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Pengaruh Personal Branding Windah Basudara di Media Sosial
terhadap Citra Publik di Kalangan Penggemar Generasi Z.

Tira Hazel Nastiti

ABSTRAK

Penelitian ini menganalisis pengaruh personal branding Windah Basudara di
media sosial terhadap citra publik di kalangan penggemar Generasi Z,
menggunakan Impression Management Theory (Goffman, 1959), The Eight Laws
of Personal Branding (Montoya & Vandehey, 2002) sebagai variabel X, dan
konsep citra publik (Soemirat & Ardianto, 2017) sebagai variabel Y. Metode
kuantitatif eksplanatif digunakan dengan 397 responden dari komunitas
@nocontextwindah (populasi +49.000), dipilih menggunakan teknik quota
sampling berdasarkan rumus Slovin. Data dianalisis dengan regresi linear
sederhana melalui SPSS. Hasil menunjukkan persamaan Y = 7,312 + 0,423X
dengan signifikansi <0,001, sehingga H: diterima. Nilai R sebesar 0,861
menunjukkan hubungan sangat kuat, dan R? sebesar 0,741 menunjukkan personal
branding menjelaskan 74,1% variasi citra publik. Dapat disimpulkan bahwa
personal branding Windah Basudara berpengaruh positif dan signifikan terhadap

citra publiknya di kalangan Generasi Z.

Kata kunci: personal branding, citra publik, Windah Basudara, Generasi Z, media

sosial
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Pengaruh Personal Branding Windah Basudara di Media Sosial
terhadap Citra Publik di Kalangan Penggemar Generasi Z.

Tira Hazel Nastiti

ABSTRACT

This study examines the influence of Windah Basudara's personal branding on
social media toward his public image among Generation Z fans, using Impression
Management Theory (Goffman, 1959), The Eight Laws of Personal Branding
(Montoya & Vandehey, 2002) as variable X, and the public image concept
(Soemirat & Ardianto, 2017) as variable Y. A quantitative explanatory method
was used with 397 Generation Z respondents from the @nocontextwindah
community (population +49,000). The sample size was determined using the
Slovin formula, while respondents were selected using a quota sampling
technique. Data were analyzed using simple linear regression in SPSS. Results
show the equation Y = 7.312 + 0.423X with a significance value of < 0.001, so H:
is accepted. An R value of 0.861 indicates a very strong relationship, and R? of
0.741 shows that personal branding explains 74.1% of the variance in public
image. It is concluded that Windah Basudara's personal branding has a positive

and significant influence on his public image among Generation Z fans.

Keywords: personal branding, public image, Windah Basudara, Generation Z,

social media
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