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BUDAYA KONSUMEN DALAM KEGIATAN SUNMORI PADA STUDI 
KASUS NS.SCOOT.SUPPLY 

MUHAMAD ALIF IBSANDA 

 

ABSTRAK 
 

Penelitian ini bertujuan untuk mendeskripsikan dan menganalisis budaya konsumen 
yang terbentuk dalam kegiatan Sunday Morning Ride (Sunmori) pada 
NS.Scoot.Supply. Penelitian ini dilatarbelakangi oleh kegiatan Sunmori yang tidak 
hanya menjadi aktivitas berkendara, tetapi juga ruang interaksi sosial bagi 
pengguna Vespa dalam membangun relasi, identitas, rasa kebersamaan, dan gaya 
hidup. Penelitian ini menggunakan pendekatan kualitatif dengan metode deskriptif. 
Data diperoleh melalui wawancara, observasi, dan dokumentasi, kemudian 
dianalisis melalui tahapan kondensasi data, penyajian data, serta penarikan dan 
verifikasi kesimpulan. Analisis menggunakan perspektif Consumer Culture Theory 
(CCT) melalui empat dimensi, yaitu Consumer Identity Projects, Marketplace 
Cultures, Sociohistoric Patterning of Consumption, dan Mass-Mediated 
Marketplace Ideologies. Hasil penelitian menunjukkan bahwa budaya konsumen 
dalam kegiatan Sunmori terbentuk secara bertahap melalui interaksi sosial yang 
dilakukan secara berulang. Vespa menjadi titik awal yang mempertemukan peserta, 
kemudian interaksi melalui riding bersama, berbincang, makan, dan nongkrong 
membentuk relasi, rasa kebersamaan, serta identitas pengguna Vespa. Kegiatan 
rutin juga membentuk kebiasaan dan memaknai Vespa sebagai bagian dari gaya 
hidup. Interaksi selama Sunmori turut menjadi sumber referensi mengenai fashion, 
modifikasi, aksesori, dan gaya hidup, yang kemudian dapat menumbuhkan 
ketertarikan terhadap Vespa dan NS.Scoot.Supply. 

Kata kunci: Budaya Konsumen, Consumer Culture Theory, Sunmori, Vespa, 
NS.Scoot.Supply 
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CONSUMER CULTURE IN SUNMORI ACTIVITIES: A CASE STUDY OF 
NS.SCOOT.SUPPLY 

MUHAMAD ALIF IBSANDA 

 

ABSTRACT 
 

This study aims to describe and analyze the consumer culture formed through the 
"Sunday Morning Ride" (Sunmori) activities organized by NS.Scoot.Supply. The 
study is motivated by the fact that Sunmori is not merely a riding activity but also 
a space for social interaction where Vespa users build relationships, identities, a 
sense of community, and a lifestyle. A qualitative approach with a descriptive 
method was employed. Data were collected through interviews, observation, and 
documentation, and subsequently analyzed using the stages of data condensation, 
data display, and conclusion drawing and verification. The analysis utilizes the 
Consumer Culture Theory (CCT) perspective across four dimensions: Consumer 
Identity Projects, Marketplace Cultures, Sociohistoric Patterning of Consumption, 
and Mass-Mediated Marketplace Ideologies. The results indicate that the consumer 
culture within Sunmori activities is formed gradually through repeated social 
interactions. The Vespa serves as the initial point bringing participants together; 
subsequent interactions—such as group rides, conversations, dining, and 
socializing—foster relationships, a sense of community, and a distinct Vespa-user 
identity. These routine activities also establish habits and imbue the Vespa with 
meaning as an integral part of a lifestyle. Furthermore, interactions during Sunmori 
serve as a source of reference for fashion, modifications, accessories, and lifestyle 
choices, thereby cultivating interest in both the Vespa and NS.Scoot.Supply. 

Keywords: Consumer Culture, Consumer Culture Theory, Sunmori, Vespa, 
NS.Scoot.Supply 
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