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ABSTRAK

Penelitian ini bertujuan untuk menganalisis persepsi konsumen terhadap brand image
produk minuman Harlan + Holden sebagai brand kopi kekinian di Jakarta. Perkembangan pesat
industri coffee shop di Indonesia menciptakan persaingan yang semakin sengit, sehingga
perusahaan dituntut memiliki strategi ekuitas merek yang unggul. Penelitian ini menggunakan
pendekatan kuantitatif deskriptif dengan teknik pengumpulan data kuesioner yang disebarkan
kepada 268 responden pengunjung Harlan + Holden di Senayan City Mall Jakarta melalui metode
accidental sampling. Variabel brand image diukur melalui tiga dimensi utama menurut Kotler &
Keller, yaitu Strength of Brand Association, Favorability of Brand Association, dan Uniqueness of
Brand Association. Hasil penelitian menunjukkan bahwa persepsi konsumen terhadap brand image
Harlan + Holden berada pada kategori positif. Dimensi Strength menunjukkan tingkat pengenalan
logo dan daya ingat merek yang sangat tinggi, meskipun daya ingat terhadap sensori rasa minuman
masih tergolong netral. Dimensi Favorability memperlihatkan tingkat kepuasan konsumen yang
tinggi terhadap rasa, pelayanan, dan suasana gerai, serta mendorong kesediaan merekomendasikan
produk. Sementara pada dimensi Unigueness, desain kemasan dan tampilan minimalis menjadi
diferensiasi paling menonjol yang membedakannya dari kompetitor.

Kata Kunci : Persepsi Konsumen, Citra Merek (Brand Image), Coffee Shop, Harlan + Holden,
Komunikasi Pemasaran.
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ABSTRACT

This study aims to analyze consumer perception of the brand image of Harlan + Holden
beverage products as a trendy coffee brand in Jakarta. The rapid expansion of the coffee shop
industry in Indonesia has intensified market competition, forcing companies to adopt superior
brand equity strategies. This research employs a quantitative descriptive design with questionnaire-
based data collection involving 268 respondents at Harlan + Holden Senayan City Mall, selected
via accidental sampling. Brand image was evaluated across three core dimensions proposed by
Kotler & Keller: Strength of Brand Association, Favorability of Brand Association, and
Unigqueness of Brand Association. The findings reveal that consumer perception towards Harlan +
Holden's brand image is predominantly positive. The Strength dimension demonstrates strong logo
recognition and brand recall, though sensory taste recall remains neutral. The Favorability
dimension indicates high customer satisfaction regarding flavor, service, and store atmosphere,
which positively drives recommendation intentions. Lastly, the Uniqueness dimension highlights
packaging design and minimalist aesthetics as the key differentiators distinguishing the brand from

competitors.

Keywords : Consumer Perception, Brand Image, Coffee Shop, Harlan + Holden, Marketing
Communication.
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