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Strategi Komunikasi Lintas Media Masjid Agung Ibnu Batutah Bali dalam
Membangun Narasi Toleransi di Media Sosial

Siska Ramadhani

ABSTRAK

Penelitian ini mengkaji strategi lintas media yang diterapkan Masjid Agung Ibnu Batutah Bali
dalam membangun narasi toleransi beragama di media sosial. Latar belakang penelitian
berangkat dari kebutuhan lembaga keagamaan menyampaikan pesan toleransi secara
konsisten di tengah masyarakat multikultural mayoritas Hindu di kawasan Puja Mandala Bali,
tanpa kehilangan keutuhan pesan akibat perbedaan karakteristik tiap platform. Penelitian
bertujuan mengidentifikasi strategi lintas media yang dilakukan, menganalisis alasan
penerapannya, serta menelaah faktor pendukung dan penghambatnya. Metode yang
digunakan kualitatif dengan desain studi kasus tunggal, melibatkan wawancara mendalam,
observasi, dan analisis dokumen maupun konten digital. Temuan menunjukkan bahwa Masjid
Agung Ibnu Batutah menjalankan strategi lintas media melalui tiga prinsip yang saling
berkaitan, yaitu koherensi narasi, adaptasi konten, dan integrasi platform. Koherensi narasi
terlihat dari konsistensi nilai toleransi di balik keragaman bentuk konten, seperti program
podcast lintas agama "Lebih Dekat", kolaborasi Hari Kemerdekaan, hingga konten responsif
pada momen sensitif seperti Nyepi yang bertepatan dengan malam takbiran. Adaptasi konten
dilakukan dengan menyesuaikan format, durasi, dan gaya bahasa pada tiap platform,
sementara integrasi platform diwujudkan melalui distribusi konten yang saling melengkapi
antara Instagram, YouTube, Facebook, dan TikTok. Strategi ini dipilih karena perubahan pola
komunikasi masyarakat, nilai historis toleransi kawasan Puja Mandala, tujuan dakwah, serta
perbedaan karakteristik audiens tiap platform. Faktor pendukung meliputi modal sejarah
masjid dan dukungan tokoh agama, sedangkan faktor penghambat mencakup keterbatasan
sumber daya manusia tim media dan belum tersedianya SOP produksi konten, sehingga
kedepannya diperlukan penguatan tata kelola yang dapat membantu Masjid Agung Ibnu
Batutah mengelola setiap platform secara lebih terarah sekaligus menjaga konsistensi pesan
toleransi yang disampaikan.

Kata kunci: Strategi komunikasi lintas media, toleransi beragama, digital religion, media
sosial, Masjid Agung Ibnu Batutah

vi



Cross-Media Communication Strategy of Masjid Agung Ibnu Batutah Bali in Building
a Narrative of Religious Tolerance on Social Media

Siska Ramadhani

ABSTRACT

This study examines the cross-media communication strategy applied by Masjid Agung Ibnu
Batutah Bali in building a narrative of religious tolerance on social media. The background of
this research stems from the need of religious institutions to consistently deliver messages of
tolerance amid a multicultural, Hindu-majority society in the Puja Mandala area, without
losing message integrity due to the differing characteristics of each platform. The study aims
to identify the cross-media strategy applied, analyze the reasons behind its adoption, and
examine its supporting and inhibiting factors. A qualitative method with a single case study
design was used, involving in-depth interviews, observation, and digital document/content
analysis. Findings show that Masjid Agung Ibnu Batutah carries out its cross-media strategy
through three interrelated principles: narrative coherence, content adaptation, and platform
integration. Narrative coherence is reflected in the consistency of tolerance values across
diverse content forms, such as the interfaith podcast series "Lebih Dekat," Independence Day
collaborations, and responsive content during sensitive moments such as Nyepi coinciding
with the takbir night. Content adaptation involves adjusting format, duration, and language
style to each platform, while platform integration is realized through complementary content
distribution across Instagram, YouTube, Facebook, and TikTok. This strategy was chosen due
to shifting public communication patterns, the historical value of tolerance in the Puja
Mandala area, da'wah objectives, and differing audience characteristics across platforms.
Supporting factors include the mosque's historical capital and support from religious figures,
while inhibiting factors include limited human resources on the media team and the absence
of a standard operating procedure for content production, therefore, strengthening governance
is needed to help Masjid Agung Ibnu Batutah manage each platform more systematically
while maintaning the consistency of tolerance messages conveyed.

Keywords: Cross-media communication strategy, religious tolerance, digital religion, social
media, Masjid Agung Ibnu Batutah
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