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HUBUNGAN PERSEPSI HARGA DAN PERSEPSI PRODUK ORGANIK
DENGAN KEPUTUSAN PEMBELIAN AYAM GORENG MEREK
O’CHIKEN PADA MASYARAKAT RAGUNAN, JAKARTA SELATAN

MUHAMMAD IMAM ARIEF

ABSTRAK

Penelitian ini bertujuan untuk menganalisis hubungan persepsi harga dan
persepsi produk organik terhadap keputusan pembelian ayam goreng merek
O 'Chiken pada masyarakat Ragunan, Jakarta Selatan. Responden dalam penelitian
ini adalah konsumen ayam goreng O’Chiken pada daerah Jakarta
Selatan.Responden diambil dengan teknik purposive sampling sebanyak 100
orang. Metode analisis yang digunakan adalah regresi linear berganda. Hasil
analisis regresi linear berganda menunjukan bahwa variabel persepsi harga dan
persepsi konsumen pada makanan organik berhubungan secara simultan terhadap
keputusan pembelian ayam goreng merek O’Chiken sebesar 78,3%. Sedangkan
variabel persepsi harga secara parsial berhubungan terhadap keputusan pembelian
sebesar 5,6 % dan persepsi konsumen pada makanan organik secara parsial
berhubungan terhadap keputusan pembelian sebesar 72,7 %.

Kata kunci: persepsi harga, makanan organik, O 'Chiken.



RELATIONAL PHENOMENON OF PRICE PERCEPTION AND
PERCEPTION OF CONSUMERS ON ORGANIC FOOD TO THE BUYING
DECISION OF FRIED CHICKEN BRAND O'CHIKEN ON SOCIETY OF
RAGUNAN, SOUTH JAKARTA

MUHAMMAD IMAM ARIEF

ABSTRACT

This research aims to analyze the relation off price perception and
perception of consumers on organic food to the buying decision of fried chicken
brand o'chiken on society of Ragunan, Ssouth Jakarta. Respondent in this research
is consumer of fried chicken in South Jakarta area. Respondents were taken by
purposive sampling technique as many as 100 people. The analysis method for this
research used multiple linear regression analysis process. The results of multiple
linear regression analysis showed that the variable of price perception and
consumer perception on buying decision of O'Chiken's fried coffee was 78,3%.
While the price decision variables for purchasing decisions of 5.6% and consumer
perceptions on purchasing decisions of 72.7%.

Keywords: price perception, organic food, O,Chiken.
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