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ABSTRAK

Penelitian ini bertujuan untuk menganalisis preferensi konsumen dalam memilih
skincare komersial dan klinik kecantikan berdasarkan enam faktor, yaitu harga, kualitas produk
atau hasil perawatan, kesadaran halal, citra merek atau reputasi, pengalaman berbelanja atau
layanan, serta legalitas dan keamanan. Penelitian menggunakan pendekatan kualitatif
deskriptif dengan teknik purposive sampling. Data diperoleh melalui wawancara mendalam
semi-terstruktur terhadap lima informan yang memiliki pengalaman menggunakan skincare
komersial dan melakukan perawatan di klinik kecantikan. Analisis data menggunakan model
Miles, Huberman, dan Saldafia melalui reduksi data, penyajian data, serta penarikan
kesimpulan dan verifikasi. Hasil penelitian menunjukkan bahwa seluruh faktor menjadi
pertimbangan konsumen dengan peran yang berbeda. Dari 115 kode tematik, pengalaman
berbelanja atau layanan memiliki frekuensi tertinggi sebesar 33,91%, diikuti kualitas produk
atau hasil perawatan 26,09%, legalitas dan keamanan 16,52%, harga 13,04%, citra merek atau
reputasi 6,09%, serta kesadaran halal 4,35%. Persentase tersebut menggambarkan frekuensi
kemunculan tema dalam data kualitatif, bukan besaran pengaruh secara statistik. Pada skincare
komersial, kualitas dan kecocokan produk menjadi pertimbangan yang paling menentukan
keberlanjutan penggunaan. Pada klinik kecantikan, pengalaman layanan dan kualitas
penanganan profesional menjadi pertimbangan yang paling menonjol. Skincare komersial
cenderung digunakan sebagai perawatan rutin, sedangkan klinik kecantikan dipilih ketika
konsumen membutuhkan penanganan yang lebih spesifik. Kedua alternatif tersebut cenderung

digunakan secara saling melengkapi sesuai kebutuhan konsumen.

Kata kunci: preferensi konsumen, skincare komersial, klinik kecantikan, pengalaman

konsumen, perilaku konsumen
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ABSTRACT

This study aims to analyze consumer preferences in choosing commercial skincare
products and beauty clinics based on six factors: price, product quality or Treatment outcomes,
halal awareness, brand image or reputation, shopping or service experience, and legality and
safety. This study employed a descriptive qualitative approach with purposive sampling. Data
were collected through semi-structured in-depth interviews with five informants who had ex-
perience using commercial skincare products and receiving Treatments at beauty clinics. The
data were analyzed using the interactive model of Miles, Huberman, and Saldafia through data
reduction, data display, and conclusion drawing and verification. The findings show that all six
factors are considered by consumers, although their roles differ depending on the type of skin-
care option. Of the 115 thematic codes identified, shopping or service experience had the high-
est frequency at 33.91%, followed by product quality or treatment outcomes at 26.09%, legality
and safety at 16.52%, price at 13.04%, brand image or reputation at 6.09%, and halal awareness
at 4.35%. These percentages represent the frequency of themes identified in the qualitative data
rather than the magnitude of statistical influence. For commercial skincare products, product
quality and suitability were the most decisive considerations for continued use. For beauty
clinics, service experience and the quality of professional care were the most prominent con-
siderations. Commercial skincare products tend to be used as routine daily care, while beauty
clinics are chosen when consumers require more specific and professional treatment. The two

alternatives therefore tend to complement each other according to consumers’ skincare needs.

Keywords: consumer preferences, commercial skincare, beauty clinics, consumer experience,

consumer behavior
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