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ANALISIS KEPERCAYAAN GENERASI Z TERHADAP INFORMASI 

KESEHATAN MENTAL DI TIKTOK DAN KECENDERUNGAN PERILAKU 

SELF-DIAGNOSIS: STUDI KASUS PADA KONTEN "6 SIGNS OF ANXIETY 

YOU DIDN’T KNOW YOU HAD" OLEH KREATOR @BB_VI7 

ABSTRAK 

Penelitian ini bertujuan untuk memahami proses terbentuknya kepercayaan 

Generasi Z terhadap informasi kesehatan mental di TikTok serta keterkaitannya dengan 

kecenderungan perilaku self-diagnosis pada konten "6 Signs of Anxiety You Didn't 

Know You Had" oleh kreator @bb_vi7. Penelitian ini menggunakan pendekatan 

kualitatif dengan metode studi kasus. Data diperoleh melalui wawancara mendalam 

dengan tiga informan Generasi Z, observasi terhadap konten TikTok, dokumentasi, serta 

triangulasi sumber bersama praktisi kesehatan mental. Analisis data dilakukan 

menggunakan model interaktif Miles, Huberman, dan Saldana, dengan mengacu pada 

Source Credibility Theory, Elaboration Likelihood Model, dan konsep Trust. Hasil 

penelitian menunjukkan bahwa kepercayaan ketiga informan terbentuk bertahap dan 

selektif. Trustworthiness menjadi aspek paling menonjol dalam Source Credibility, 

Expertise memperkuat atau melemahkan penilaian sumber, sedangkan Attractiveness 

dan Similarity menarik perhatian awal melalui peripheral route sebelum informasi 

relevan diproses lebih mendalam melalui central route. Kepercayaan berkembang 

melalui pertimbangan manfaat dan risiko, kedekatan, konsistensi informasi, serta 

kesesuaian nilai personal. Kepercayaan tersebut tidak serta-merta menghasilkan 

diagnosis mandiri, karena proses evaluasi, verifikasi, dan kesadaran akan keterbatasan 

informasi TikTok menjadi mekanisme yang menahan ketiga informan dari penetapan 

diagnosis mandiri. Dengan demikian, hubungan antara kepercayaan terhadap informasi 

kesehatan mental di TikTok dan kecenderungan self-diagnosis berlangsung melalui 

proses evaluasi dan pemaknaan  yang berbeda pada setiap individu. 

 

Kata kunci: Generasi Z, TikTok, informasi kesehatan mental, kepercayaan, Source 

Credibility, self-diagnosis,ELM. 
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ANALISIS KEPERCAYAAN GENERASI Z TERHADAP INFORMASI 

KESEHATAN MENTAL DI TIKTOK DAN KECENDERUNGAN PERILAKU 

SELF-DIAGNOSIS: STUDI KASUS PADA KONTEN "6 SIGNS OF ANXIETY 

YOU DIDN’T KNOW YOU HAD" OLEH KREATOR @BB_VI7 

ABSTRACT 

This study aims to understand the process through which Generation Z develops trust in 

mental health information on TikTok and its relationship with the tendency toward self-

diagnosis behavior in the content “6 Signs of Anxiety You Didn’t Know You Had” by 

creator @bb_vi7. This study employs a qualitative approach using a case study method. 

Data were collected through In-Depth Interviews with three Generation Z informants, 

observations of TikTok content, documentation, and source triangulation with a mental 

health practitioner. Data were analyzed using the interactive model of Miles, Huberman, 

and Saldaña, drawing on Source Credibility Theory, the Elaboration Likelihood Model, 

and the concept of Trust. The findings indicate that the three informants’ trust developed 

gradually and selectively. Trustworthiness was the most prominent aspect of Source 

Credibility, while Expertise strengthened or weakened the evaluation of the source. 

Attractiveness and Similarity initially attracted attention through the peripheral route 

before the information was processed more deeply through the central route. Trust 

developed through considerations of benefits and risks, perceived closeness, information 

consistency, and alignment with personal values. However, this trust did not automatically 

result in self-diagnosis, as evaluation, verification, and awareness of the limitations of 

information on TikTok served as mechanisms that prevented the three informants from 

making a self-diagnosis. Thus, the relationship between trust in mental health information 

on TikTok and the tendency toward self-diagnosis occurs through processes of evaluation 

and interpretation that differ for each individual. 

Keywords: Generation Z, TikTok, mental health information, Trust, Source Credibility, 

self-diagnosis. 
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