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PENGARUH REPOSITIONING DAN REDESIGN TERHADAP CITRA 

MEREK PADA STASIUN TELEVISI REPUBLIK INDONESIA (TVRI) 

Heny Rachmawati 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk menguji pengaruh Repositioning dan Redesign 

terhadap citra merek pada Stasiun Televisi Republik Indonesia (TVRI). Penelitian 

ini mengambil sumber data primer yang dikumpulkan melalui kuesioner dengan 

responden mahasiswa kelas karyawan Universitas Bakrie memakai teknik non-

probavility sampling dengan jumlah sampel sebanyak 146 responden. Data 

sekunder penelitian ini diambil dari jurnal, buku, artikel, dan berita. Dalam 

penelitian ini dilakukan uji validitas dan reliabilitas untuk menguji instrumen yang 

digunakan. Selanjutnya, dilakukan uji asumsi klasik dan analisis regresi linier 

berganda. Dalam uji t, variabel repositioning tidak berpengaruh terhadap citra 

merek, sedangkan variabel redesign berpengaruh terhadap citra merek. Dalam uji 

F, ditemukan bahwa variabel repositioning dan Redesign berpengaruh terhadap 

citra merek secara simultan. 

 

Kata kunci: rebranding, repositioning, redesign, brand identity, brand 

personality, brand association, brand attitude and behavior, brand benefit and 

competence, citra merek. 
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THE INFLUENCE OF REPOSITIONING AND REDESIGN ON BRAND IMAGE 

OF REPUBLIC OF INDONESIAN TELEVISION STATION (TVRI) 

Heny Rachmawati 

 

ABSTRACT 

 

This study aims to examine the influence of repositioning and redesign on brand 

image of the Republic of Indonesian Television Station (TVRI). This study is using 

primary data sources that collected through questionnaires to the employee class 

students at University of Bakrie using non-probability sampling technique to 146 

respondents. Secondary data comes from journals, books, articels, and news.  

Validity and reliability test are permormed to test the instrument in this study. 

Further, the classical assumption and multiple linear regression analysis are 

performed. In conclusion, the t test shows that repositioning variable does not 

giving an influence on brand image, while redesign variable is giving an influence 

on brand image. In the F test, can be concluded that the repositioning and 

redesign variables are giving an influence on brand image simultaneously. 

 

Keywords: rebranding, repositioning, redesign, brand identity, brand personality, 

brand association, brand attitude and behavior, brand benefit and competence, 

brand image. 
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