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ANALISIS PERSONAL BRANDING GUBERNUR JAWA BARAT DEDI
MULYADI DALAM KANAL YOUTUBE
@KANGDEDIMULYADICHANNEL

MARSHANDA HEAVENLY ADRINA

ABSTRAK
Penelitian ini dilatarbelakangi oleh masifnya pemanfaatan platform digital seperti
YouTube oleh para aktor politik untuk membangun citra diri dan memperkuat
hubungan dengan masyarakat di era komunikasi modern. Permasalahan utama yang
dikaji adalah bagaimana konstruksi identitas politik dan pencitraan diri dikelola
melalui konten audiovisual. Penelitian ini bertujuan untuk menganalisis delapan
dimensi utama personal branding Peter Montoya serta mengkaji fungsi kanal
YouTube @Kangdedimulyadichannel sebagai ruang konstruksi realitas politik
Dedi Mulyadi sebagai Gubernur Jawa Barat. Landasan teoritis yang digunakan
mencakup konsep personal branding Peter Montoya, komunikasi politik, serta
karakteristik media sosial YouTube. Metode yang digunakan adalah kualitatif
deskriptif dengan teknik observasi virtual dan dokumentasi terhadap tiga video
tematik mencakup isu lingkungan, pendidikan, dan kemanusiaan. Hasil penelitian
menunjukkan bahwa personal branding Dedi Mulyadi sangat didominasi oleh
dimensi kepemimpinan populis-humanis dan keunikan budaya Sunda yang
direpresentasikan secara berulang. YouTube berfungsi sebagai power platform
yang memberikan kontrol naratif mutlak, meskipun analisis kritis mengungkap
bahwa penyelesaian masalah yang ditampilkan cenderung bersifat karitatif, ad hoc,

dan berpotensi mengaburkan reformasi struktural jangka panjang.

Kata Kunci: Personal branding; Dedi Mulyadi; YouTube; Komunikasi politik;

Kepemimpinan populis
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ANALISIS PERSONAL BRANDING GUBERNUR JAWA BARAT DEDI
MULYADI DALAM KANAL YOUTUBE
@KANGDEDIMULYADICHANNEL

MARSHANDA HEAVENLY ADRINA

ABSTRACT
This research is motivated by the widespread use of digital platforms such as
YouTube by political actors to construct their public image and strengthen
relationships with the public in the modern communication era. The main issue
examined in this study is how political identity and self-image are constructed and
managed through audiovisual content. This study aims to analyze the eight
dimensions of Peter Montoya’s personal branding framework and examine the
function of the YouTube channel @Kangdedimulyadichannel as a space for
constructing the political reality of Dedi Mulyadi as the Governor of West Java.
The theoretical framework incorporates Peter Montoya’s concept of personal
branding, political communication, and the characteristics of YouTube as a social
media platform. This study employs a descriptive qualitative approach, using
virtual observation and documentation of three thematic videos addressing
environmental, educational, and humanitarian issues. The findings indicate that
Dedi Mulyadi’s personal branding is predominantly characterized by populist-
humanist leadership and the distinctive representation of Sundanese culture, which
are consistently reproduced throughout the content. YouTube functions as a power
platform that provides substantial control over the narrative presented to the
public. However, a critical analysis reveals that the problem-solving approaches
portrayed tend to be charitable and ad hoc, potentially obscuring the need for long-

term structural reforms.

Keywords:  Personal branding; Dedi Mulyadi; YouTube; Political

communication; Populist leadership
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