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“ANALISIS PENGARUH E-SERVICESCAPE TERHADAP TRUST DAN
REPURCHASE INTENTION DENGAN PADA WEBSITE SHOPEE
INDONESIA”.

RISALDI

ABSTRAK

Penelitian ini termasuk ke dalam penelitian pengujian hipotesis guna
menguji pengaruh variable dalam e-servicescape terhadap trust dan repurchase
intention. Penelitian ini menggunakan metode purposive sampling yang dilakukan
pada pengunjung website Shopee Indonesia, yang berniat untuk melakukan
pembelian kembali atau transaksi di website Shopee. Penelitian ini mengambil
jumlah responden sebanyak 100 responden.

Penelitian ini menggunakan analisis regresi dengan software SPSS, untuk
menguji hipotesis yang dirumuskan dalam penelitian ini. Hasil dari penelitian
dapat disimpulkan: 1) aesthetic appeal tidak berpengaruh terhadap trust, 2) layout
anf functionality tidak memiliki pengaruh terhadap trust, 3) financial security
berpengaruh positif dan signifikan terhadap trust, 4) trust berpengaruh positif dan
signifikan terhadap repurchase intention.

Kata Kunci : e-servicescape, aesthetic appeal, layout and functionality, financial
security, trust, repurchase intention.
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ANALYSIS OF THE IMPACT OF E-SERVICESCAPE TOWARD TRUST
AND REPURCHASE INTENTION IN SHOPEE INDONESIA’S WEBSITE.

Risaldi

ABSTRACT

The object of the study was examine the impact of e-servicescape toward
trust and repurchase intention. This research used the purposive sampling. Who
intend to conduct transaction with Shopee Indonesia website. This research took
100 respondents.

The SPSS software was used to analyze the hypothesis formulated in this
research. The result of this study conclude that: 1) aesthetic appeal does not have
effect on trust; 2) layout and functionality does not have effect on trust, 3)
financial security has a positive effect and significance on trust; 4) trust has
positive effect and significance on repurchase intention.

Keyword: e-servicescape, aesthetic appeal, layout and functionality, financial
security, trust, repurchase intention.
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