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​ABSTRAK​

​Fenomena​ ​wisata​ ​urban​ ​Open​ ​Trip​ ​Blok​ ​M​ ​yang​ ​diinisiasi​ ​oleh​ ​akun​ ​TikTok​

​@nasly.ly​ ​pada​ ​awal​ ​tahun​ ​2026​ ​menandai​ ​pergeseran​ ​paradigma​ ​komunikasi​ ​pariwisata​

​perkotaan​ ​dari​ ​institusi​ ​formal​ ​kepada​ ​aktor​ ​non-formal​ ​berbasis​ ​komunitas​ ​digital.​

​Penelitian​ ​ini​ ​bertujuan​ ​untuk​ ​mendeskripsikan​ ​dan​ ​menganalisis​ ​strategi​ ​komunikasi​

​pemasaran​ ​digital​ ​serta​ ​dinamika​ ​interaksi​ ​media​ ​sosial​ ​yang​ ​membentuk​ ​tren​ ​wisata​

​tersebut.​ ​Penelitian​ ​ini​ ​menggunakan​ ​pendekatan​ ​kualitatif​ ​dengan​ ​desain​ ​fenomenologi.​

​Pengumpulan​ ​data​ ​dilakukan​ ​melalui​ ​wawancara​ ​mendalam​ ​terhadap​ ​penyelenggara​ ​dan​

​peserta,​ ​observasi​ ​digital​ ​terhadap​ ​ekosistem​​konten​​TikTok,​​serta​​dokumentasi​​sekunder.​

​Hasil​ ​penelitian​ ​menunjukkan​ ​bahwa​ ​keberhasilan​ ​Open​ ​Trip​ ​Blok​ ​M​ ​didorong​ ​oleh​

​integrasi​ ​strategi​ ​pemasaran​ ​digital​ ​mencakup​ ​pilar​ ​Authentic​ ​Content,​ ​Data​ ​Driven​

​Optimization,​ ​Digital​ ​to​ ​Physical​ ​Conversion,​ ​dan​ ​User​ ​Experience​ ​yang​ ​dioptimalkan​

​melalui​ ​empat​ ​zona​ ​media​ ​sosial​ ​(Social​ ​Community,​ ​Social​ ​Publishing,​ ​Social​

​Entertainment,​ ​dan​ ​Social​ ​Commerce).​ ​Algoritma​ ​For​​You​​Page​​(FYP)​​berfungsi​​sebagai​

​titik​​paparan​​awal​​yang​​efektif​​dalam​​menjangkau​​audiens​​Generasi​​Z​​dan​​Milenial​​secara​

​presisi​ ​tanpa​ ​anggaran​ ​iklan​​besar.​​Selain​​itu,​​fenomena​​ini​​merekonstruksi​​citra​​kawasan​

​Blok​ ​M​ ​dari​ ​pusat​ ​transportasi​ ​konvensional​ ​menjadi​ ​destinasi​ ​rekreasi​​estetis​​bernuansa​

​retro-city​ ​pop​ ​melalui​ ​aktivitas​ ​prosumer​ ​peserta.​ ​Penelitian​ ​ini​ ​menyimpulkan​ ​bahwa​

​kombinasi​ ​narasi​ ​autentik​ ​dan​ ​pengelolaan​ ​komunitas​ ​digital​ ​mampu​ ​menggerakkan​

​partisipasi fisik secara masif dan berkelanjutan.​

​Kata​ ​Kunci​​:​ ​Komunikasi​ ​Pemasaran​ ​Digital;​ ​Media​ ​Sosial​ ​TikTok;​ ​Open​ ​Trip​ ​Blok​ ​M;​

​Wisata Urban; Fenomenologi.​
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​Abstract​
​The "Open Trip Blok M" urban tourism phenomenon, initiated by the TikTok account​

​@nasly.ly in early 2026, marks a paradigm shift in urban tourism communication moving​
​from formal institutions to non-formal, digital community-based actors. This study aims to​
​describe and analyze the digital marketing communication strategies and social media​
​interaction dynamics that shaped this tourism trend. A qualitative approach utilizing a​
​phenomenological design was employed. Data collection involved in-depth interviews with​
​organizers and participants, digital observation of the TikTok content ecosystem, and​
​secondary documentation. The findings indicate that the success of Open Trip Blok M was​
​driven by an integrated digital marketing strategy comprising four pillars Authentic Content,​
​Data-Driven Optimization, Digital to Physical Conversion, and User Experience optimized​
​across four social media zones: Social Community, Social Publishing, Social Entertainment,​
​and Social Commerce. The "For You Page" (FYP) algorithm served as an effective initial​
​touchpoint for precisely reaching Gen Z and Millennial audiences without requiring a large​
​advertising budget. Furthermore, this phenomenon reconstructed the image of the Blok M​
​area from a conventional transportation hub into an aesthetic, retro-city-pop-style leisure​
​destination, facilitated by the prosumer activities of the participants. The study concludes that​
​a combination of authentic storytelling and digital community management is capable of​
​driving massive and sustainable physical participation.​
​Keywords​​: Digital Marketing Communication; TikTok Social Media; Open Trip Blok M;​
​Urban Tourism; Phenomenology.​
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