
Universitas Bakrie 

 
 

57 

 

DAFTAR PUSTAKA 

 

Andini, S. P. (2017). Membangun Loyalitas Konsumen Wardah Cosmetics melalui 

Hedonic dan Utilitarian Value pada Mahasiswi Fakultas Ekonomi dan Bisnis Islam 

IAIN Surakarta. Skripsi, 1-111. 

Anjani, R. (2018, Maret 10). Ini Brand Kosmetik Favorit Korea yang Segera Hadir di 

Indonesia. Diambil kembali dari Lifestyle Wolipop: 

https://wolipop.detik.com/read/2017/01/17/165422/3398301/234/ini-brand-

kosmetik-favorit-korea-yang-segera-hadir-di-indonesia 

Arnold, M., & Reynolds, K. (2003). Hedonic Shopping Motivations. Journal of Retailing, 

Vol.79, 77-95. 

Aulia, S. A., Sukati, I., & Sulaiman, Z. (2016). A Review: Customer Perceived Value and 

its Dimension. Asian Journal of Social Sciences and Management Studies, 150-

162. 

Babin, B. J., Darden, W. R., & Griffin, M. (1994). Work and/or Fun: Measuring Hedonic 

and Utilitarian Shopping Value. Journal of Consumer Research Vol. 20, No.4., 

644-656. 

Britton, A. M. (2012). The Beauty Industry's Influence on Women in Society . Honors 

Theses and Capstones, 8. 

Chaudhuri, A., & Holbrook, M. B. (2001). The chain of effects from brand trust And brand 

affect to brand performance: The role of brand loyalty. Journal Of Marketing, 

Vol.65, 81-93. 

Chitturi, R., Raghunathan, R., & Mahajan, V. (2008). Delight By Design: The Role of 

Hedonic Versus Utilitarian Benefits. Journal of Marketing , 3. 

Esmailpour, H., & Zakipour, M. (2016). The Sensory Stimuli Model; Engage with the 

Consumer Senses for Brand Distinguishes. Journal of Management Sciences. Vol., 

2, 212-218. 

Euromonitor International. (2015, Maret 11). The Future of Skin Care: Game-changing 

Trends and Influencers. Diambil kembali dari Euromonitor International: 

http://www.euromonitor.com/the-future-of-skin-care-game-changing-trends-and-

influencers/report 

Evans, J. R., & Lindsay, W. M. (1996). The Management and Control of Quality. 3rd ed. 

St. Paul: West Publishing Company. 

Ferdinand, A. (2006). Metode penelitian manajemen. Semarang: Badan Penerbit 

Universitas Diponegoro. 

Ferrand, A., & Vecchiatini, D. (2002). The effect of service performance and ski resort 

image on skiers satisfaction. European Journal of Sport Science, 2, 1-17. 

Ghozali, I. (2016). Aplikasi Analisis Multivariate dengan Program IBM SPSS 23. Edisi 8. 

Semarang: Badan Penerbit Universitas Diponegoro. 

Hanzaee, K. H., & Rezaeyeh, S. P. (2013). Investigation of the effects of hedonic value and 

utilitarian value on customer satisfaction and behavioural intentions. African 

Journal of Business Management Vol. 7(11), 818-825. 



Universitas Bakrie 

 

58 

 

Heryanto, I., & Triwibowo, T. (2018). Path Analysis Menggunakan SPSS dan Excel. 

Bandung : Informatika Bandung. 

Hussein, A. S. (2018). Effects of Brand Experience on Brand Loyalty in Indonesian Casual 

Dining Restaurant: Roles of Customer Satisfaction and Brand of Origin. Tourism 

and Hospitality Management, Vol. 24, No. 1, 1-14. 

Jones, M. A., Reynolds, K. E., & Arnold, M. J. (2006). Hedonic and utilitarian shopping 

value: Investigating differentialeffects on retail outcomes. Journal of Business 

Research, 974-981. 

Khraim, H. S., Al-Jabaly, S. M., & S.Khraim, A. (2014). The Effect of Perceived Value 

and Customer Satisfaction on Perceived Price Fairness of Airline Travelers in 

Jordan. Universal Journal of Management, 186-196. 

Kim, H. S. (2006). Using Hedonic and Utilitarian Shopping Motivations to Profile Inner 

City Consumers. Journal of Shopping Center Research, 57-58. 

Kotler, P., & Keller, K. L. (2009). Dalam Manajemen Pemasaran. Jakarta: Penerbit 

Erlangga. 

Kotler, P., & Keller, K. L. (2016). Marketing Management. London: Pearson Education. 

Lovelock, C., & Wirtz, J. (2007). Services marketing : People, technology, and strategy 

(6th ed.). New Jersey: Pearson Education, Inc. 

Mehmod, K. K., & Hnaysha, J. (2015). The Strategic Role of Hedonic Value and Utilitarian 

Value in Building Brand Loyalty: Mediating Effect of Customer Satisfaction. 

Pakistan Journal of Social Sciences (PJSS) Vol. 35, No. 2, 1025-1036. 

