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PENGALAMAN MAHASISWA TENTANG METODE PEMBAYARAN 

DOMPET DIGITAL JUMP START COFFEE DI UNIVERSITAS BAKRIE 

Fadelia Selvonia 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisa perilaku mahasiswa tentang 

pengalaman mereka mengenai transaksi pembelian melalui dompet digital 

berdasarkan tahap paparan (exposure), tahap perhatian (attention) dan tahap 

interpretasi (interpretation). Penelitian kualitatif ini dilakukan dengan metode 

FGDnografi atau focus group discussion dengan pendekatan riset etnograpfi 

melalui beberapa aspek yaitu kelamiahan (natural-ness), kediskusian (discuss-

ness), interaktivitas (interactive-ness), reponsivitas (responsive-ness), 

kebermaknaan (meaningfulness) dan kepengalaman (experience-ness). FGDnografi 

ini dilakukan kepada 8 peserta mahasiswa Universitas Bakrie yang merupakan 

konsumen Jump Start Coffee. Untuk pengujian keabsahan data, penelitian ini 

menggunakan seorang triangulator dari dosen yang ahli dibidang consumer 

behavior. Hasil penelitian menunjukkan bahwa pengalaman mahasiswa tentang 

metode pembayaran dompet digital Jump Start Coffee di Universitas Bakrie adalah 

suatu hal yang praktis. Dimana vending machine Jump Start Coffee banyak 

memberikan kemudahan bagi konsumen. Meskipun ada beberapa kekurangan, 

Jump Start Coffee tetap dianggap sebagai vending machine yang praktis termasuk 

dari segi pembayarannya yang cashless telah memenuhi kebutuhan lifestyle anak 

muda milenial. 

Kata kunci: pengalaman, vending machine kopi, cashless 
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STUDENT EXPERIENCE OF THE DIGITAL JUMP START 

COFFEE PAYMENT METHOD AT BAKRIE UNIVERSITY 

Fadelia Selvonia 

 

ABSTRACT 

 

The purpose of this research is to analyze behavior of students about their 

experiences of purchases through e-wallet based on the stage of exposure 

(attention), the stage of attention (attention) and the stage of interpretation 

(interpretation). This qualitative research was conducted using FGDnography 

method or focus group discussion with ethnographic research approach with 

Several aspects that deserve to natural-ness, discuss-ness, interactive-ness, 

responsive-ness, meaningfulness, and experience-ness. The FGDnography was 

conducted for 8 Bakrie University student participants who were Jump Start Coffee 

consumers. To test the validity of the data, this study uses a triangulator from 

lecturers who are experts in the field of consumer behavior. The results of the 

research that experience of Jump Start Coffee digital wallet payment methods at 

Bakrie University was practical. Where Jump Start Coffee vending machines 

provide a lot of convenience for consumers. Although there are some deficiency, 

Jump Start Coffee still considered a practical vending machine, including in terms 

of cashless payments that have fulfilled the lifestyle needs of millennial young 

people.  

Keywords: experience, coffee vending machines, cashless 
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