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TELEVISI LOKAL DI ERA DISRUPSI DIGITAL: MEDIATISASI MEDIA 

SOSIAL DAN KECERDASAN BUATAN (AI) PADA PRAKTIK 

INSTITUSIONAL SMTV 

Pipit Nurvina 

 

ABSTRAK 

 

Penelitian ini bertujuan menganalisis bagaimana media sosial dan kecerdasan buatan 

(AI) memediatisasi praktik institusional SMTV dalam kerangka deep mediatization, 

serta menjelaskan alasan dan bentuk upaya SMTV dalam mengikuti 

perkembangannya. Penelitian menggunakan paradigma konstruktivisme, pendekatan 

kualitatif, dan desain studi kasus instrumental. Data diperoleh melalui wawancara 

mendalam, observasi partisipatif, analisis dokumen, data analytics, dan penelusuran 

jejak digital, kemudian dianalisis secara tematik melalui pattern matching dan 
explanation building. Hasil penelitian menunjukkan bahwa media sosial dan AI telah 

menjadi bagian dari kondisi dasar praktik SMTV. Media sosial mendorong perubahan 

dari produksi tunggal menjadi multiplatform serta digunakan untuk pemantauan isu, 

distribusi, interaksi audiens, dan evaluasi berbasis data. AI membantu pekerjaan teknis 

seperti transkripsi, penyusunan naskah, proofreading, subtitle, voice-over, dan caption, 

tetapi tidak menggantikan peliputan, verifikasi, pertimbangan etis, dan keputusan 

editorial. SMTV menerapkan pola human-in-the-loop dengan tetap menempatkan 

manusia sebagai pengendali utama. Temuan menunjukkan terjadinya foundational 

mediatization dan refigurasi hubungan serta pembagian kerja, meskipun perubahan 

praktik berlangsung lebih cepat daripada tata kelola formal. Kebaruan penelitian 

terletak pada kesenjangan antara refigurasi praktik dan tata kelola serta posisi lokalitas 

sebagai dasar proses mediatisasi. 

 

Kata kunci: deep mediatization, media sosial, kecerdasan buatan, televisi lokal, 

refigurasi. 

 

ABSTRACT 

 

This study aims to analyze how social media and artificial intelligence (AI) mediate 

SMTV’s institutional practices within the framework of "deep mediatization," and to 

explain the rationale and nature of SMTV’s efforts to keep pace with these 

developments. The study employs a constructivist paradigm, a qualitative approach, 

and an instrumental case study design. Data were gathered through in-depth interviews, 

participant observation, document analysis, data analysis, and digital footprint tracking, 

and were subsequently analyzed thematically using pattern matching and explanation 
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building. The results indicate that social media and AI have become integral to the 

fundamental conditions of SMTV’s operations. Social media has driven a shift from 

single-platform to multiplatform production and is utilized for issue monitoring, 

content distribution, audience interaction, and data driven evaluation. AI assists with 

technical tasks such as transcription, script drafting, proofreading, subtitling, voice-

overs, and captioning but does not replace news gathering, verification, ethical 

deliberation, or editorial decision-making. SMTV implements a "human-in-the-loop" 

model, maintaining human oversight as the primary control mechanism. The findings 

reveal fundamental mediation and a refiguration of relationships and the division of 

labor, although changes in practice have outpaced formal governance structures. The 

study’s novelty lies in the identified gap between refigured practices and governance, 

as well as the role of the local context as a foundation for the mediatization process. 

 

Keywords: deep mediatization, social media, artificial intelligence, local television, 

refiguration.
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