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ABSTRAK

Penelitian ini bertujuan untuk: (1) Mengetahui apakah Instagram berpengaruh terhadap
brand awareness dari produk kuliner Gila Gila Nasi Gila (2) Mengetahui apakah Go-
Food berpengaruh terhadap brand awareness dari produk kuliner Gila Gila Nasi Gila.
Sampel yang digunakan dalam penelitian ini adalah Orang-orang di Jakarta yang
memiliki aplikasi Instagram dan Go-Food, Pembeli Gila Gila Nasi Gila yang
menggunakan aplikasi Instagram dan Go-Food, dan Food Bloger di Jakarta yang
menggunakan aplikasi Instagram dan Go-Food. Jumlah sampel yakni 100 responden
dengan menggunakan teknik sampling yaitu probability sampling dengan metode simple
random sampling. Data dikumpulkan dengan menggunakan kuesioner yang diukur
dengan skala likert, lebih lanjut penelitian ini menggunakan analisis regresi linier yang
didukung dengan program spss. Hasil penelitian menyatakan bahwa: (1) Instagram
berpengaruh terhadap brand awareness produk kuliner Gila Gila Nasi Gila. (2) Go-Food
berpengaruh terhadap brand awareness produk kuliner Gila Gila Nasi Gila (3) Instagram
dan Go-Food secara bersamaan berpengaruh terhadap brand awareness produk kuliner
Gila Gila Nasi Gila.

Kata Kunci: Instagram, Go-Food, Brand Awareness.
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ABSTRACT

This research focuses on: (1) The impact of Instagram, as an application, towards the
brand awareness of Gila Gila Nasi Gila’s culinary products (2) The impact of Go-Food
towards the brand awareness of Gila Gila Nasi Gila’s culinary products. This research has
used the individuals in Jakarta as its sample, in conjunction to their activities on both
Instagram and Go-Food, including; owns personal account, the current customers and
consumers — who are active on both apps, as well as food bloggers — who are well
connected online through the applications. 100 respondents are taken as this research’s
sample population and used probability sampling technique, with simple random
sampling method. Furthermore, the data is gathered using questionare, in which measured
with Likert Scale, and is progressed to use linear regression analysis, supported with
SPSS program. The results are (1) Instagram has impacted the brand awareness of Gila
Gila Nasi Gila’s culinary products. (2) Go-Food has also impacted the brand awareness of
Gila Gila Nasi Gila’s culinary products. (3) Instagram and Go-Food have both impacted

the brand awareness of Gila Gila Nasi Gila’s culinary products.

Keywords: Instagram, Go-Food, Brand Awareness
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