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ABSTRAK 
 
Pertumbuhan pesat TikTok di Indonesia menjadikannya tidak lagi sekedar media 

hiburan, tetapi juga sumber utama informasi produk khusus nya pada konten 

beauty. Di balik perkembangan tersebut, muncul fenomena Overclaim dan Social 

Proof yang dapat mempengaruhi cara konsumen menilai sebuah konten dan brand. 

Penelitian ini bertujuan untuk menganalisis pengaruh overclaim dan social proof 

dalam konten beauty di TikTok terhadap digital trust dan perceived professionalism 

di mata konsumen Indonesia, dengan digital trust sebagai variable mediasi. 

Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei yang 

dilandasi teori Stimulus-Organism-Respons (SOR). Data dikumpulkan melalui 

kuesioner berskala Likert 1-5 yang disebarkan secara daring kepada 418 responden 

pengguna TikTok di wilayah JABODETABEK yang pernah menonton,  

memperhatikan klaim atau informasi manfaat produk di konten beauty, dengan 

teknik purposive sampling. Analisis data dilakukan menggunakan Structural 

Equation Modeling berbasis Partial Least Square (SEM-PLS). Penelitian ini 

diharapkan dapat memberikan kontribusi bagi pengembangan ilmu pemasaran 

digital serta menjadi acuan bagi brand dan content creator dalam menyusun konten 

yang dapat dipercaya. 

 
Kata Kunci: Overclaim, Social Proof, Digital Trust, Perceived Professionalism, 
Konten Beauty, TikTok 
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ABSTRACT 

The rapid growth of TikTok in Indonesia has transformed it form merely an 

entertainment platform into a primary source of production information, 

particularly for beauty content. Behind this development, the phenomena of 

Overclaim and Social Proof have emerged, which can influence how consumers 

evaluate a piece of content and a brand. This study aims ti analyze the influence of 

overclaim and social proof in TikTok beauty content on digital trust and perceived 

professionalism among Indonesian consumers, with digital trust serving as a 

mediating variable. This study uses a quantitative appoarch with a survey method 

grounded in Stimulus-Organism-Response (SOR) theory. Data were collected 

through a 1-5 point Likert-scale questionnaire distributed online to 418 

respondents who are TikTok users in the JABODETABEK area and who have 

watched, and paid attention to claims or information on product benefits in beauty 

content, using a purposive sampling technique. Data analysis was conducted using 

Partial Least Square-based Structural Equation Modeling (SEM-PLS). This study 

expected to contribute to the development of digital marketing science and serve as 

a reference for brands ang content  creators in developing trustworthy contenct.  

 

Keywords: Overclaim, Social Proof, Digital Trust, Perceived Professionalism, 

Beauty Ccontent, TikTok 
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