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ABSTRAK 

Penelitian ini bertujuan untuk mengidentifikasi dan mendeskripsikan nilai-nilai 

religius yang dipahami dan dipraktikkan oleh anggota Komunitas Remaja Masjid 

Istiqlal melalui keterlibatannya dalam program social entrepreneurship, 

menganalisis proses pembentukan identitas kolektif komunitas tersebut, serta 

menganalisis peran nilai-nilai religius dalam proses pembentukan identitas kolektif 

tersebut. Penelitian ini menggunakan pendekatan kualitatif dengan desain studi 

kasus. Subjek penelitian dalam penelitian ini mencakup anggota aktif komunitas 

remaja masjid Istiqlal yang terlibat langsung dalam program social 

entrepreneurship, pengelola atau koordinator program, serta pihak lain yang 

memiliki pengetahuan dan pengalaman relevan dengan aktivitas komunitas. 

Informan dalam penelitian ini dipilih secara purposif (purposive sampling), yaitu 

berdasarkan pertimbangan tertentu yang sesuai dengan fokus dan tujuan penelitian. 

Hasil penelitian menunjukkan bahwa nilai-nilai religius dipahami oleh anggota 

Komunitas Remaja Masjid Istiqlal sebagai pedoman moral dan dasar pengabdian 

kepada masyarakat, terutama melalui nilai amanah, ikhlas, barakah, kepedulian, 

ukhuwah, ta’awun, dan kemaslahatan. Nilai-nilai religius tersebut dipraktikkan 

melalui keterlibatan mereka dalam program social entrepreneurship dan kegiatan 

sosial lainnya yang dilakukan di masjid Istiqlal Jakarta. Identitas kolektif anggota 

Komunitas Remaja Masjid Istiqlal terbentuk secara bertahap (berproses) dimulai 

dari pemahaman nilai-nilai religius secara individual hingga terbentuk identitas 

kolektif berbasis nilai-nilai, dan penguatan nilai-nilai melalui diskusi dan praktik. 

Keterlibatan yang dilakukan secara berulang memperkuat rasa memiliki terhadap 

komunitas dan membentuk pemahaman bersama mengenai tujuan, nilai, serta 

tanggung jawab sosial. Nilai-nilai religius berperan sebagai landasan makna, norma 

bersama, dan pengikat sosial dalam pembentukan identitas kolektif anggota 

Komunitas Remaja Masjid Istiqlal. Kesamaan dalam memahami dan 

mempraktikkan nilai religius akan memperkuat rasa memiliki terhadap komunitas 

dan kegiatan-kegiatan yang dilakukan di lingkungan masjid Istiqlal. Dengan 

demikian, nilai religius berperan dalam pembentukan identitas kolektif ketika nilai 

tersebut tidak hanya diyakini secara individual, tetapi dihayati dan diwujudkan 

secara bersama, misalnya melalui kegiatan social entrepreneurship. 

Kata kunci: Nilai religius, identitas kolektif, komunitas remaja masjid Istiqlal, 

social entrepreneurship 
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ABSTRACT 

 

This study aims to identify and describe the religious values understood and 

practiced by members of the Istiqlal Mosque Youth Community through their 

involvement in social entrepreneurship programs; to analyse the process of forming 

the community's collective identity; and to analyse the role of religious values in 

that identity formation process. The study employs a qualitative approach with a 

case study design. Research subjects include active members of the Istiqlal Mosque 

Youth Community directly involved in social entrepreneurship programs, program 

managers or coordinators, and other parties possessing relevant knowledge and 

experience regarding the community's activities. Informants were selected using 

purposive sampling, based on specific criteria aligned with the study's focus and 

objectives. The results indicate that members of the Istiqlal Mosque Youth 

Community perceive religious values as moral guidelines and a foundation for 

community service—specifically values such as trustworthiness (amanah), sincerity 

(ikhlas), divine blessing (barakah), care, brotherhood (ukhuwah), mutual 

assistance (ta’awun), and the common good (kemaslahatan). These religious values 

are put into practice through their involvement in social entrepreneurship 

programs and other social activities conducted at the Istiqlal Mosque in Jakarta. 

The collective identity of the Istiqlal Mosque Youth Community members is formed 

gradually, progressing from an individual understanding of religious values to the 

formation of a value-based collective identity, further reinforced through 

discussion and practice. Repeated engagement strengthens the sense of belonging 

to the community and fosters a shared understanding of goals, values, and social 

responsibilities. Religious values serve as the foundation of meaning, shared norms, 

and a social bond in the formation of the community members' collective identity. 

A shared understanding and practice of religious values strengthen the sense of 

belonging to the community and the activities carried out within the Istiqlal Mosque 

environment. Thus, religious values play a role in shaping collective identity when 

they are not merely held as individual beliefs but are lived out and embodied 

collectively—for instance, through social entrepreneurship activities. 

 

Keywords: Religious values, collective identity, Istiqlal Mosque youth community, 

social entrepreneurship 
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