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EFEKTIVITAS E-WOM DALAM MENENTUKAN KEPUTUSAN 
PEMILIHAN COFFEE SHOP (STUDI PADA PENGGUNA APLIKASI 

ZOMATO DI KOPI NALAR) 

Herlingga Rahadian 
 
 

ABSTRAK  
 

Penelitian ini bertujuan untuk menganalisa efektivitas electronic word of mouth pada 
keputusan pemilihan. Penelitian kuantitatif dilakukan dengan menyebar kuesioner skala 
Likert secara langsung ke 100 responden laki – laki  dan perempuan yang membeli kopi di 
Kopi Nalar. Studi ini menggunakan sampling purposive dengan metode kuantitatif. Analisis 
data taknik yang digunakan adalah analisis regresi linier sederhana. Hasil penelitian 
menyatakan bahwa electronic word of mouth memiliki efek positif dan kontribusi pada 
variabel pengambilan keputusan sebesar 47,9% dan pengaruhnya nyata pada pengambilan 
keputusan dalam memilih coffee shop di Kopi Nalar. 
 
Kata kunci: elektronik word of mouth, keputusan pemilihan, coffee shop. 
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EFFECTIVENESS OF E-WOM IN DETERMINING THE DECISION 
OF SELECTION COFFEE SHOP (STUDY ON THE USERS OF 

ZOMATO APPLICATION IN KOPI NALAR) 
 

Herlingga Rahadian 
 
 

ABSTRACT 
 

This research aims to analyze the effectiveness of electronic word of mouth on election 
decisions. Quantitative research was conducted by spreading the Likert scale questionnaire 
directly to 100 male and female respondents who bought coffee at Kopi Nalar. This study 
uses purposive sampling with quantitative methods. The analysis of the data taknik used is a 
simple linear regression analysis. The results of the study stated that electronic word of 
mouth has positive effect and contribution to the decision-making variable of 47.9% and its 
effect on decision making in choosing coffee shop at Kopi Nalar. 
 
Keywords: Electronic word of mouth, election decision, coffee shop. 
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