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“Pemanfaatan Fitur Add Yours sebagai Media Aksi Kolektif Digital  

(Studi Kasus pada Gerakan #17+8 di Instagram)” 

Merry Yosefa Sihombing 

 

 

ABSTRAK 

Eskalasi protes sosial-politik di Indonesia memicu pergeseran aktivisme menuju ruang siber 

melalui adaptasi fitur visual-partisipatif Add Yours Instagram, seperti yang terlihat pada 

gerakan tuntutan #17+8. Fenomena ini diteliti untuk menganalisis pemanfaatan fitur Add 

Yours dalam memfasilitasi aksi kolektif digital ditinjau dari pemaknaan audiens dan 

dinamika opini publik. Penelitian kualitatif deskriptif berbasis studi kasus ini 

mengumpulkan data melalui observasi unggahan feed dan template, wawancara mendalam 

informan partisipan aktif, dokumentasi, serta subjek triangulasi komunikasi digital. Hasil 

penelitian menunjukkan bahwa fitur Add Yours berfungsi sebagai sarana aksi kolektif dan 

advokasi politik digital yang efektif di ruang siber. Partisipasi publik terbentuk secara 

spontan melalui mekanisme one-click share, yang memudahkan pengguna untuk 

mereproduksi dan menyebarkan pesan #17+8 melalui jaringan sosial masing-masing. 

Penggunaan template visual bersama, warna simbolik (Brave Pink dan Hero Green), serta 

narasi kolektif terbukti mampu membentuk keseragaman sikap solidaritas yang melintasi 

batas demografis audiens. Meskipun mencapai puncak atensi yang sangat intensif dalam 

waktu singkat, dinamika gerakan ini melandai seiring cepatnya siklus isu di media sosial. 

Temuan ini menegaskan transformasi fitur Add Yours dari sekadar instrumen engagement 

populer menjadi infrastruktur mobilisasi opini publik di media sosial. 

Kata kunci: Add Yours, aksi kolektif digital, Digital Movement of Opinion (DMO), 

Instagram, gerakan #17+8. 
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“"The Utilization of the Add Yours Feature as a Medium for Digital Collective Action: 

A Case Study of the #17+8 Movement on Instagram" 

Merry Yosefa Sihombing 

 

 

 

ABSTRACT 

The escalation of socio-political protests in Indonesia has triggered a shift in activism 

toward cyberspace through the adaptation of Instagram's visual-participatory Add Yours 

feature, as seen in the #17+8 demand movement. This phenomenon was examined to analyze 

the utilization of the Add Yours feature in facilitating digital collective action, viewed from 

audience interpretation and the dynamics of public opinion. This descriptive qualitative 

study using a case study approach collected data through observations of feed posts and 

templates, in-depth interviews with active participant informants, documentation, and 

triangulation with digital communication experts. The results show that the Add Yours 

feature serves as an effective medium for digital collective action and political advocacy in 

cyberspace. Public participation formed spontaneously through a one-click share 

mechanism, which enabled users to reproduce and disseminate #17+8 messages through 

their respective social networks. The use of shared visual templates, symbolic colors (Brave 

Pink and Hero Green), and collective narratives proved capable of forming a uniform sense 

of solidarity that transcended the audience's demographic boundaries. Although reaching 

an intense peak of attention in a short period, the movement's dynamics faded alongside the 

rapid issue cycle on social media. These findings highlight the transformation of the Add 

Yours feature from a mere popular engagement tool into an infrastructure for mobilizing 

public opinion on social media. 

Keywords: Add Yours, digital collective action, Digital Movement of Opinion (DMO), 

Instagram, #17+8 movement.  
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