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PENGARUH CUSTOMER EXPERIENCE TERHADAP MINAT 

BELI ULANG (PENGGUNA PRODUK SMARTPHONE 

SAMSUNG YANG BEKERJA DI WILAYAH JAKARTA) 

Moktaviani Thamaryan 

 

ABSTRAK 

Penelitian ini bertujuan untuk mengaji pengaruh customer experience terhadap 

minat beli ulang pada pengguna produk smartphone Samsung yang bekerja di 

wilayah Jakarta. Penelitian ini menggunakan sumber data primer yang 

dikumpulkan melalui kuesioner dengan responden pekerja di wilayah Jakarta 

yang menggunakan smartphone Samsung dengan memakai teknik non-probability 

sampling dengan sebanyak 100 responden. Data sekunder berasal dari jurnal, 

buku, dan artikel. Uji validitas dan reliabilitas dilakukan untuk menguji 

instrumen. Selanjutnya dilakukan uji asumsi klasik dan analisis regresi linear 

berganda. Nilai t tabel pada penelitian ini adalah 1,66105 dengan t-hitung dari 

variabel sense 2,176, t hitung dari variabel feel 2,082, t hitung dari variabel think 

2,230, t hitung dari variabel act 2,727, t hitung dari variabel relate 2,439 serta 

signifikansi dari sense 0,032, feel 0,040, think 0,028, act 0,008, relate 0,017. Nilai 

f sebesar 76,923 pada f tabel sebesar 2,47 dan nilai signifikansi kurang dari 0,000. 

Maka dapat disimpulkan bahwa variabel sense, feel, think, act, relate secara 

bersama-sama yaitu customer experience berpengaruh positif dan signifikan 

terhadap variabel terikat minat beli ulang. 

Kata kunci: customer experience, sense experience, feel experience, think 

experience, act experience, relate experience, pengalaman pelanggan, minat beli 

ulang. 
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THE INFLUENCE OF CUSTOMER EXPERIENCE ON 

REPURCHASE INTENTION (SMARTPHONE SAMSUNG 

USERS WHO WORK IN JAKARTA) 

Moktaviani Thamaryan 

 

ABSTRACT 

This study aims to examine the influence of customer experience on the 

repurchase intention to  Samsung smartphone product users who work in Jakarta 

territory. This study using primary data sources which collected through 

questionnaires to worker in Jakarta who are Samsung smartphone users as 

respondents, using non-probability sampling technique to 100 respondents. 

Secondary data comes from journals, books, and articles. Validity and reliability 

tests are performed to test the instrument. Then classical assumption and multiple 

linear regression analysis are performed. The value of t table in this study is 

1.66105 with t-count of the sense variable 2.176, t arithmetic of the feel variable 

2.082, t arithmetic of the think 2.230, t count from the variable act 2.727, t 

arithmetic of 2.439 relate variable and the significance of sense 0.032, feel 0,040, 

think 0,028, act 0,008, relate 0,017. The f value of 76.923 in the f table is 2.47 

and the significance value is less than 0.000. Then it can be concluded that the 

variables sense, feel, think, act, relate together which is the customer experience 

has positive and significant effect to dependent variable of repurchase intention. 

Keywords: customer experience, sense experience, feel experience, think 

experience, experience act, relate experience, customer experience, buying 

interest. 
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