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ANALISIS INTERAKSI KOMUNIKASI MELALUI PLATFORM 

WEVERSE PADA NCT DREAM DENGAN NCTZEN DITINJAU DARI 

TEORI PENETRASI SOSIAL 

 

SALMA RAHMA SARI 

 
ABSTRAK 

Perkembangan platform fandom digital telah mengubah cara idola dan penggemar 
membangun interaksi secara langsung. Salah satu platform yang mendukung 
komunikasi tersebut adalah Weverse, yang menyediakan berbagai fitur untuk 
memfasilitasi interaksi antara NCT Dream dan NCTzen. Penelitian ini bertujuan 
menganalisis komunikasi interpersonal antara NCT Dream dan NCTzen melalui 
Weverse serta menganalisis kedalaman komunikasi berdasarkan teori penetrasi 
sosial. Penelitian menggunakan pendekatan kualitatif dengan metode netnografi. 
Data diperoleh melalui observasi, dokumentasi, dan wawancara mendalam 
terhadap lima orang NCTzen serta satu triangulator. Hasil penelitian menunjukkan 
bahwa interaksi antara NCT Dream dan NCTzen melalui platform Weverse 
mencerminkan lima dimensi komunikasi interpersonal menurut Joseph A. DeVito, 
yaitu keterbukaan (openness), empati (empathy), sikap mendukung 
(supportiveness), sikap positif (positiveness), dan kesetaraan (equality). 
Berdasarkan teori penetrasi sosial yang dikemukakan oleh Altman dan Taylor, 
hubungan berkembang hingga tahap pertukaran afektif (affective exchange), tetapi 
belum mencapai tahap pertukaran stabil (stable exchange) karena pengungkapan 
diri masih bersifat selektif. Penelitian ini menunjukkan bahwa Weverse berperan 
sebagai media yang memfasilitasi komunikasi interpersonal dan mendukung 
perkembangan hubungan antara NCT Dream dan NCTzen. 
 
Kata kunci: Komunikasi Interpersonal, Teori Penetrasi Sosial, Weverse, NCT 
Dream, NCTzen. 
  



 

viii  

ANALYSIS OF COMMUNICATION INTERACTIONS BETWEEN NCT 

DREAM AND NCTZENS ON THE WEVERSE PLATFORM THROUGH 

THE LENS OF SOCIAL PENETRATION THEORY 

 

SALMA RAHMA SARI 

 
ABSTRACT 

The development of digital fandom platforms has transformed the way idols and 

fans establish direct interactions. One platform that facilitates such communication 

is Weverse, which provides various features that enable interactions between NCT 

Dream and NCTzen. This study aims to analyze the interpersonal communication 

between NCT Dream and NCTzen through Weverse and examine the depth of their 

communication based on the social penetration theory. This research employed a 

qualitative approach using the netnography method. Data were collected through 

observation, documentation, and in-depth interviews with five NCTzen participants 

and one triangulation informant. The findings indicate that the interactions between 

NCT Dream and NCTzen on Weverse reflect the five dimensions of interpersonal 

communication proposed by Joseph A. DeVito, namely openness, empathy, 

supportiveness, positiveness, and equality. Based on the social penetration theory 

proposed by Altman and Taylor, the relationship has developed to the affective 

exchange stage but has not yet reached the stable exchange stage, as self-disclosure 

remains selective. This study concludes that Weverse serves as a platform that 

facilitates interpersonal communication and supports the development of 

relationships between NCT Dream and NCTzen. 

 
Keywords: Interpersonal Communication, Social Penetration Theory, Weverse, 

NCT Dream, NCTzen. 
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