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ANALISIS IMPLEMENTASI STRATEGI NEW WAVE
MARKETING

DI RUMAH SAKIT METROPOLITAN MEDICAL CENTRE
JAKARTA

Teza Ardila

ABSTRAK

Penelitian ini bertujuan untuk mengetahui bagaimana implementasi strategi New
Wave Marketing pada perusahaan pelayanan kesehatan Rumah Sakit Metropolitan
Medical Centre Jakarta. Pada penelitian ini yang menjadi fokus penelitian yaitu
bagaimana pengetahuan pihak perusahaan pada strategi new wave marketing
sebagai wujud perubahan strategi pemasaran baru dari strategi marketing legacy
terdahulu dan bagaimana penerapan 5 (lima) elemen communitazion, confirming,
clarifying, communal activation dan conversation yang merupakan lima elemen
dari 12 (dua belas) elemen new wave marketing yaitu Communitization,
Confirming, Clarifying, Coding, Crowd Combo, Co-Creation, Currency,
Communal Activation, Conversation, Commercialization, Character, Caring,

Collaboration

Penelitian ini merupakan penelitian kualitatif yang mana semua hasil dari
penelitian berupa kutipan hasil wawancara narasumber dan gambar hasil observasi
atas sosial media yang dimiliki perusahaan lalu dari hasil yang diperoleh tersebut
dianalisis kecocokan terhadap teori strategi new wave marketing menurut para ahli.
Untuk mempermudah penelitian ini menggunakan Matrix pendekatan pemasaran
yang menampilkan perbandingan antara teori dengan implementasi yang telah

dilakukan dengan pendekatan online dan offline.
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ABSTRAK

This study aims to find out how Implementation of New Wave Marketing strategy
at health care company Hospital Metropolitan Medical Center Jakarta. In this
research the focus of research is how the company's knowledge on new wave
marketing strategy as a form of change of new marketing strategy from previous
legacy marketing strategy and how the application of 5 (five) elements
communitazion, confirming, clarifying, communal activation and conversation
which is five elements From 12 (twelve) new wave marketing elements of
Communitization, Confirming, Clarifying, Coding, Crowd Combo, Co-Creation,
Currency, Communal Activation, Conversation, Commercialization, Character,

Caring, Collaboration.

This research is a qualitative research in which all the results of the research in
the form of quotations from interviews of interviewees and images of observations
on social media owned by the company and then from the results obtained are
analyzed compatibility of new wave marketing strategy theory according to
experts. To facilitate this research using Matrix marketing approach that displays
the comparison between the theory with the implementation that has been done

with the online and offline approach.

vii



DAFTAR ISI

HALAMAN PERNYATAAN ORISINALITAS . ii
LEMBAR PENGESAHAN .. oo ii
UNGKAPAN TERIMA KASIH ... v
LEMBAR PERSETUJUAN PUBLIKASI ...t v
ABSTRAK s vi
DAFTAR IST oo viii
DAFTAR GAMBAR ..ottt IX
DAFTAR TABEL ... X

BAB | PENDAHULUAN

1.1 Latar Belakang Masalah ............ccccooiiiiiiicic e 1
1.2 Pertanyaan Penelitian ... 3
1.3 TUJuan Penelitian .......c.ooviiiiiii e 3
1.4 Manfaat PENEITIAN .......oviieieic e 3
1.5 Ruang LingKup Penelitian...........cooviiieiieiiiie e 4

BAB Il TINJAUAN PUSTAKA

2.1 Perubahan Marketing ........ccvoiieiiiiiie i 5

2.2 NeWw Wave MarketiNg .......ccceciiieiieie et 5
2.2.1 Segmentasion menjadi COMMUNIZALIONING .....c.coovrerieieieee e 9
2.2.2 Targeting menjadi CONfIrMING ......cccoeieriniiiniieeeee e 10
2.2.3 Positioning menjadi Clarification1l ..........ccccceiieiiiiiie i 11
2.2.4 Differentiation menjadi Condification .............cccoecevvievieie i 12
2.2.5 Product menjadi Co-Creation .........cccccevveieiiieiieie e seese e e e 13
2.2.6 Price menjadi CUITENCY .......ccoiuiriiieieieiese et 13
2.2.7 Promotion menjadi CONVErsation ..........ccccocuviiieiieeiec e 14
2.2.8 Promotion menjadi CONVEISAtioN ..........ccccccveiieiieiie e 15
2.2.9 Selling menjadi Commersialization ............cccccevveveiiesecse e 15
2.2.10 Brand menjadi CharacCter ...........ccceveieieieienisiseeeeeee e 16

