z. Penelitian ini bertujuan untuk mengetahui
pengaruh Affiliate Marketing melalui TikTok terhadap Keputusan Pembelian produk
Emina pada Generasi Z serta besarnya pengaruh tersebut. Penelitian ini menggunakan
pendekatan kuantitatif dengan metode survei. Data dikumpulkan melalui kuesioner
daring menggunakan skala semantic differential 1 sampai 7. Sampel penelitian terdiri
dari 110 responden Generasi Z yang memiliki akun TikTok, pernah melihat konten
Affiliate produk Emina, dan pernah membeli produk Emina melalui TikTok Shop.
Teknik pengambilan sampel menggunakan non-probability sampling dengan metode
purposive sampling. Data dianalisis menggunakan IBM SPSS Statistics 26 melalui
analisis statistik deskriptif, regresi linear sederhana, uji t, uji F, dan koefisien
determinasi. Hasil penelitian menunjukkan bahwa Affiliate Marketing melalui TikTok
berpengaruh positif dan signifikan terhadap Keputusan Pembelian produk Emina. Nilai
signifikansi sebesar 0,000 dan koefisien regresi sebesar 0,800. Nilai R Square sebesar
0,440 menunjukkan bahwa Affiliate Marketing memberikan kontribusi sebesar 44,0%
terhadap Keputusan Pembelian, sedangkan 56,0% dipengaruhi faktor lain di luar model
penelitian.

Kata kunci: Affiliate Marketing; TikTok; Keputusan Pembelian; Generasi Z; Emina



The Influence of Affiliate Marketing trough TikTok on Generation Z Purchase
Decisions of Emina Products

Indyra Marissa Putri

ABSTRACT

The development of TikTok as a digital marketing platform has encouraged the use of
Affiliate Marketing as a strategy for delivering product information and marketing
products to consumers, particularly Generation Z. This study aims to determine the
influence of Affiliate Marketing through TikTok on Generation Z’s purchase decisions
regarding Emina products and the magnitude of this influence. This study employed a
quantitative approach using a survey method. Data were collected through an online
questionnaire using a semantic differential scale ranging from 1 to 7. The sample
consisted of 110 Generation Z respondents who had a TikTok account, had viewed
Emina Affiliate content, and had purchased Emina products through TikTok Shop. The
sampling technique used non-probability sampling with purposive sampling. Data
were analyzed using IBM SPSS Statistics 26 through descriptive statistical analysis,
simple linear regression, t-test, F-test, and coefficient of determination. The results
showed that Affiliate Marketing through TikTok had a positive and significant influence
on Generation Z’s purchase decisions regarding Emina products. The significance
value was 0.000, with a regression coefficient of 0.800. The R Square value of 0.440
indicates that Affiliate Marketing contributed 44.0% to purchase decisions, while the
remaining 56.0% was influenced by other factors outside the research model.

Keywords: Affiliate Marketing; TikTok; Purchase Decision; Generation Z; Emina
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