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PERSEPSI WISATAWAN INDONESIA TERHADAP KONSUMSI 

ETHNIC FOOD PADA BERBAGAI NEGARA TUJUAN DI ASIA 

 

Wahyu Sri Lestari 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui bagaimana motif wisatawan Indonesia 

terhadap konsumsi Ethnic Food di Asia. Penelitian ini menggunakan pendekatan 

kuantitatif dan pengumpulan data menggunakan survei melalui google form. 

Jumlah minimal sampel yang diambil pada penelitian ini adalah sebanyak 384. 

Teknik analisis data yang digunakan pada penelitian ini yaitu Analisis deskriptif 

dan uji Chi-square. Hasil dari penelitian ini yaitu, lima negara terbesar di Asia 

yang dikunjungi oleh wisatawan Indonesia diantaranya Singapura, Malaysia, 

Jepang, Thailand dan Korea Selatan. Dari total 679 responden, 602 responden 

membeli Ethnic Food dan sisanya 77 responden tidak membeli Ethnic Food. 

Pengalaman wisatawan Indonesia terhadap atribut Ethnic Food yang menjadi 

prioritas yaitu, memilih Ethnic Food populer, memprioritaskan harga yang pantas, 

tidak mempertimbangkan atribut nutrisi, membeli Ethnic Food yang ditemui saat 

itu, mempertimbangkan Ethnic Food halal serta memprioritaskan Ethnic Food 

dengan penampilan menarik, aroma khas dan pedas. Atribut Ethnic Food di masa 

yang akan datang yang diinginkan oleh wisatawan Indonesia diantaranya adalah 

Ethnic Food halal, belum pernah dimakan, populer, khas dan dijual di tempat 

yang unik dan menarik. 

 

Kata kunci : Persepsi, Wisatawan Indonesia dan Ethnic Food. 
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INDONESIAN TOURIST PERCEPTION TOWARD ETHNIC FOOD 

CONSUMPTION IN SEVERAL COUNTRY IN ASIA 

 

Wahyu Sri Lestari 

 

ABSTRACT 

 

The objective of this study is to determine the motive Indonesian tourists exhibited 

toward Ethnic Food consumption in Asia. A quantitative approach was conducted 

through google form online survey questionnaire. A minimum sample amount was 

set to be 384. Descriptive analysis and chi-square test were applied to analyze all 

the assembled data. This study showed that the most visited countries in Asia were 

Singapura, Malaysia, Japan, Thailand, and South Korea. This study indicated 

that from total 679 respondents, 602 respondents bought Ethnic Food during 

visitation to Asian countries. The prominent experience Indonesian tourists 

exhibited toward Ethnic Food were choosing a popular Ethnic Food, prioritizing 

Ethnic Food with reasonable prices, not considering the health benefit of Ethnic 

Food, purchasing Ethnic Food found during visitation, choosing halal Ethnic 

Food over other and also prioritizing Ethnic Food with appealing appearance 

along with an unique aroma and spicy taste. Ethnic Food attributes aimed in the 

future by Indonesian tourists would be halal aspect, a food that hasn’t  been tried 

or unfamiliar, a popular and unique Ethnic Food provided in unique and 

appealing places. 

Key words : Perceptions, Indonesian tourist, Ethnic Food 
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