VIl



2.2.11 Service Menjadi CariNg ......ccvciveiiueeiie et 16
2.2.12 Process menjadi collaborationn .............ccccocceiieieiiciccic e 17
BAB Il METODOLOGI PENELITIAN
3.1 Rancangan Penelitian. ..........ccccoveiiiieiieie e 18
3.2 Teknik Pengumpulan Data...........ccccuieiiieiieie e 19
3.2.1 MEtOUE ODSEIVASI ....ecvveivienieiiiesiiesieeiesteesieetesseesreeeesseesteensesseesreesseeneesseesnens 19
3.2.2 MEtode WAWANCAIAT ...c.veeveiueeiieeiieeiestee st siee st stee st ssee e ste e sneenaeas 19
3.2.3 DOKUMENTASI ..vvvievierieie ittt bbbt st 21
3.3 Teknik ANALISIS DAL ....cveveieriiiiiiiiiieieie e 21
RV LT [ r- T D L | SRS 22
BAB IV ANALISIS DATA DAN PEMBAHASAN PENELITIAN
4.1 Gambaran Umum Perusanaan............ccereeieiieniiie e 24
4.2 Strategi New Wave Marketing .........cccovveiiieiiiiiiie e 26
4.3 COMMUNITIZATION. ...ttt bbb bbb 28
A4 CONTINMING ...ttt ettt bbbt 38
4.6 ClATTTYING .ottt et nee e e nne s 43
4.7 ComMUNAL ACTIVALION ......ovviiiieiieicce e e 53
4.8 CONVEISALION ...ttt b ettt ettt et sttt be e ene e 54
BAB V KESIMPULAN DAN SARAN
4.1 KESIMPUIAN ...t 64
4.2 SATAN Lottt bbbt R e bt e bbbt e nRb e be e anr e e teennee e 66
DAFTAR PUSTAKA .ottt sttt et ne et neenennas 67
LAIMPIRAN ...ttt sttt sttt e st et e st e st e b e st et e s e s tesbe e eseabeseenenne e Xii



DAFTAR TABEL

Tabel 2.1 Komponen New Wave Marketing .........cccceevveeieeriesieeseese e seese e 8

Tabel 2.2 Perbedaan Diferensiasi dengan Condification .............ccocevvveienenineninnenn 12
Tabel 4.1 Komunitas Offline RS MMC.........oooiiiiiii s 30
Tabel 4.2 Komunitas Online RS MMC ........ccviiiiiiiiiie e 38

Tabel 4.3 Matrix Pendekatan Pemasaran Offline dan Online Berdasarkan

Konsep New Wave Marketing.........cccceveeienenenenineseeeesesee s 61

Xl



Gambar 2.1
Gambar 2.2
Gambar 2.3
Gambar 4.1
Gambar 4.2
Gambar 4.3
Gambar 4.4
Gambar 4.5
Gambar 4.6
Gambar 4.7
Gambar 4.8
Gambar 4.9
Gambar 4.10
Gambar 4.11
Gambar 4.12
Gambar 4.13
Gambar 4.14
Gambar 4.15
Gambar 4.16
Gambar 4.17
Gambar 4.18
Gambar 4.19

Gambar 4.20
Gambar 4.21
Gambar 4.22
Gambar 4.23

DAFTAR GAMBAR

Marketing 1.0 Segitiga Strategi ........ccccveervereriieireie e 5
Marketing 2.0 Berlian 4C.........cooov i 5
Marketing 3.0 Model 5C..........ooiiiiee e 6
Struktur Organisasi Departemen Pemasaran RS MMC.............cccoceevveiiennnnn 25
Tampilan Home pada Website RS MMC Terhadap Komunitas.................... 33
Tampilan Facebook RS MMC Terhadap Komunitas ..........cccccoeeveninennnnnne. 34
Tampilan Twitter RS MMC Terhadap KOmunitas ..........ccccceeenenenincnnenen. 35
Tampilan Instagram RS MMC Terhadap Komunitas...........ccccccoeevieieenenne. 36
Tampilan Instagram Unit Perinatologi (Perinatalmmc)..........cccccoevveivennne. 37
Tampilan Facebook RS MMC Terhadap Confirming .........ccccocovevvninnnnnnn. 40
Tampilan Twitter RS MMC Terhadap Confirming.........ccccceeveveieiinennennn. 41
Tampilan Instagram RS MMC Terhadap Confirming.........cccccevevvveviveninennn. 41
Tampilan Instagram Unit Perinatologi terhadap Confirming .................... 42
Pelaksanaan Health Talk ...........cccooviieii i 44
Direksi RS MMC dan Narasumber Dalam Acara Health Talk.................... 45
Tampilan Website pada Kolom Berita...........cccooovevieiiieiie i 46
Tampilan Kolom Video Facebook Terhadap Clarifying ..........ccccceeveivenn. 47
Tampilan Postingan Twitter Terhadap Clarifying .........cccccooeiieiiicciiennn 48
Tampilan Postingan Instagram RS MMC Terhadap Clarifying .................. 49
Tampilan Postingan Instagram PerinatalMMC Terhadap Clarifing............. 50
Aktivitas Pada Twitter RS MMCN ........ccoiiiiiiiiieeee e 53
Tampilan Hubungi Kami pada Website RS MMC
Terhadap CONVErSAtiON.........cciveieiieieee e se e ns 56
Tentang RS MMC pada Facebook terhadap Conversation............c.cccccveu... 57
Tampilan Twitter RS MMC Terhadap Conversation ...........ccccccvevveiiieennnnne 58
Postingan pada Instagram RS MMC terhadap Conversation....................... 58
Postingan pada Instagram PerinatalMMC Terhadap Conversation............. 59



	Cover
	Lembar Orisinalitas
	LEMBAR PENGESAHAN
	Lembar Persetujuan Publikasi
	DAFTAR ISI.



