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ABSTRAK

ANALISIS STRATEGI MEDIA RELATIONS UNTUK MENCAPAI
PUBLISITAS PROGRAM “THE NEW L-MEN OF THE YEAR 2019”
DARI PT NUTRIFOOD INDONESIA

Dhita Ariigoh Putri

ABSTRAK

Pertumbuhan industri makanan dan minuman di Indonesia membuat perusahaan
dibidang FMCG berlomba-lomba untuk membuat dan menjalankan program
menarik dengan tujuan meraih perhatian dan dukungan publik. Salah satunya PT
Nutrifood Indonesia, menilai pentingnya membangun pemahaman serta kedekatan
dengan publik melalui publisitas program The New L-Men Of The Year 2019.
Penelitian ini bertujuan untuk menjelaskan strategi media relations menggunakan
teori Strategies of Maintaining Relationship dari Grunig dan Huang dengan
pendekatan formal dan informal, baik itu kepada institusi media maupun pekerja
media (wartawan) untuk mencapai publisitas positif program “The New L-Men
Of The Year 2019”. Penelitian ini menggunakan metode deskriptif kualitatif
dengan teknik pengumpulan data berupa wawancara mendalam, observasi non
partisipan, dan dokumentasi. Hasil dari penelitian menjelaskan bahwa strategi
media relations yang dilakukan Public Relations Nutrifood pada pendekatan
formal dan informal kepada media menekankan pada aspek Positivity, diikuti
dengan Access, Openness, Networking, Assurance of Legitimacy, dan Sharing
Task. Public Relations Nutrifood menyadari pentingnya keselarasan kegiatan
media relations dengan objektif perusahaan, yaitu Inspiring a Nutricious Life
untuk mencapai publisitas positif. Hubungan baik, saling mengerti, memahami,
dan menghormati dengan wartawan menjadi salah satu kunci keberhasilan media
relations yang dilakukan. Penulis merekomendasikan agar Public Relations
Nutrifood dapat lebih mengaplikasikan metode experience pada penerapan
strategi media relations-nya.

Kata Kunci: Formal, Informal, Media Relations, Nutrifood, Public Relations,
Publisitas, The New L-Men Of The Year
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ABSTRACT

ANALYSIS OF MEDIA RELATIONS STRATEGY TO ACHIEVE
PUBLICITY FOR “THE NEW L-MEN OF THE YEAR 2019” PROGRAM
FROM PT NUTRIFOOD INDONESIA

Dhita Ariigoh Putri

ABSTRACT

The growth of the food and beverage industry in Indonesia makes companies in
the FMCG field compete to create and run attractive programs with the aim of
gaining public attention and support. One of them is PT Nutrifood Indonesia,
assessing the importance of building understanding and closeness with the public
through the publicity of the New L-Men of The Year 2019 program. This study
aims to explain the media relations strategy using Strategies of Maintaining
Relationship theory from Grunig and Huang with formal and informal
approaches, both to media institutions and media workers (journalists) to achieve
positive publicity in the "The New L-Men Of The Year 2019" program. This study
uses descriptive qualitative methods with data collection techniques such as in-
depth interviews, non-participant observation, and documentation. The results of
the study explain that the media relations strategy undertaken by Public Relations
Nutrifood on formal and informal approaches to the media emphasizes the
aspects of positivity, followed by Access, Openness, Networking, Assurance of
Legitimacy, and Sharing Tasks. Public Relations Nutrifood realizes the
importance of aligning media relations activities with corporate objectives,
namely Inspiring a Nutricious Life to achieve positive publicity. Good relations,
mutual understanding, and respect with journalists is one of the keys to the
success of media relations. The author recommends that Public Relations
Nutrifood can better apply the experience method to the implementation of its
media relations strategy.

Keywords: Formal, Informal, Media Relations, Nutrifood, Public Relations,
Publicity, The New L-Men Of The Year
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