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Resepsi Khalayak Pada Narasi Gaya Hidup Mewah Sebagai Bentuk Conspicuous 

Consumption Melalui Konten Tiktok @Alelococo 

Anggina Putri Azizah 

ABSTRAK 
Fenomena ani-ani atau perempuan simpanan menjadi salah satu topik yang banyak 
diperbincangkan di TikTok dan kerap dikaitkan dengan narasi gaya hidup mewah. 
Berbagai konten menampilkan simbol kemewahan seperti barang bermerek, 
fasilitas eksklusif, dan gaya hidup glamor yang dapat dipahami sebagai bentuk 
conspicuous consumption. Salah satu akun yang aktif membahas fenomena tersebut 
adalah TikTok @alelococo, yang mengaitkan gaya hidup mewah dengan fenomena 
ani-ani dan memunculkan beragam tanggapan dari audiens. Penelitian ini bertujuan 
untuk mengetahui resepsi khalayak berdasarkan posisi dominant reading, 
negotiated reading, dan oppositional reading terhadap narasi gaya hidup mewah 
sebagai bentuk conspicuous consumption dalam konten TikTok @alelococo. 
Penelitian menggunakan pendekatan kualitatif. Data diperoleh melalui wawancara 
mendalam terhadap delapan informan yang terdiri atas empat laki-laki dan empat 
perempuan. Analisis juga menggunakan teori Conspicuous Consumption Thorstein 
Veblen yang meliputi dimensi bandwagoning, ostentation, prestige, dan motivasi 
pribadi. Hasil penelitian menunjukkan bahwa resepsi khalayak terhadap narasi gaya 
hidup mewah ani-ani tidak bersifat seragam. Sebanyak dua informan berada pada 
posisi dominant reading, empat informan berada pada posisi negotiated reading, 
dan dua informan berada pada posisi oppositional reading. Posisi negotiated 
reading menjadi yang paling dominan karena audiens menerima kritik terhadap 
budaya flexing dan pencarian validasi sosial, tetapi tidak sepenuhnya menerima 
hubungan antara gaya hidup mewah dan fenomena ani-ani. Dari perspektif 
conspicuous consumption, dimensi yang paling dominan muncul dalam pemaknaan 
audiens adalah prestige dan ostentation. Audiens memaknai kemewahan sebagai 
simbol status sosial, keberhasilan, serta sarana memperoleh pengakuan melalui 
pertunjukan simbol-simbol kemewahan di media sosial. Hasil penelitian 
menunjukkan bahwa pemaknaan audiens dipengaruhi oleh pengalaman, 
pengetahuan, lingkungan sosial, dan nilai yang dimiliki masing-masing individu, 
sehingga pesan media tidak selalu diterima sesuai dengan makna yang dibangun 
oleh kreator. 

Kata Kunci: Resepsi khalayak, conspicuous consumption, gaya hidup mewah, ani-
ani, TikTok, Stuart Hall. 
 
 
 
 
 
 
 
 



 

viii 
 

Audience Reception of the Narrative of a Luxurious Lifestyle as a Form of 

Conspicuous Consumption in TikTok Content by @Alelococo 

Anggina Putri Azizah 

ABSTRACT 

The phenomenon of ani-ani (mistresses) has become a widely discussed topic on 
TikTok and is often associated with narratives of a luxurious lifestyle. Various 
contents portray symbols of luxury, such as branded goods, exclusive facilities, and 
glamorous lifestyles, which can be understood as forms of conspicuous 
consumption. One of the accounts that actively discusses this phenomenon is TikTok 
@alelococo, which frequently links luxurious lifestyles with the ani-ani 
phenomenon and generates diverse audience responses. This study aims to examine 
audience reception based on the positions of dominant (hegemonic) reading, 
negotiated reading, and oppositional (counter-hegemonic) reading toward 
narratives of luxury lifestyles as a form of conspicuous consumption in TikTok 
content posted by @alelococo. This research employed a qualitative approach. 
Data were collected through in-depth interviews with eight informants consisting 
of four males and four females, supported by observation and documentation. The 
analysis also applied Thorstein Veblen’s Conspicuous Consumption theory, which 
includes the dimensions of bandwagoning, ostentation, prestige, and personal 
motivation. The findings reveal that audience reception of the luxury lifestyle 
narrative associated with ani-ani is not uniform. Two informants were categorized 
in the dominant reading position, four in the negotiated reading position, and two 
in the oppositional reading position. The negotiated reading position emerged as 
the most dominant, indicating that audiences accepted the criticism of flexing 
culture and the pursuit of social validation, but did not fully accept the direct 
association between luxury lifestyles and the ani-ani phenomenon. From the 
perspective of conspicuous consumption, the most dominant dimensions identified 
in audience interpretations were prestige and ostentation. Audiences perceived 
luxury as a symbol of social status, success, and a means of gaining recognition 
through the display of luxury symbols on social media. The study also found that 
audience interpretations are influenced by personal experiences, knowledge, social 
environments, and individual values, meaning that media messages are not always 
received in accordance with the meanings intended by the content creator. 

Keywords: Audience reception, conspicuous consumption, luxury lifestyle, ani-ani, 

TikTok, Stuart Hall. 
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