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ANALISIS RESEPSI MAHASISWA UNIVERSITAS BAKRIE PADA ISU
KONSUMERISME DALAM LAGU ALL FALLS DOWN KARYA KANYE WEST
Diaz Zuhad

ABSTRAK

Penelitian ini bertujuan untuk mendeskripsikan dan menganalisis pemaknaan khalayak
mahasiswa Universitas Bakrie terhadap isu konsumerisme yang direpresentasikan dalam lagu
"All Falls Down" karya Kanye West. Penelitian ini menggunakan pendekatan kualitatif
dengan metode analisis resepsi, berpijak pada model encoding/decoding Stuart Hall (1980)
sebagai kerangka analitis utama untuk memetakan posisi pembacaan khalayak. Penelitian
melibatkan lima informan mahasiswa aktif Universitas Bakrie yang dipilih melalui teknik
penentuan informan secara purposif. Data primer dikumpulkan melalui wawancara mendalam
secara daring, kemudian divalidasi melalui triangulasi data yang meliputi pernyataan
pembanding dari kerabat terdekat informan, analisis lirik dan artikel terkait, serta observasi
terhadap penampilan dan aktivitas media sosial informan. Hasil penelitian menunjukkan
bahwa dari lima informan, dua di antaranya menempati posisi dominan-hegemonik,
menerima penuh kritik lagu bahwa konsumsi yang didorong gengsi merupakan jebakan
psikologis, sementara tiga informan lainnya menempati posisi negosiasi, menyetujui kritik
tersebut namun menambahkan batasan kontekstual berdasarkan pengalaman pribadi. Tidak
ditemukan informan yang menempati posisi oposisi. Perbedaan posisi pembacaan paling
banyak dijelaskan oleh relations of production, yakni pengaruh lingkungan sosial dan diskusi
dengan teman sebaya, sementara technical infrastructure relatif seragam di antara informan.
Penelitian ini juga menemukan temuan tambahan melalui triangulasi data berupa observasi:
tiga dari lima informan yang secara verbal menyatakan sikap kritis terhadap konsumerisme
justru menunjukkan kesenjangan dengan pola presentasi diri yang mengarah pada citra
berkelas di kehidupan nyata maupun media sosial. Temuan ini menegaskan bahwa proses
decoding khalayak bersifat aktif dan kompleks, di mana posisi pembacaan yang dinyatakan

secara verbal tidak selalu sepenuhnya merefleksikan praktik konsumsi sehari-hari.

Kata kunci: analisis resepsi, encoding/decoding, konsumerisme, Kanye West, khalayak aktif,

triangulasi data



AN ANALYSIS OF BAKRIE UNIVERSITY STUDENTS’ RECEPTION OF THE ISSUE
OF CONSUMERISM IN KANYE WEST’S SONG ALL FALLS DOWN
Diaz Zuhad

ABSTRACT

This study aims to describe and analyze how Universitas Bakrie students, as an audience,
make meaning of the issue of consumerism represented in Kanye West's song "All Falls
Down." This research employs a qualitative approach using the reception analysis method,
grounded in Stuart Hall's (1980) encoding/decoding model as the primary analytical
framework for mapping the audience's reading positions. The study involved five active
Universitas Bakrie student informants selected through purposive informant selection
technique. Primary data were collected through online in-depth interviews, then validated
through data triangulation involving comparative statements from the informants' close
relatives, analysis of the song's lyrics and related articles, as well as observation of the
informants' appearance and social media activity. The findings show that of the five
informants, two occupied the dominant-hegemonic position, fully accepting the song's
critique that consumption driven by prestige constitutes a psychological trap, while the
remaining three occupied the negotiated position, agreeing with the critique while adding
contextual boundaries based on their personal experiences. No informant occupied the
oppositional position. Differences in reading position were largely explained by relations of
production, namely the influence of social environment and peer discussion, while technical
infrastructure was relatively uniform across informants. This study also identified an
additional finding through data triangulation in the form of observation: three of the five
informants who verbally expressed a critical stance toward consumerism nonetheless
exhibited a discrepancy with a pattern of self-presentation oriented toward an upscale image,
both in daily life and on social media. This finding affirms that the audience's decoding
process is active and complex, in which verbally stated reading positions do not always fully

reflect informants' everyday consumption practices

Keywords: reception analysis, encoding/decoding, consumerism, Kanye West, active

audience, data triangulation
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