Mintel Press Team. (2018, Maret 1). A Bright Future: South Korea Ranks among The Top 

10 Beauty Markets Globally. Diambil kembali dari Mintel: 

http://www.mintel.com/press-centre/beauty-and-personal-care/a-bright-future-

south-korea-ranks-among-the-top-10-beauty-markets-globally 

Mohsan, F., Nawaz, M. M., Khan, M. S., Shaukat, Z., & Aslam, N. (2011). Impact of 

Customer Satisfaction on Customer Loyalty and Intentions to Switch: Evidence 

from Banking Sector of Pakistan. International Journal of Business and Social 

Science Vol. 2 No. 16, 263-270. 

Niide, T. K., Davis, J., Tse, A. M., Derauf, C., Harrigan, R. C., & Yates, A. (2011). Body 

Ideals and Body Dissatisfaction Among a Community Sample of Ethnically 

Diverse Adolescents on Kauai, Hawaii. Hawaii J Public Health Vol.3 Issue 1, 1-7. 

Oliver, R. L. (1999). Whence Consumer Loyalty? Journal of Marketing, Vol. 63, 

Fundamental Issues and Directions for Marketing, 33-44. 

Ryu, K., Han, H., & Jang, S. (. (2010). Relationships among hedonic and utilitarian values, 

satisfaction and behavioral intentions in the fast-casual restaurant industry. 

International Journal of Contemporary Hospitality Management, Vol. 22 Iss 3, 416 

- 432. 

Sangkoy, N. V., & Tielung, M. V. (2015). The Effect of Utilitarian Value and Hedonic 

Value on Teenagers Customer Loyalty at Manado Town Square. Jurnal EMBA 

Vol.3 No.3, 709-718. 

Santoso, S. (2011). Structural Equation Modeling (SEM) Konsep dan Aplikasi dengan 

AMOS 18. Jakarta: PT Elex Media Komputindo. 



Universitas Bakrie 

 

59 

 

Sari, S. P., & Oetomo, H. W. (2014). Faktor Utilitarian dan Hedonis terhadap Loyalitas 

melalui Kepuasan Pelanggan pada Hotel IBIS. Jurnal Ilmu & Riset Manajemen 

Vol. 3 No. 6, 1-15. 

Setiadi, N. J. (2003). Perilaku Konsumen, Konsep dan Implikasi untuk Strategi dan 

Penelitian Pemasaran. Jakarta: Kencana. 

Setiono. (2017). Faktor Kualitas Layanan dan Kualitas Minuman terhadap Kepuasan dan 

Pengaruhnya pada Word of Mouth (Studi Kasus pada Kafe KOPIKINA - Jakarta 

Selatan). Tesis, 33. 

Silaen, S. (2018). Metodologi Penelitian Sosial untuk Penulisan Skripsi dan Tesis. Bogor: 

Penerbit IN MEDIA. 

Sojung, Y. (2018, Maret 1). China deepens its love for Korean cosmetics. Diambil kembali 

dari Korea.net: 

http://www.korea.net/NewsFocus/Business/view?articleId=129925 

Statista. (2018, Maret 7). Beauty and personal care (BPC) market size in South Korea from 

2010 to 2018 (in billion U.S. dollars). Diambil kembali dari Statista – The portal 

for statistics: https://www.statista.com/statistics/550732/beauty-and-personal-

care-market-size-south-korea/ 

Sugiyono. (2012). Metode Penelitian Kuantitatif Kualitatif dan R&D. Bandung: Alfabeta. 

Tanojohardjo, G. A., Kunto, Y. S., & Brahmana, R. K. (2014). Analisa Hedonic Value dan 

Utilitarian Value terhadap Brand Trust dengan Brand Satisfaction Sebagai 

Variabel Intervening pada Produk Pewarnaan L`ORÉAL Professionnel. Jurnal 

Manajemen Pemasaran Petra Vol. 2, No. 1, 1-11. 

Tjiptono, F. (2000). Prinsip & Dinamika Pemasaran. Yogyakarta: J & J Learning. 

Upamannyu, N. K., & Bhakar, S. (2014). Effect of Customer Satisfaction on Brand Image 

& Loyalty Intention: A Study of Cosmetic Product. International Journal of 

Research in Business and Technology Volume 4 No.1 , 296-307. 

Vanessa, A. I., Hartmann, P., Diehl, S., & Terlutter, R. (2011). Women satisfaction with 

cosmetic brands: The role of dissatisfaction and hedonic brand benefits. African 

Journal of Business Management, 794. 

Varki, S., & Colgate, M. (2001). The role of price perceptions in an integrated model of 

behavioral intentions. Journal of Service Research Vol.3, No. 3, 232-240. 

Zeitham, Bitner, Gremler, M., & Dwaine. (2006). Dalam Services Marketing, Integrating 

Customer Focus Across the Firm. New York: McGraw Hill Irwin. 

Zikmund, Babin, Car, & Griffin. (2013). Bussiness Researc Methods. Canada: South 

Western Cengage Learning. 

 

 


