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ANALISIS MEREK PERUSAHAAN DAN KONSUMSI STATUS TERHADAP
KESETIAAN KONSUMEN PRODUK J.CO DAN DUNKIN’ DONUTS

Anasta Ensenanda Wulansari*
ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh merek perusahaan dan
konsumsi status terhadap kesetiaan konsumen produk J.Co dan Dunkin’ Donuts. Data
diperoleh dengan cara self-administered survey. Responden diambil di lima pusat
keramaian (Plaza Festival, Mall Ambasador, Mall Kuningan City, Stasiun Gambir
dan Universitas Bakrie). Kuesioner yang disebar kepada responden yang merupakan
konsumen J.Co dan Dunkin’ Donuts. Total 150 konsumen diambil sebagai
responden. Data penelitian yang terkumpul dianalisis menggunakan metode
multivariate analysis termasuk uji reliabilitas, uji validitas, analisis faktor, uji asumsi
klasik, analisis regresi linier berganda, dan uji keragaman. Hasil penelitian
menunjukan bahwa tidak terdapat perbedaan nilai rata-rata yang signifikan pada tiap
variabel terhadap J.Co dan Dunkin’ Donuts. Terdapat pengaruh positif variabel merek
perusahaan terhadap kesetiaan konsumen produk J.Co dan Dunkin’ Donuts. Namun,
variabel konsumsi status tidak menunjukkan adanya pengaruh terhadap kesetiaan
konsumen produk J.Co dan Dunkin’ Donuts. Secara simultan, variabel merek
perusahaan dan konsumsi status mempengaruhi kesetiaan konsumen produk J.Co dan
Dunkin’ Donuts.

Kata Kunci: Merek perusahaan, konsumsi status, kesetiaan konsumen.

'Mahasiswa Program Studi Manajemen Universitas Bakrie
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THE EFFECTS OF CORPORATE BRAND AND STATUS CONSUMPTION
TOWARDS CONSUMER LOYALTY OF J.CO AND DUNKIN’ DONUTS’
PRODUCTS

Anasta Ensenanda Wulansari*
ABSTRACT

This study aims to analyze the influence of corporate brand and status consumption
towards consumer loyalty of J.Co and Dunkin’ Donuts’ products. The data were
collected through self-administered survey. Respondents were taken from five
commercial centers (Plaza Festival, Mall Ambasador, Kuningan City Mall, Gambir
Station and Bakrie University). The questionnaires were spread out for the
consumers of J.Co and Dunkin 'Donuts. A total of 150 respondents were obtained.
Collected data were analyzed using multivariate analysis methods including
reliability analysis, validity analysis, data reduction analysis, normality analysis,
analysis of variance and independent samples t-test. The results of this research
indicate that there is no significant means difference between the variables of J.Co
and Dunkin’ Donuts. Corporate branding effecting consumer loyalty of J.Co and
Dunkin’ Donuts’ products. However, status consumption does not show any effect on
consumer loyalty of J.Co and Dunkin' Donuts’ products. Simultaneously, corporate
branding and status consumption affecting consumer loyalty of J.Co and Dunkin’
Donuts’ products.

Keywords: Corporate brand, status consumption, consumer loyalty.

