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ABSTRAK

Penelitian ini dilakukan untuk mengetahui pengaruh electronic word of
mouth dan brand image terhadap keputusan pembelian (studi kasus pada e-
commerce Shopee). Teknik sampling yang digunakan adalah probability sampling
dengan jumlah sampel sebanyak 100 orang. Metode analisis data yang digunakan
adalah analisis kuantitatif dengan menggunakan statistika inferensial yang terdiri
dari uji validitas, uji reliabilitas sebagai alat uji instrumen dan uji normalitas, uji
heteroskedastisitas, uji multikolinearitas dan uji analisis regresi linear berganda
sebagai alat uji data. Hasil penelitian ini menunjukkan bahwa electronic word of
mouth dan brand image berpengaruh secara simultan terhadap keputusan
pembelian. Namun secara parsial, electronic word of mouth tidak berpengaruh
terhadap keputusan pembelian. Sementara brand image secara parsial berpengaruh

positif signifikan terhadap keputusan pembelian.

Kata Kunci : Electronic Word of Mouth, Brand Image, Keputusan Pembelian.
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ABSTRACT

This research was conducted to determine the impact of electronic word of
mouth and brand image on purchasing decision in e-commerce Shopee case study.
Probability sampling were used as sampling techniques with 100 people for the
sample. The data analysis method used was quantitative analysis with inferential
statistics consisted validity tests, reliability tests as instruments and normality tests,
heteroscedasticity tests, multicollinearity tests and multiple linear regression
analysis tests as data testing tools. The results of this study indicate that electronic
word of mouth and brand image simultaneously influence the purchase decision.
But partially, electronic word of mouth has no effect on purchasing decisions.
While brand image partially has a significant positive effect on purchasing

decisions.

Keywords: Electronic Word of Mouth, Brand Image, Purchase Descision.
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