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PERSEPSI KARYAWAN GENERASI MILLENNIALS ATAS 

KEPEMIMPINAN PEREMPUAN DALAM BISNIS 

 

Dewi Nur Fitriani1 

 

ABSTRAK 

Penelitian ini bertujuan untuk menganalisis Persepsi Karyawan Generasi 

Millennials Atas Kepemimpinan Perempuan Dalam Bisnis.  Penelitian ini 

menggunakan metode kualitatif dan teknik pengumpulan data dengan 

wawancara. Hasil penelitian ini menyatakan bahwa gaya kepemimpinan yang 

diterapkan oleh pemimpin perempuan dalam penelitian ini adalah gaya 

kepemimpinan transformasional. Hal itu diketahui dengan dipenuhinya semua 

dimensi yaitu idealized influence, inspirational motivation, intellectual 

stimulation, dan individual consideration. Pada efektivitas semua dimensi 

efektivitas dapat terpenuhi seperti communication and leader assist to support, 

leader listens to employees dan staff development. Sehingga, dapat 

disimpulkan bahwa menurut persepsi karyawan generasi millennials yang 

menjadi narasumber dalam penelitian ini, kepemimpinan perempuan efektif. 

 

Kata kunci: persepsi generasi millenials, kepemimpinan perempuan, gaya 

kepemimpinan dan efektivitas. 

  

                                                 
1 Mahasiswa Program Studi Manajemen Universitas Bakrie 
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PERCEPTION OF MILLENNIALS EMPLOYEE TOWARDS FEMALE 

LEADERSHIP IN BUSINESS  

 

Dewi Nur Fitriani1 

ABSTRACT 

This research aims to analyze the Perception of Millennials Employee Towards 

Female Leadership in Business. This research used qualitative method and the 

data was gathered through interview. The result of this study shows that 

leadership style which is applied by female leaders is transformational leadership 

style in this research.. This is known by the fulfillment of all dimensions, namely 

idealized influence, inspirational motivation, intellectual stimulation, and 

individual consideration. As for the effectiveness, all effectiveness dimensions are 

fulfilled, such as: communications and leaser assist to support, leader listens to 

employees, and staff development. Therefore, it can be concluded that based on 

the perceptions of millenials' interviewed in this study, female leadership is 

effective. 

 

Keyword: Perception of Millennials, Female Leadership, Leadership Style, 

Effectiveness 

  

                                                 
1 Student of Bakrie University, Management Major 
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