!Student of Universitas Bakrie, Management Major

viii



Universitas Bakrie

DAFTAR ISI

HALAMAN SAMPUL
HALAMAN JUDUL Wi
HALAMAN PERNYATAAN ORISINALITAS ii
HALAMAN PENGESAHAN iii
UNGKAPAN TERIMA KASTH iv
HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI vi
ABSTRAK ...ovevererreereerereresenene vii
DAFTAR ISL...iiiiiiiiiciecceeeceeeens ix
DAFTAR TABEL ..uauueeeeeeeeeeeeeccesssrnnseeeeesecsssssssssssssessssssssssssssssssssssssssssssssssssassssssssens xii
DAFTAR GAMBAR xiii
DAFTAR LAMPIRAN Xiv
BAB 1. PENDAHULUAN 1
1.1 Latar Belakang .........ccccooiiiiiiiiiieee e 1
1.2 RUMUSAN MASALAN <. e e e e e e e e e e e e e e eeeeeaeeeaeaaaananas 4
1.4 Batasan PenelitIan ... ..oeeeeeeeeeeeeeeeeeeeeeeeeeee e e e e e e e e e e e e e e eeeeeeaeeeaeaeaaaaaaaanas 5
1.5 Tujuan Penelitian .........cccccoeoiiiiiiiiiiieeiee et 5
1.6 Manfaat PENEIItIAN «.......eeeeeeeeeeeeeeeee e e e e e e e e e e ee e e e e e e e eeaeeas 6
1.6.1  Aspek Kellmuan..........cccovieiiiiieiiienieeee e 6
1.6.2  ASPEK Praktis ..occcuviieiiieeiiiecieeeeee e s 6
BAB 2. KAJIAN PUSTAKA, KERANGKA TEORITIS DAN HIPOTESIS........ 7
2.1 Tinjauan Pustaka ........cccccueeiiiiiiiiiieiie e 7
2.1.1  Kesetiaan KONSUMIEN.......oovvuuieeeee ettt e e e e e e eeeeeeeeeeeeneees 7
2.1.2  MereK PeruSalaan .........ooeeeeeeeeeeeeeee e ee e e e e e aenaaes 9
2.1.3  KONSUIMIST STATUS ..o e e e e e e e e e e e e e eeeeeeeeeeesesaseeenenenenas 13
2.1.4 Merek Global vs. Merek LoKal ........coovvuummoeeeeeeeeeeeeee e 15
2.2 Penelitian Terdalulu ......oooooeeemeneee e 17
2.3 Profil Perusahaan .........ooooviiiiiiiiiiiii 19
2 70 B D 15111 "< 1 o S B 1) 1 101 1 J 19
2.3.2 J.CoDonuts and COTEE......covuummmeeee e 21
2.4 Kerangka Konseptual dan Hipotesis ..........ccccuerrvieniiriienieeiienieeieesee e 22



Universitas Bakrie

BAB 3. METODOLOGI PENELITIAN .23
3.1 Jenis Penelitian........cooeviiiiiiiiiiiiiieieciesceeee e 24
3.2 Populasi dan Sampel .........cccoeeiiiiiiiiiiiieee e 24
3.3 Teknik Pengumpulan Data...........cccceeeeiiieeiiiieiiieeeeeeee e 24
3.4 Operasionalisasi Variabel...........ccccooiiiiiiiieniiieiiiiecee e 25
3.5 Metode Analisis Data.........ccceeieriiiiiiiiiniiieeieeeeeee e 27

3.6.1  Uji ValIdItas ...cceveieiiiieeiieeciie ettt e 27
3.6.2  Uji REabilitas ....c..cooeeviiriiniiiiirieieiceeceecseeseeeeeee e 27
3.6.3  Analisis FaKtor ........cccooiiiiiiiiiiinieieeeeeeee e 28
3.6.4  Uji ASumsi KIaSiK......c.oooiiriiiiiiiiiieiieciceieecee e 28
3.6.5 Ui StAtiSHK .eoveriiriiiiieicece e 29
3.6.6 Analisis Regresi Linier Berganda ...........cccccoooieiiiiiiiiiiniieieecee 30
3.6.7  Uji K@ragaman .........ccceevuieriieiiienieeiieeieeieeeteeieesneeseesaeeseessnesnsaens 30
3.6.8 Skala Pengukuran..........c.ccocciiiiiiiiiiiieiiiceeceeee e 30

BAB 4. HASIL DAN PEMBAHASAN ..31
4.1 Karakteristik ReSponden ...........ccccvveiiiieiiiieiiieeieceeeecee e 31
4.2 Operasionalisasi Alat UKUL .........cccoooiiiiiiiiiiiiieiecceeeeeeee e 32

4.2.1  Uji Validitas ..cc.cevveeriiiieieeieeeeee e 32
4.2.2  Uji Reliabilitas .......ccociiviiiiiniiniiiiiiccietcecceeeee e 36
4.3 Analisis FaKLOr ....c.ooiiiiiiiiicee e 38
4.4 Uji Asumsi KIaSiK .....c.ooiiiiiiiiiiciieeeeceeee e 43
4.4.1  Uji NOIMAIIEAS ...eeeiiieeiiieeiieeeiteeeieeeeieeeeiee e e sveeesreeeiseessaaeesnneeens 43
4.4.2  Uji Multikolin@aritas ...........ccoueeeieeriieriieiieeieeee et 45
4.4.3  Uji Heteroskedastisitas. ........ccueevueerierieeniieeiieie et 46
4.5 Hasil Uji HIPOLESIS ..oouveeeiiiieiiieeciieeiee ettt eieeesee e e sevee e e e e eeaee e 47
4.4.1 t-Test (Hasil Uji Signifikansi Secara Parsial) ..........ccccoevviiniieinnenns 48
4.4.2 F-Test (Hasil Uji Signifikansi Secara Simultan) ...........c.cccceeeuveneenne 49
4.6 Analisis Regresi Linier Berganda .............cooccoeiiiiiiiiiiiniiineciieeeeeeee 49
4.7 UjJi Keragaman ..........ccceeecueieiieeeiiieeiieeesieeeseeesaeeesseeessaeeessseeessseesnsseesnssessnnes 49



