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ABSTRAK 

Penelitian ini dilakukan untuk mengetahui faktor-faktor penentu Continuance Intention 

to Use QR Code Mobile Payment DANA pada Urban Millenial di Indonesia. 

Menggunakan dasar model keberhasilan sistem informasi (Information System Success 

Model) DeLone & Mc Lean, jenis data yang digunakan adalah data primer yang didapat 

dari hasil kuesioner. Kuesioner disebarkan kepada pengguna QR Code Mobile Payment 

DANA yang lahir antara tahun 1981 sampai tahun 2000 dan berdomisili di wilayah 

Metropolitan Jakarta (Jakarta, Bogor, Depok, Tangerang, Bekasi). Metode yang 

digunakan dalam pengambilan sampel yaitu purposive sampling. Diperoleh sampel 

sebanyak 111 responden dengan perbandingan 66,7% wanita dan 33,3% pria. Data 

diolah menggunakan SEM-PLS melalui software SmartPLS 3. 

Hasil penelitian menunjukan bahwa (1) Trust berpengaruh secara signifikan terhadap 

Continuance Intention, (2) Flow berpengaruh secara signifikan terhadap Continuance 

Intention, (3) User Satisfaction berpengaruh secara signifikan terhadap Continuance 

Intention, (4) Trust berpengaruh secara signifikan terhadap Flow, (5) Flow 

berpengaruh secara signifikan terhadap User Satisfaction, (6) System Quality 

berpengaruh secara signifikan terhadap Trust, (7) System Quality tidak berpengaruh 

terhadap Flow, (8) System Quality tidak berpengaruh terhadap User Satisfaction, (9) 

Information Quality tidak berpengaruh terhadap  Trust (10) Information Quality tidak 

berpengaruh terhadap Flow, (11) Information Quality berpengaruh secara signifikan 

terhadap User Satisfaction, (12) Service Quality berpengaruh secara signifikan 

terhadap Trust, (13) Service Quality berpengaruh secara signifikan terhadap Flow, (14) 

Service Quality tidak berpengaruh terhadap User Satisfaction. 

Kata kunci: Continuance Intention, Information System Success Model, QR Code, 

Mobile Payment, DANA 
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ABSTRACT 

This research was conducted in order to determine the parameters of Continuance 

Intention to Use QR Code Mobile Payment DANA in Urban Millennial population in 

Indonesia. Using the basis of the DeLone & Mc Lean Information System Success 

Model, the type of data used is primary data obtained from the questionnaires. The 

questionnaire were distributed to QR Code Mobile Payment DANA users who were 

born between 1981 and 2000 and domiciled in the Jakarta Metropolitan area (Jakarta, 

Bogor, Depok, Tangerang, Bekasi). The method used in sampling is purposive 

sampling. Obtained data sample of 111 respondents comprised of 66.7% women and 

33.3% men. The data was processed using SEM-PLS through the SmartPLS 3 software. 

 

The results showed that (1) Trust has a significant effect on Continuance Intention, (2) 

Flow has a significant effect on Continuance Intention, (3) User Satisfaction has a 

significant effect on Continuance Intention, (4) has a significant effect on Flow, (5) 

Flow has a significant effect on User Satisfaction, (6) System Quality has a significant 

effect on Trust, (7) System Quality has no effect on Flow, (8) System Quality has no 

effect on User Satisfaction, (9) Information Quality has no effect on Trust (10) 

Information Quality has no effect on Flow, (11) Information Quality has a significant 

effect on User Satisfaction, (12) Service Quality has a significant effect on Trust, (13) 

Service Quality has a significant effect on Flow, (14) Service Quality has no effect on 

User Satisfaction. 

Keyword: Continuance Intention, Information System Success Model, QR Code, 

Mobile Payment, DANA 



Universitas Bakrie 

x 
 

DAFTAR ISI 

HALAMAN PERNYATAAN ORISINALITAS ........................................... iii 

HALAMAN PENGESAHAN .......................................................................... vi 

KATA PENGANTAR ...................................................................................... v 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI..................... vii 

ABSTRAK ........................................................................................................ viii 

ABSTRACT ....................................................................................................... ix 

DAFTAR ISI ..................................................................................................... x 

DAFTAR TABEL ............................................................................................ xii 

DAFTAR GAMBAR ........................................................................................ xiii 

DAFTAR LAMPIRAN .................................................................................... xiv 

BAB I PENDAHULUAN ................................................................................. 1 

1.1 Latar Belakang ............................................................................................. 1 

1.2 Tujuan Penelitian ......................................................................................... 6 

1.3 Manfaat Penelitian ....................................................................................... 6 

1.4 Identifikasi Masalah ..................................................................................... 6 

1.5 Ruang Lingkup Penelitian ............................................................................ 7 

1.6 Sistematika Penulisan .................................................................................. 7 

BAB II DESKRIPSI MASALAH ................................................................... 9 

 

