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PENGARUH KUALITAS PRODUK DAN BRAND IMAGE TERHADAP 

LOYALITAS KONSUMEN SEPATU CONVERSE DI JAKARTA 

 

Bryan Philma Stevy 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk melihat pengaruh kualitas produk terhadap loyalitas 

konsumen sepatu Converse di Jakarta, pengaruh brand image terhadap loyalitas 

konsumen sepatu Converse di Jakarta dan pengaruh kualitas produk dan brand 

image (simultan) terhadap loyalitas sepatu Converse di Jakarta. Data yang 

digunakan adalah data primer yang di dapatkan dari penyebaran kuesioner 

terdahap 158 responden yang disebarkan langsung maupun online data sekunder 

yang didapatkan dengan studi pustaka. Untuk mendapatkan instrumen yang valid 

dan reliabel dilakukan uji validitas dan reliabilitas. Teknik analisa yang digunakan 

yaitu analisa regresi berganda, dimulai dengan analisa koefisien determinasi, uji-F 

dan uji-t. Hasil penelitian ini menjunjukkan bahwa kualitas produk berpengaruh 

signifikan terhadap loyalitas konsumen sepatu Converse di Jakarta, brand image 

berpengaruh signifikan terhadap sepatu Converse di Jakarta, dan kualitas produk 

dan brand image secara simultan berpengaruh signifikan terhadap loyalitas 

konsumen sepatu Converse di Jakarta. 

 

Kata kunci: brand image, Converse, kualitas produk, loyalitas konsumen 
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THE EFFECTS OF PRODUCT QUALITY AND BRAND IMAGE ON 

CONVERSE’S CONSUMEN LOYALITY IN JAKARTA 

 

Bryan Philma Stevy 

 

ABSTRACT 

 

The aim of this research are to analyze the effect of product quality on Converse’s 

consumen loyality in Jakarta, the effect of brand image on Converse’s consumen 

loyality in Jakarta, and the effect of product quality and brand image 

(simultaniously) on Converse’s consumen loyality in Jakarta. The primary data 

were obtained through questionnaire that were distributed online and offline to 

158 respondents meanwhile the secondary data were obtained through journals 

and books. Validity and reliability test were conducted to obtain a valid and 

reliable instrument. The analysis technique for this research is multiple 

regression, starting with coefficient of determination, F-Test and t-Test. The result 

shows that product quality has significant effect on Converse’s consumen loyality 

in Jakarta, brand image has significant effect on Converse’s consumen loyality in 

Jakarta, product quality and brand image simultaniously have significant effect 

on Converse’s consumen loyality in Jakarta.  

 

Keywords: brand image, consumen loyality, Converse, product quality 
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