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The Effect of Digital Literacy on Entrepreneurial Intention through Self-Efficacy 

Moderated by Perceived Opportunity among Generation Z College Students in South 

Jakarta 

Seisya Tungga Dewi 

ABSTRACT  

 This study aims to analyze the effect of Digital Literacy on Entrepreneurial Intention 

among Generation Z students in Jakarta, with Self-Efficacy as a mediating variable and 

Perceived Opportunity as a moderating variable. This study employed a quantitative approach 

with a causal research design. Data were collected through an online questionnaire distributed 

to Generation Z students in South Jakarta using a non-probability sampling technique with a 

purposive sampling method. A total of 266 eligible respondents were included in the data 

analysis. The data were analyzed using Partial Least Squares-Structural Equation Modeling 

(PLS-SEM) with SmartPLS 4 software.  

 The results show that Digital Literacy has a positive and significant effect on Self-

Efficacy (β= +0.345; p = 0.000), and Self-Efficacy has a positive and significant effect on 

Entrepreneurial Intention (β = +0.173; p = 0.001). Conversely, Digital Literacy has a negative 

and significant direct effect oxn Entrepreneurial Intention (β = -0.096; p = 0.045), thus not 

supporting the proposed direct hypothesis. The indirect effect analysis confirms that Self-

Efficacy significantly mediates the relationship between Digital Literacy and Entrepreneurial 

Intention (β = +0.060; p = 0.017). Furthermore, Perceived Opportunity significantly 

moderates the relationship between Self-Efficacy and Entrepreneurial Intention (β = -0.469; p 

= 0.000), but in a negative direction, indicating that higher Perceived Opportunity weakens 

this relationship.  

 Overall, these findings suggest that digital skills alone are insufficient to directly drive 

Entrepreneurial Intention without being mediated by self-confidence (Self-Efficacy). 

Meanwhile, an abundance of perceived opportunities needs to be balanced with risk 

management, resource readiness, and competition mitigation to effectively optimize 

Generation Z students' intentions o start a business. 

Keywords: Digital Literacy, Self-Efficacy, Perceived Opportunity, Entrepreneurial Intention, Generation Z. 
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Pengaruh Digital Literacy terhadap Entrepreneurial Intention melalui Self-Efficacy 

dengan Perceived Opportunity sebagai Moderator pada Mahasiswa Generasi Z di 

Jakarta Selatan 

Seisya Tungga Dewi 

ABSTRAK  

 Penelitian ini bertujuan untuk menganalisis pengaruh Digital Literacy terhadap 

Entrepreneurial Intention pada mahasiswa Generasi Z di Jakarta Selatan, dengan Self-Efficacy 

sebagai variabel mediasi dan Perceived Opportunity sebagai variabel moderasi. Penelitian ini 

menggunakan pendekatan kuantitatif dengan desain penelitian kausal. Data dikumpulkan 

melalui penyebaran kuesioner daring kepada mahasiswa Generasi Z di wilayah Jakarta Selatan 

dengan teknik non-probability sampling melalui metode purposive sampling. Sebanyak 266 

responden yang memenuhi kriteria digunakan dalam analisis data. Analisis data dilakukan 

menggunakan metode Partial Least Squares-Structural Equation Modeling (PLS-SEM) 

dengan bantuan perangkat lunak SmartPLS 4.  

 Hasil penelitian menunjukkan bahwa Digital Literacy berpengaruh positif dan 

signifikan terhadap Self-Efficacy (β = +0,345;p = 0,000), serta Self-Efficacy berpengaruh positif 

dan signifikan terhadap Entrepreneurial Intention (β = + 0,173;p = 0,001). Sebaliknya, Digital 

Literacy berpengaruh negatif dan signifikan secara langsung terhadap Entrepreneurial 

Intention (β = -0,096;p = 0,045), sehingga hipotesis pengaruh langsung tidak didukung. Hasil 

analisis pengaruh tidak langsung mengonfirmasi bahwa Self-Efficacy terbukti memediasi 

secara signifikan hubungan antara Digital Literacy dan Entrepreneurial Intention (β = +0,060; 

p = 0,017). Selain itu, Perceived Opportunity terbukti memoderasi hubungan antara Self-

Efficacy dan Entrepreneurial Intention (β = -0,469; p = 0,000), namun dengan arah negatif 

yang mengindikasikan bahwa persepsi peluang yang semakin tinggi justru memperlemah 

hubungan tersebut.  

 Secara keseluruhan, temuan ini memperlihatkan bahwa kemampuan digital semata 

belum cukup untuk membentuk niat berwirausaha secara langsung tanpa dimediasi oleh 

keyakinan atas kemampuan diri (Self-Efficacy). Sementara itu, persepsi peluang yang 

melimpah perlu diimbangi dengan pengelolaan risiko, kesiapan sumber daya, dan mitigasi 

persaingan agar dapat mengoptimalkan niat mahasiswa Generasi Z untuk berwirausaha. 

Kata Kunci: Digital Literacy, Self-Efficacy, Perceived Opportunity, Entrepreneurial Intention, Generasi Z. 
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