
94  

DAFTAR PUSTAKA 

 

 
Baisyir, F., & Quintania, M. (2021). Pengaruh experiential marketing terhadap 

kepuasan konsumen dan dampaknya terhadap loyalitas konsumen (Studi kasus: 

Konsumen J.CO Donuts & Coffee Buaran Plaza di wilayah Jakarta Timur). Journal 

of Management Review, 5(1), 621–631. 

 

Barney, J. B. (1991). Firm resources and sustained competitive advantage. Journal 

of Management, 17(1), 99–120. https://doi.org/10.1177/014920639101700108 

 

Brigham, E. F., & Houston, J. F. (2019). Fundamentals of financial management 

(15th ed.). Cengage. 

 

Choi, H. H., Choi, E.-K., Yoon, B., & Joung, H.-W. (2020). Understanding food 

truck customers: Selection attributes and customer segmentation. International 

Journal of Hospitality Management, 90, 102647. 

https://doi.org/10.1016/j.ijhm.2020.102647 

 

David, F. R., & David, F. R. (2017). Strategic management: Concepts and cases: A 

competitive advantage approach (16th ed.). Pearson. 

 

Fausta, M. F., Anderson, P., & Risqiani, R. (2023). Pengaruh customer experience, 

customer satisfaction, terhadap repurchase intention pada restoran cepat saji. 

Equilibrium: Jurnal Penelitian Pendidikan dan Ekonomi, 20(1), 1–9. 

https://doi.org/10.25134/equi.v20i01.6674 

 

Gruss, R., Quesenberry, J., Kim, E., Abrahams, A., & Ractham, P. (2024). How 

customer satisfaction drivers in online reviews of food trucks and quick service 

restaurants differ: Proposing the concept of anticipation. Journal of Hospitality & 

Tourism Research, 48(7), 1238–1252. https://doi.org/10.1177/10963480221143042 

 

Jokom, R., Widjaja, D. C., Kristanti, M., & Wijaya, S. (2023). Culinary and 

destination experiences on behavioral intentions: An insight into local Indonesian 

food. Journal of Foodservice Business Research, 28(1), 145–162. 

https://doi.org/10.1080/15378020.2023.2229574 

 

Kasmir. (2018). Analisis laporan keuangan (Ed. 1, Cet. 11). Rajawali Pers. 

 

Kotler, P., Keller, K. L., & Chernev, A. (2021). Marketing management (16th ed.). 

Pearson. 

 

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson. 

https://doi.org/10.1177/014920639101700108
https://doi.org/10.1016/j.ijhm.2020.102647
https://doi.org/10.25134/equi.v20i01.6674
https://doi.org/10.1177/10963480221143042
https://doi.org/10.1080/15378020.2023.2229574


95  

Kraus, S., Sen, S., Savitskie, K., Kumar, S. K., & Brooks, J. (2022). Attracting the 

millennial customer: The case of food trucks. British Food Journal, 124(13), 165– 

182. https://doi.org/10.1108/BFJ-09-2021-0996 

 

Lemon, K. N., & Verhoef, P. C. (2016). Understanding customer experience 

throughout the customer journey. Journal of Marketing, 80(6), 69–96. 

https://doi.org/10.1509/jm.15.0420 

 

Osterwalder, A., & Pigneur, Y. (2010). Business model generation: A handbook for 

visionaries, game changers, and challengers. Wiley. 

 

Palavesh, S. (2024). Identifying market gaps and unmet customer needs: A 

framework for ideating innovative business concepts. International Journal of 

Intelligent Systems and Applications in Engineering, 12(22s), 1067–. 

 

Porter, M. E. (1979). How competitive forces shape strategy. Harvard Business 

Review, 57(2), 137–145. 

 

Rangkuti, F. (2016). Analisis SWOT: Teknik membedah kasus bisnis: Cara 

perhitungan bobot, rating, dan OCAI. Gramedia Pustaka Utama. 

 

Simanjuntak, M., Manalu, W. V. A. M., & Farida, N. (2021). Analysis of factors 

affecting purchase intention of local culinary tourists. Jurnal Manajemen, 17(2). 

https://doi.org/10.25170/jm.v17i2.1751 

 

Tuqa, B. R., & Widyastuti, H. (2023). Pengaruh experiential marketing terhadap 

customer satisfaction dan repurchase intention pada layanan GrabFood selama 

pandemi Covid-19. MANAJEMEN IKM: Jurnal Manajemen Pengembangan 

Industri Kecil Menengah, 17(1), 15–23. https://doi.org/10.29244/mikm.17.1.15-23 

 

Van Embden, K., Jo, W., Holmes, M., & Xue, P. (2022). Consumer evaluation of 

food truck offerings through image, perceived risk, and experiential value. Journal 

of Foodservice Business Research, 27(5), 573–600. 

https://doi.org/10.1080/15378020.2022.2131965 

 

Agriculture and Agri-Food Canada. (2025). Sector trend analysis: Foodservice 

profile – Indonesia. 

 

Badan Pusat Statistik. (2024). Statistik penyediaan makanan dan minuman 2023. 

BPS-Statistics Indonesia. 

 

Badan Pusat Statistik Provinsi DKI Jakarta. (2025). DKI Jakarta province in figures 

2025. BPS Provinsi DKI Jakarta. 

https://doi.org/10.1108/BFJ-09-2021-0996
https://doi.org/10.1509/jm.15.0420
https://doi.org/10.25170/jm.v17i2.1751
https://doi.org/10.29244/mikm.17.1.15-23
https://doi.org/10.1080/15378020.2022.2131965

	DAFTAR PUSTAKA