Universitas Bakrie

4.8 Hasil Pembahasan ...........ccocoviiiiriiniiiiiieieceee e 50
BAB 5. KESIMPULAN DAN SARAN ..53
5.1 KESIMPUIAN ..ooiiiiiieiiieceeeee et e e e e e e e eneneas 53
5.2 SAIAN..cuiiiiiiiiiee ettt st et 53
5.2.1 Saran dalam Aspek Keilmuan............cccccoevieviiiiniieniiiinieniiececreeee 54

5.2.2  Saran dalam Aspek Praktis .......ccccoceeeviieeiiieiiieee e, 54
DAFTAR PUSTAKA 56
LAMPIRAN...cuuttiecscnriccscsansecsans 66

Xi



Tabel 2.1

Tabel 2.2

Tabel 2.3

Tabel 3.1

Tabel 3.2

Tabel 4.1

Tabel 4.2

Tabel 4.3

Tabel 4.4

Tabel 4.5

Tabel 4.6

Tabel 4.7

Tabel 4.8

Tabel 4.9

Tabel 4.10

Tabel 4.11

Tabel 4.12

Universitas Bakrie

DAFTAR TABEL
Dimensi Merek Perusahaan............c.cccoooiiiiiiiiiinniiicee, 13
Item Pernyataan Konsumsi Status.........c.ccccvevveeviieniieeiiieniieeieenie e 15
Penelitian Terdahulu .........ocoooiiiiiiiiiinie 19
Operasionalisasi Variabel Penelitian............ccccoceveeviiieiiieinieecieee, 25
Skala Pengukuran...........cccccoeiviiiiniiiiiniiiicccceee e 30
Analisis Karakteristik Responden............cccceeeiievieeciieniienciienieeieee. 32
Uji Validitas Pretest Pertama Indikator Variabel..............cccccceeeneennee. 33
Uji Validitas Pretest Kedua Indikator Variabel ...........cccccoceeieninnene 35
Uji Validitas Indikator Variabel............cccooveriiiniiniiiiieiieieeeeee, 36
Reliabilitas Variabel Penelitian...........cccccovveiiiiiiiniiiniiniiiniceceee, 37
Analisis Faktor Merek Perusahaan ..........c.ccoceeiiiiiininiinnnn, 40
Analisis Faktor Konsumsi Status ..........cccevieviiienieniienieeieeeeeeeee, 42
Analisis Faktor Terikat.........ccocooiiiiiiiiiieieeeeeee e 43
Hasil Uji Normalitas Kolmogorov-Smirnov........cc..cceceevieeieeniennneens 44
Uji MultikolIN@aritas ........cueeecvieeeiiieeeiieeeiieeeiee e s e 46

Uji Hipotesis dan Analisis Regresi Linier
Berganda..........oocuioiiiiiiee e 48

Uji Keragaman Berdasarkan Merek ..........c.cccocveeeciiencieiniiieciee e, 52

xii



Gambar 2.1

Gambar 4.1

Gambar 4.2

Gambar 4.3

Universitas Bakrie

DAFTAR GAMBAR
Kerangka Konseptual ...........ccoooiiiiiiiiiiiieieciececeee e 22
Grafik P-P Plot Uji Normalitas ...........cccccveevivieniieenie e 45
Histogram Uji Normalitas..........ccceevvieeiiieniiieeeieecee e eevee e 45
Scatterplot Uji HeterokedastiSitas..........cccveeevierieeiieenieeiienieeieeeieenn 47

Xiii



Universitas Bakrie

DAFTAR LAMPIRAN
Lampiran 1. Kuesioner Penelitian...........ccccccoveeiiiiiiiieciiiceeccee e 66
Lampiran 2. Hasil Pengolahan SPSS ..ot 69

Xiv



	Cover, Halaman Pengesahan, dll

