
Universitas Bakrie 

105 

 

DAFTAR PUSTAKA 

 

Ardhivaputri, N. Z., Yulansari, S. D. E., Rani, L. K., Rohmawati, Y. N., & 

Prasetyo, H. (2026). TRANSFORMASI INDUSTRI PERBUKUAN DI INDONESIA 

PADA ERA DIGITAL: SEBUAH KAJIAN LITERATUR. 

Asosiasi Penyelenggara Jasa Internet Indonesia (APJII). (2026). PROFIL 

INTERNET INDONESIA 2026. 

Balmer, J., Greyser, S., & Urde, M. (2007). Corporate brands with a heritage. 

Bradford University School of Management Working Paper Series, 07. 

Butterfield, D. (2007). Brand survival: Do brands really last forever? Strategic 

Direction, 23(3), 10–12. https://doi.org/10.1108/02580540710730747 

Christensen, C. M. (1997). The Innovator’s Dilemma: When New 

Technologies Cause Great Firms to Fail. 

Christensen, C. M. (2003). The Innovator’s Solution: Creating and Sustaining 

Successful Growth. 

Creswell, J. W., & Creswell, J. D. (2018). Research Design: Qualitative, 

Quantitative, and Mixed Methods Approaches. 

Fill, C., & Turnbull, S. (2023). Marketing communications: Fame, influencers 

and agility (Ninth edition). Pearson. 

Good News From Indonesia. (2026, August 21). Mengenang Toko Buku 

Gunung Agung: Jejak panjang dalam sejarah literasi Indonesia. 

Ikatan Penerbit Indonesia. (2026, May 23). Siaran pers: IKAPI gelar konvensi 

penerbit, menyoroti lemahnya peran negara dalam ekosistem perbukuan nasional 

[Online post]. 



Universitas Bakrie 

106 

 

Kannan, P. K., & Li, H. “Alice.” (2017). Digital marketing: A framework, 

review and research agenda. International Journal of Research in Marketing, 34(1), 

22–45. https://doi.org/10.1016/j.ijresmar.2016.11.006 

Kirana, B., & Kurnia M, F. (2024). MARKETING STRATEGIES IN 

INCREASING SALES AT NUSANTARA BOOKSTORE IN THE DIGITAL ERA. 

Journal Management And Business, 2(2), 197–208. 

https://doi.org/10.61912/lajumen.v2i2.50 

Lukitawati, B. (2021). Strategi Integrated Marketing Communication Pada 

Penerbit Buku di Era Tehnologi Digital ( Studi Pada PT Gramedia Asri Media). 

Jurnal Ilmiah Komunikasi (JIKOM) STIKOM IMA, 13(03), 102. 

https://doi.org/10.38041/jikom1.v13i03.215 

Malik, Z. A., Srisusilawati, P., Silviany, I. Y., Fajaria, R. M., & Tsania, S. C. 

(2022). Digital Marketing in Developing Brand Awareness of MSMEs. Indonesian 

Journal of Business and Entrepreneurship. https://doi.org/10.17358/ijbe.8.2.282 

Maria Carmelita Gabrielle R. Comia, & Oona Claire N. Martinez. (2024). 

Stepping Into New Era: A Strategic Rebranding Approach to Boost Sales and Sustain 

Market Competitiveness of National Bookstore. 6th DLSU Senior High School 

Research Congress, De La Salle University Integrated School, Manila. 

Miles, M. B., Huberman, A. M., & Saldaña, J. (2014). Qualitative data 

analysis: A methods sourcebook (Edition 3). Sage. 

Mortelmans, D. (2025). Doing Qualitative Data Analysis with NVivo. 

Springer Nature Switzerland. https://doi.org/10.1007/978-3-031-66014-6 

Musrifah Mahmud & Mohammad Lukmanul Hakim. (2024). STRATEGI 

PEMASARAN DIGITAL UNTUK MENINGKATKAN OMSET PENJUALAN 

BUKU DI TOKO BAKOEL BUKU BERGIZI (BBB) TAHUN 2021-2023. Dinar : 



Universitas Bakrie 

107 

 

Jurnal Prodi Ekonomi Syariah, 7(2), 133–166. 

https://doi.org/10.61088/dinar.v7i2.720 

Muzumdar, P. (2011). Online bookstore—A new trend in textbook sales 

management for services marketing. 

Preece, C., Kerrigan, F., & O’reilly, D. (2019). License to Assemble: 

Theorizing Brand Longevity. Journal of Consumer Research, 46(2), 330–350. 

https://doi.org/10.1093/jcr/ucy076 

Putri, A. D. S. (2024). Marketing Communication Implementation of Periplus 

and Kinokuniya during Pandemic in Indonesia. Jurnal Interaksi: Jurnal Ilmu 

Komunikasi, 8(2), 229-246. 

Thomond, P., Herzberg, T., & Lettice, F. (2003). Disruptive Innovation: 

Removing the Innovators’ Dilemma. 

Wilcox, J. B., Laverie, D. A., Kolyesnikova, N., Duhan, D. F., & Dodd, T. H. 

(2008). Facets of brand equity and brand survival: A longitudinal examination. 

International Journal of Wine Business Research, 20(3), 202–214. 

https://doi.org/10.1108/17511060810901028 

Yin, R. K. (2018). Case study research and applications: Design and methods 

(Sixth edition). SAGE. 

 

 

 

 

 

 

 

 

 

 

 

 


