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IMPLEMENTASI MEDIA RICHNESS THEORY DALAM PRAKTIK

LIVE SHOPPING D1 SHOPEE LIVE PADA GENERASI X

Kayla Rarasati

ABSTRAK

Penelitian ini bertujuan untuk menganalisis implementasi Media Richness Theory
dalam praktik live shopping pada fitur Shopee Live di kalangan Generasi X serta
mengidentifikasi faktor pendukung dan penghambat yang dialami selama proses
interaksi. Penelitian ini menggunakan pendekatan kualitatif dengan metode
fenomenologi untuk memahami pengalaman subjektif Generasi X dalam
menggunakan Shopee Live. Data diperoleh melalui wawancara mendalam dengan
informan dan triangulator, kemudian dianalisis menggunakan model interaktif
Miles, Huberman, dan Saldafa. Hasil penelitian menunjukkan bahwa implementasi
Media Richness Theory tercermin melalui empat karakteristik, yaitu immediacy of
feedback, multiple cues, language variety, dan personal focus. Keempat
karakteristik tersebut hadir melalui komunikasi secara real-time, demonstrasi dan
visualisasi produk, penggunaan bahasa yang komunikatif, serta interaksi antara host
dan konsumen. Kekayaan media membantu Generasi X memperoleh informasi
yang lebih lengkap, mengurangi ketidakpastian, dan mendukung pertimbangan
sebelum melakukan pembelian. Faktor pendukung meliputi demonstrasi produk,
komunikasi host, visualisasi produk, interaksi langsung, dan promosi, sedangkan
faktor penghambat meliputi kepadatan komentar, penyampaian informasi yang
terlalu cepat, komunikasi yang kurang personal, serta keterbatasan informasi teknis.
Penelitian ini menunjukkan bahwa Shopee Live tidak hanya berfungsi sebagai
sarana transaksi, tetapi juga sebagai media komunikasi pemasaran yang mendukung

kebutuhan informasi Generasi X.

Kata kunci: Media Richness Theory, live shopping, Shopee Live, Generasi X,

komunikasi pemasaran digital.
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IMPLEMENTASI MEDIA RICHNESS THEORY DALAM PRAKTIK
LIVE SHOPPING DI SHOPEE LIVE PADA GENERASI X

Kayla Rarasati

ABSTRACT

This study aims to analyze the implementation of Media Richness Theory in live
shopping practices through Shopee Live among Generation X and to identify the
supporting and inhibiting factors experienced during the interaction process. This
study uses a qualitative approach with a phenomenological method to understand
the subjective experiences of Generation X in using Shopee Live. Data were
collected through in-depth interviews with informants and a triangulator and
analyzed using the interactive model of Miles, Huberman, and Saldania. The
findings show that the implementation of Media Richness Theory is reflected
through four characteristics: immediacy of feedback, multiple cues, language
variety, and personal focus. These characteristics are demonstrated through real-
time communication, product demonstrations and visualizations, the use of
communicative language, and interactions between hosts and consumers. Media
richness helps Generation X obtain more comprehensive information, reduce
uncertainty, and support consideration before making a purchase. Supporting
factors include product demonstrations, host communication, product
visualization, direct interaction, and promotions, while inhibiting factors include
high comment volume, information delivered too quickly, less personalized
communication, and limited technical product information. This study shows that
Shopee Live functions not only as a transaction platform but also as a digital
marketing communication medium that supports the information needs of

Generation X.

Keywords: Media Richness Theory, live shopping, Shopee Live, Generation X,

digital marketing communication.
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