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ANALISIS PENGARUH GUIDANCE SHOPPING, IMMERSION,
PARASOCIAL INTERACTION TERHADAP PURCHASE INTENTION
PADA SHOPEE LIVE STREAMING SHOPPING EN-JI BY PALOMINO

Tiara Septi Irwanda
ABSTRAK

Perkembangan teknologi digital telah mendorong perubahan perilaku konsumen
dalam berbelanja melalui platform e-commerce, khususnya melalui fitur live
streaming shopping. Fenomena ini mendorong pelaku usaha untuk memanfaatkan
berbagai strategi pemasaran interaktif guna meningkatkan purchase intention
konsumen. Penelitian ini bertujuan untuk menganalisis pengaruh guidance
shopping, immersion, dan parasocial interaction terhadap purchase intention pada
Shopee Live Streaming En-Ji by Palomino. Penelitian ini menggunakan pendekatan
kuantitatif dengan dianalisis menggunakan analisis regresi linear berganda. Hasil
penelitian menunjukkan bahwa guidance shopping tidak berpengaruh signifikan
terhadap purchase intention. Immersion dan parasocial interaction berpengaruh
positif dan signifikan terhadap purchase intention. Implikasi penelitian ini
menunjukkan bahwa En-Ji by Palomino perlu memfokuskan strategi live streaming
pada peningkatan pengalaman imersif dan pembangunan hubungan yang lebih
personal dengan audiens. Upaya yang dapat dilakukan antara lain meningkatkan
kualitas visual dan interaktivitas siaran, menampilkan produk secara lebih detail,
memperbanyak sesi komunikasi dua arah, serta memperkuat kedekatan emosional
antara host dan penonton.

Kata Kunci: Guidance Shopping, Immersion, Parasocial Interaction, Purchase
Intention
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THE INFLUENCE OF GUIDANCE SHOPPING, IMMERSION, AND
PARASOCIAL INTERACTION ON PURCHASE INTENTION IN
SHOPEE LIVE STREAMING SHOPPING: A STUDY OF EN-JI BY
PALOMINO

Tiara Septi Irwanda
ABSTRACT

The rapid development of digital technology has transformed consumer shopping
behavior through e-commerce platforms, particularly through live streaming
shopping features. This phenomenon has encouraged businesses to adopt various
interactive marketing strategies to enhance consumers' purchase intention. This
study aims to analyze the influence of guidance shopping, immersion, and
parasocial interaction on purchase intention in Shopee Live Streaming En-Ji by
Palomino. This study employed a quantitative approach and utilized multiple linear
regression analysis to examine the relationships among the variables. The findings
reveal that guidance shopping does not have a significant effect on purchase
intention. In contrast, immersion and parasocial interaction have positive and
significant effects on purchase intention. These results indicate that consumers are
more likely to develop purchase intentions when they experience a higher level of
engagement and emotional connection during live streaming sessions. The
implications of this study suggest that En-Ji by Palomino should focus its live
streaming strategy on enhancing immersive experiences and fostering more
personal relationships with audiences. Efforts may include improving visual quality
and stream interactivity, providing more detailed product demonstrations,
increasing two-way communication sessions, and strengthening the emotional
connection between hosts and viewers.

Keyword: Guidance Shopping, Immersion, Parasocial Interaction, Purchase
Intention
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