BAB III TINJAUAN PUSTAKA .................................................................... 12 

3.1 Landasan Teori ............................................................................................. 12 

3.2 Penelitian Terdahulu .................................................................................... 22 

3.3 Kerangka Berpikir dan Hipotesis ................................................................. 25 

BAB IV METODOLOGI PENELITIAN ...................................................... 30 

4.1 Jenis Penelitian ............................................................................................. 30 

4.2 Tahapan Penelitian ....................................................................................... 30 

4.3 Ruang Lingkup Penelitian ............................................................................ 32 

4.4 Sumber Data ................................................................................................. 32 

4.5 Metode Pengumpulan Data .......................................................................... 33 

4.6 Populasi, Sampel, dan Teknik Sampling ..................................................... 33 

4.7 Definisi Operasional Variabel ...................................................................... 35 

4.8 Pengolahan Data dan Analisis Menggunakan SEM-PLS ............................ 38 



Universitas Bakrie 

xi 
 

BAB V HASIL DAN PEMBAHASAN ........................................................... 43 

5.1 Demografi Responden .................................................................................. 43 

5.2 Hasil Pengolahan Data ................................................................................. 49 

5.3 Pembahasan Hasil Penelitian ....................................................................... 65 

BAB VI SIMPULAN, IMPLIKASI, SARAN ................................................ 67 

6.1 Simpulan ...................................................................................................... 67 

6.2 Implikasi Manajerial .................................................................................... 68 

6.3 Saran ............................................................................................................. 69 

 

DAFTAR PUSTAKA ....................................................................................... 70 

LAMPIRAN ...................................................................................................... 73 

  



Universitas Bakrie 

xii 
 

 

DAFTAR TABEL 

Tabel 2.01 Mobile Proximity Payment Technology ...........................................  13 

Tabel 2.02  Penelitian terdahulu.........................................................................  22 

Tabel 2.03 Tabel Penelitian Terdahulu Lanjutan 1 ............................................  23 

Tabel 2.03 Tabel Penelitian Terdahulu Lanjutan 2 ............................................  24 

Tabel 4.01 Definisi Operasional Variabel ..........................................................  35 

Tabel 4.02 Definisi Operasional Variabel Lanjutan 1 .......................................  36 

Tabel 4.03 Definisi Operasional Variabel Lanjutan 2 .......................................  37 

Tabel 4.04 Perbandingan SEM dengan Metode Statistik Lain ..........................  38 

Tabel 4.05 Nilai Outer Loadings .......................................................................  40 

Tabel 5.03 Hasil Cronbach’s Alpha dan Composite Reliability ........................  49 

Tabel 5.01 Nilai AVE ........................................................................................  50 

Tabel 5.02 Nilai Cross Loading  ........................................................................  51 

Tabel 5.03 Nilai VIF ..........................................................................................  52 

Tabel 5.04 Nilai R2 .............................................................................................  52 

Tabel 5.05 Nilai Uji Hipotesis ...........................................................................  54 

Tabel 5.06 Nilai Indirect Effect ..........................................................................  64  



Universitas Bakrie 

xiii 
 

 

DAFTAR GAMBAR 

Gambar 1.01 Pertumbuhan Pengguna Internet ..................................................  1 

Gambar 1.02 Komposisi Pengguna Internet Berdasarkan Usia .........................  2 

Gambar 1.03 Kepemilikan perangkat berdasarkan karakter  

Kota/Kabupaten di Indonesia ......................................................  3 

Gambar 1.04 Pertumbuhan transaksi digital di seluruh dunia ...........................  4 

Gambar 1.05 Daftar Dompet Digital Terbesar  

di Indonesia Q IV 2017-Q II 2019...............................................  5 

Gambar 2.01 Contoh QR Code ..........................................................................  15 

Gambar 2.02 Perbedaan masyarakat urban dan masyarakat rural .....................  17 

Gambar 2.03 Fase kelompok demografis...........................................................  18 

Gambar 2.04 IS Success Model DeLone & McLean 1992.................................  19 

Gambar 2.05 Pembaruan IS Success Model DeLone &McLean........................  20 

Gambar 2.19 Kerangka Berpikir ........................................................................  29 

Gambar 4.01 Tahapan Penelitian .......................................................................  30 

Gambar 4.02 Tabel menentukan sampel minimum Cohen ................................  38 

Gambar 5.01 Jenis Kelamin Responden ............................................................  44 

Gambar 5.02 Usia Responden ............................................................................  44 

Gambar 5.03 Domisili Responden .....................................................................  45 

Gambar 5.04 Pendidikan Responden .................................................................  46 

Gambar 5.05 Pekerjaan Responden ...................................................................  46 

Gambar 5.06 Pendapatan per Bulan Responden ................................................  47 

Gambar 5.07 Intensitas Penggunaan QR Code Mobile Payment DANA ..........  48 

Gambar 5.08 Transaksi yang Pernah Dilakukan Menggunakan  

QR Code Mobile Payment DANA oleh Responden .....................  49 

Gambar 5.09 Diagram Jalur Hasil Outer Model dan Inner Model ....................  54 

Gambar 5.10 Model Akhir Penelitian ................................................................  66 



Universitas Bakrie 

xiv 
 

DAFTAR LAMPIRAN 

Lampiran 1. Kuesioner Penelitian ...................................................................... 74 

Lampiran 2. Hasil Olah Data Menggunakan SmartPLS .................................... 81 


