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PENGARUH KEPERCAYAAN WAJIB PAJAK, SANKSI PAJAK, 
PENGAWASAN PERPAJAKAN, DAN PELAYANAN FISKUS TERHADAP 

KEPATUHAN MEMBAYAR PAJAK PENGHASILAN FINAL PADA 
USAHA MIKRO, KECIL, DAN MENENGAH BERBASIS E-COMMERCE  

Destalia Ajrina Azyyati1 

ABSTRAK 

Penelitian ini bertujuan untuk menguji pengaruh kepercayaan wajib pajak, sanksi pajak, 
pengawasan perpajakan, dan pelayanan fiskus terhadap kepatuhan membayar Pajak 
Penghasilan (PPh) Final e-commerce pada Usaha Mikro, Kecil, dan Menengah 
(UMKM) di wilayah DKI Jakarta. Penelitian ini menggunakan Slippery Slope Theory 
sebagai landasan teoritis untuk menjelaskan kepatuhan wajib pajak melalui aspek 
kepercayaan terhadap otoritas pajak dan kekuatan otoritas pajak. Populasi penelitian 
adalah pelaku UMKM di wilayah DKI Jakarta yang melakukan kegiatan usaha melalui 
e-commerce. Sampel dipilih menggunakan teknik non-probability sampling dengan
pendekatan purposive sampling. Berdasarkan perhitungan menggunakan G*Power,
jumlah sampel minimum yang diperlukan adalah 119 responden. Data dikumpulkan
melalui kuesioner dan dianalisis menggunakan regresi linier berganda. Hasil penelitian
menunjukkan bahwa kepercayaan wajib pajak dan pengawasan perpajakan berpengaruh
positif terhadap kepatuhan membayar PPh Final e-commerce. Sementara itu, sanksi
pajak dan pelayanan fiskus tidak berpengaruh terhadap kepatuhan membayar PPh Final
e-commerce. Hasil penelitian menunjukkan bahwa kepatuhan wajib pajak pada UMKM
e-commerce lebih berkaitan dengan kepercayaan terhadap otoritas pajak serta
pelaksanaan pengawasan dan pelayanan fiskus dibandingkan dengan keberadaan sanksi
pajak. Temuan ini memberikan kontribusi bagi pengembangan kajian kepatuhan pajak
pada sektor UMKM e-commerce serta mendukung penerapan Slippery Slope Theory
dalam menjelaskan kepatuhan wajib pajak.

Kata kunci: Kepercayaan wajib pajak, sanksi pajak, pengawasan perpajakan, 
pelayanan fiskus, kepatuhan wajib pajak. 

________________________ 
1 Mahasiswa Program Studi Akuntansi Universitas Bakrie
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THE EFFECT OF TAXPAYER TRUST, TAX SANCTIONS, TAX 
SUPERVISION, AND FISCUS SERVICES ON COMPLIANCE IN PAYING 
FINAL INCOME TAX IN E-COMMERCE-BASED MICRO, SMALL, AND 

MEDIUM ENTERPRISES 

Destalia Ajrina Azyyati2 

ABSTRACT 

This study aims to examine the influence of taxpayer trust, tax sanctions, tax 
supervision, and tax authority services on compliance regarding the payment of Final 
Income Tax (PPh) on e-commerce activities among Micro, Small, and Medium 
Enterprises (MSMEs) in the DKI Jakarta region. The study utilizes the Slippery Slope 
Theory as a theoretical framework to explain taxpayer compliance through the 
dimensions of trust in the tax authority and the power of the tax authority. The study 
population consists of MSME operators in DKI Jakarta who conduct business 
activities via e-commerce. The sample was selected using a non-probability sampling 
technique with a purposive sampling approach. Based on GPower calculations, the 
minimum required sample size was 119 respondents. Data were collected via 
questionnaires and analyzed using multiple linear regression. The results indicate that 
taxpayer trust and tax supervision have a positive effect on compliance with Final 
Income Tax payments for e-commerce. Conversely, tax sanctions and tax authority 
services were found to have no effect on such compliance. The findings suggest that 
taxpayer compliance among e-commerce MSMEs is more closely linked to trust in the 
tax authority and the implementation of supervision and services than to the existence 
of tax sanctions. These findings contribute to the development of research on tax 
compliance in the e-commerce MSME sector and support the application of the 
Slippery Slope Theory in explaining taxpayer compliance. 

Keywords: Taxpayer trust, tax sanctions, tax supervision, tax authority services, tax 
compliance. 

________________________ 
2 Student of Accounting Program Bakrie University 
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