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Strategi Komunikasi Digital melalui TikTok 
dalam Pengembangan E-sport di Indonesia  

(Studi Kasus e-Football akun TikTok @IFeL) 
 

Makbul Wahid Ramadhan 
 

ABSTRAK 
Perkembangan media digital telah memberikan perubahan terhadap cara organisasi 
menyampaikan informasi, membangun interaksi, dan menjangkau khalayak. Salah 
satu media sosial yang dimanfaatkan dalam perkembangan e-sport adalah TikTok. 
Indonesian Football e-League (IFeL) melalui akun TikTok @ifel_id memanfaatkan 
TikTok sebagai media komunikasi digital untuk menyampaikan informasi 
mengenai eFootball sekaligus membangun keterlibatan dengan audiens. Penelitian 
ini bertujuan untuk menganalisis strategi komunikasi digital melalui TikTok dalam 
pengembangan e-sport eFootball di Indonesia. Penelitian ini menggunakan 
pendekatan kualitatif dengan metode studi kasus. Pengumpulan data dilakukan 
melalui observasi terhadap akun TikTok @ifel_id, wawancara mendalam dengan 
informan, serta triangulasi data. Analisis penelitian menggunakan konsep New 
Media, strategi komunikasi Middleton dalam Cangara, dan konsep Virtual 
Community Rheingold. Hasil penelitian menunjukkan bahwa strategi komunikasi 
digital IFeL melalui TikTok dilakukan melalui pengelolaan komunikator, 
penyusunan pesan, pemilihan media, pemahaman khalayak, dan pencapaian efek 
komunikasi. Strategi tersebut diwujudkan melalui konten edukasi, informasi, 
hiburan, wawancara, pertandingan, reaction, serta konten interaktif yang berfokus 
pada eFootball dan sepak bola. TikTok dipilih karena memiliki jangkauan yang luas 
serta menyediakan fitur komentar dan live yang dapat digunakan untuk membangun 
interaksi dengan audiens. Selain itu, strategi komunikasi IFeL bersifat adaptif 
dengan menyesuaikan bentuk dan tema konten berdasarkan karakteristik serta 
respons audiens. Pemanfaatan TikTok juga berperan dalam pembentukan 
komunitas virtual melalui adanya interaksi, partisipasi, rasa kebersamaan, dan 
identitas komunitas yang didasarkan pada kesamaan minat terhadap eFootball. 
Namun, interaksi antarpengguna masih belum berlangsung secara intensif karena 
pemanfaatan fitur duet dan stitch serta respons melalui komentar masih terbatas. 
Dengan demikian, strategi komunikasi digital melalui TikTok yang dilakukan IFeL 
berperan dalam memperluas penyebaran informasi, meningkatkan ketertarikan dan 
keterlibatan audiens, serta mendukung terbentuknya komunitas virtual eFootball di 
Indonesia.  
Kata Kunci: Strategi Komunikasi Digital, TikTok, IFeL, eFootball, E-sport, 
Komunitas Virtual. 
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Digital Communication Strategy through TikTok for the 
Development of E-Sports in Indonesia: A Case Study of eFootball 

on the @IFeL TikTok Account 
 

Makbul Wahid Ramadhan 
 

ABSTRACT 
The development of digital media has changed the way organizations disseminate 
information, build interactions, and reach audiences. One of the social media 
platforms utilized in the development of e-sports is TikTok. Indonesian Football e-
League (IFeL), through its TikTok account @ifel_id, utilizes TikTok as a digital 
communication medium to disseminate information about eFootball while building 
audience engagement. This study aims to analyze digital communication strategies 
through TikTok in the development of eFootball e-sports in Indonesia. This 
research uses a qualitative approach with a case study method. Data were collected 
through observations of the @ifel_id TikTok account, in-depth interviews with 
informants, and data triangulation. The analysis uses the concepts of New Media, 
Middleton's communication strategy in Cangara, and Rheingold's Virtual 
Community concept. The results show that IFeL's digital communication strategy 
through TikTok is implemented through communicator management, message 
development, media selection, audience understanding, and communication effects. 
The strategy is realized through educational, informational, entertainment, 
interview, match, reaction, and interactive content focusing on eFootball and 
football. TikTok is selected because of its broad reach and features such as 
comments and live streaming that can facilitate interaction with audiences. 
Furthermore, IFeL's communication strategy is adaptive by adjusting content 
formats and themes according to audience characteristics and responses. The use 
of TikTok also contributes to the formation of a virtual community through 
interaction, participation, a sense of togetherness, and community identity based 
on shared interest in eFootball. However, interaction among users has not yet 
developed intensively due to the limited use of duet and stitch features and limited 
responses through the comment section. Therefore, IFeL's digital communication 
strategy through TikTok plays a role in expanding information dissemination, 
increasing audience interest and engagement, and supporting the formation of an 
eFootball virtual community in Indonesia. 
Keywords: Digital Communication Strategy, TikTok, IFeL, eFootball, E-sports, 
Virtual Community. 
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