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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis komunikasi empatik dalam vlog 

bencana Ferry Irwandi berjudul "Menyalurkan Bantuan Logistik Bener Meriah dan 

Takengon yang Terisolasi" serta memahami bagaimana Generasi Z memaknai 

pesan dalam konten tersebut. Penelitian ini menggunakan paradigma konstruktivis 

dengan pendekatan kualitatif melalui metode analisis resepsi. Data diperoleh 

melalui wawancara mendalam terhadap empat informan Generasi Z dan diperkuat 

dengan triangulasi sumber. Analisis mengacu pada konsep Interpersonal Reactivity 

Index (IRI) dari Davis yang meliputi perspective taking, fantasy, empathic 

concern, dan personal distress, serta teori resepsi dari Stuart Hall yang membagi 

posisi khalayak menjadi dominant hegemonic, negotiated, dan oppositional. Hasil 

penelitian menunjukkan bahwa vlog memicu kemampuan memahami kondisi 

korban (perspective taking), penghayatan penderitaan melalui visual sinematik 

(fantasy), belas kasih yang mendorong aksi prososial seperti donasi (empathic 

concern), serta kecemasan yang tidak memicu penghindaran melainkan pencarian 

informasi lanjutan (personal distress). Resepsi Generasi Z menunjukkan bahwa 

mayoritas menerima penuh pesan kemanusiaan akibat tingginya kredibilitas 

komunikator (dominant), sebagian menerima dengan catatan kritis terkait 

transparansi donasi dan penanganan pemerintah (negotiated), serta tidak ditemukan 

informan yang menolak narasi kemanusiaan (oppositional). Penelitian ini 

menyimpulkan bahwa frame of reference dan field of experience memengaruhi 

konstruksi makna. 

 
Kata kunci:	Analisis Resepsi, Komunikasi Empatik, Gen Z, Fery Irwandi, 

YouTube, Stuart Hall. 
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THE MEANING OF EMPATHETIC COMMUNICATION AND SOCIAL 

CONCERN FOR GENERATION Z IN FERRY IRWANDI'S DISASTER 

VLOGS 

(Vlog Title: Menyalurkan Bantuan Logistik Bener Meriah dan Takengon 
yang Terisolasi) 

 
Silvia Indah Yulianti 

 

ABSTRACT  

This study aims to analyze empathic communication in Ferry Irwandi's disaster 

vlog entitled "Menyalurkan Bantuan Logistik Bener Meriah dan Takengon yang 

Terisolasi" and to understand how Generation Z interprets the messages in the 

content. This study adopts a constructivist paradigm with a qualitative approach 

using the reception analysis method. Data were collected through in-depth 

interviews with four Generation Z informants and reinforced through source 

triangulation. The analysis refers to Davis's Interpersonal Reactivity Index (IRI) 

concept, encompassing perspective taking, fantasy, empathic concern, 

and personal distress, alongside Stuart Hall's reception theory, which categorizes 

audience positions into dominant hegemonic, negotiated, and oppositional. The 

results show that the vlog triggers the ability to understand the victims' conditions 

(perspective taking), internalize suffering through cinematic visuals (fantasy), 

foster compassion that drives prosocial actions such as donations (empathic 

concern), and induce anxiety that leads to further information seeking rather than 

avoidance (personal distress). Generation Z's reception indicates that the majority 

fully accepted the humanitarian message due to the communicator's high credibility 

(dominant), some accepted it with critical notes regarding donation transparency 

and government response (negotiated), and no informants rejected the 

humanitarian narrative (oppositional). This study concludes that frame of 

reference and field of experience influence the construction of meaning and the 

level of public social concern toward crisis digital media. 

 
Keyword: Reception Analysis, Empathic Communication, Gen Z, Ferry 

Irwandi, YouTube, Stuart Hall. 
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