Universitas Bakrie

DAFTAR PUSTAKA

l. Buku

Aaker, D. (2004). Managing Brand Equity: Capitalizing on the Value of Brand

Name. The Free Press. New York.

Bungin, Burhan. (2011), Penelitian Kualitatif Komunikasi, Ekonomi, Kebijakan
Publik, dan Ilmu Sosial lainnya. Edisi Kedua, Cetakan ke-5. Prenada
Media Group.

Bungin, Burhan. (2011), Metodologi Penelitian Kualitatif. Edisi Pertama, Cetakan
ke-8. Jakarta: Rajawali Pers.

Herdiansyah, Haris (2014) , Metodologi Penelitian Kualitatif Untuk lImu-limu
Sosial. Cetakan Ketiga, Jakarta: Salemba Humanika.

Irwansyah (2011). Corporate and Marketing Communication. 1% Edition. Pusat
Studi Komunikasi dan Bisnis Program Pasca Sarjana Universitas Mercu
Buana

Keller, Kevin Lane (2008) Strategic Brand Management Building, Measuring, And
Managing Brand Equity. 3" Edition .Pearson Prentice Hall

Kennedy, John E dan Dermawan Soemanagara. (2006). Marketing Communication.
Jakarta: PT Bhuana llmu Populer

Kriyantono, Rachmat, (2010), Teknik Praktis Riset Komunikasi, Edisi Pertama,
Cetakan ke-5. Prenada Media Group.

Kotler, Philip dan Kevin L. Keller. (2006). Marketing Management. 12™" Edition.
Prentice Hall of India.

Kotler P & Amstrong G., (2010) Principle of Marketing, 13th edition . International
Edition, Prentice Hall, New Jersey.

Kotler, P. and K.L . Keller (2012) , Marketing Management. 14" Edition., New
Jersey : Pearson- Prentice Hall

Rangkuti, Freddy, (2009), The Power of Brands. Jakarta : PT Gramedia Pustaka
Utama.

Suharyanti, (2011) Memenangkan Pasar dengan Strategi Brand Extension. 1%

edition. UB press universitas bakrie

62



Universitas Bakrie

Sugiyono, (2009), Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung :
Alfabeta

Solomon, Michael R, (2011) Consumer Behaviour : Buying, Having and Being,
Pearson Education,Inc, New Jersey : Prentice-Hall

I1. Jurnal llmiah

Afiff, Adi Zakaria, (2006), No. 9, Pengaruh Konsistensi brand specific associations
dan strategi brand extension dalam memenangkan evaluasi konsumen.
Usahawan N0.9 TH XXXV September 2006, Staff Pengajar FEUI.

Afzal, Sarwat, (2013), , 3(2):216-226. Factor Influencing Successful Brand
Extension Into Related and Unrelated Product Categories. Asian Economic
and Financial Review.

Erling Olsen, L & Johan Lanseng, E. (2012). Brand alliances: the role of brand
concept consistency. European Journal of Marketing, 46(9), 1108-1126.

Fajrianthi, Vol. 7, No 3, (2005), Strategi Perluasan Merek dan Loyalitas
Konsumen. Fakultas Psikologi Universitas Airlangga.

Fombrun and Foss , Vol. 14, No. 3, May 14th, (2001), The Reputation Quotient,
Part 1: Developing a Reputation Quotient. The Gauge: Fombrun and Foss
on Measuring Corporate Reputation

Hem, Leif E.,.De Chernatony, Leslie.,, dan Iversen Nina M. (2003). Factors
Influencing  Successful Brand Extensions. Journal of Marketing
Management, 19:7-8, 781-806

Masruroh, Siti, (2018), Vol. 02, No. 2, Pengaruh Evaluasi Konsumen Atas
Perluasan Merek Terhadap Niat Pembelian Ulang Melalui Sikap Konsumen
Pada Produk Margarin Filma di Surabaya. Jurnal Bisnis dan Perkembangan
Bisnis

Mayangsari, Lialutfi, (2014), Th 7, No. 2, Pengaruh Dukungan Endorser dan
Brand Familiarity Terhadap Perception of Purchase Risk dan Dampaknya
Pada Niat Beli Produk Brand Extension. Jurnal Manajemen Teori dan
Terapan, Departemen Manajemen Fakultas Ekonomi dan Bisnis Universitas
Airlangga

Park, C. W., Milberg, S., & Lawson, R. (1991), Evaluation of Brand Extensions:
The Role of Product Feature Similarity and Brand Concept Consistency.
Journal of Consumer Research, 18 (2), 185.

63



Universitas Bakrie

Rosyad, Udung Noor, Vol.27, No 2, (2011), Pengaruh komunikasi pemasaran
terhadap perluasan pangsa pasar. Fakultas komunikasi, Universitas Islam
Bandung.

Suryawardhani, Levinda Hesty, Vol 228, 2018, Religiosty in Multimodality: A Case
Study of Wardah Advertisement. Advances in Social Science, Education and
Humanities Research (ASSEHR). Universitas Airlangga.

Tunjungsari, Rahmawati Helvy (2015), Vol.15, No. 2, Pengaruh Brand Extension,
Kualitas Produk, dan Layanan Purna Jual Terhadap Keputusan Pembelian
Asus Smartphone. Jurnal Riset Ekonomi dan Manajemen.

Wijayanti, (2011), Vol. 8, No. 22, Brand Extension Untuk Produk Baru. Fakultas
Ekonomi, Universitas Muhammadiyah Purworejo

Wulandari, Retno (2012), Vol 7, No 2, Dimensi- dimensi Persepsi Risiko
Keseluruhan Konsumen, STIE YKPN

Wu, Shuw-ing, Chen-Lien Lo, (2009), Vol. 21 No. 1, pp. 174-194. The influence

of core-brand attitude and consumer perception on purchase intention
towards extended product. Asia Pacific Journal of Marketing and Logistics

Volckner, F., & Sattler, H. (2006), 70(2), 18-34.. Drivers of Brand Extension
Success. Journal of Marketing. American Marketing Association, Journal of
Marketing Vol. 70 (April 2006), 18-34

Il. Internet

https://kemenperin.go.id/artikel/18957/Industri-Kosmetik-Nasional-Tumbuh-20,
diakes 28 September 2019, pukul 15.20 WIB

http://sigmaresearch.co.id/tren-dan-perilaku-pasar-kosmetik-indonesia-tahun-
2017/ diakses 28 September 2019, pukul 16.00 WIB

https://www.indonesia-investments.com/id/budaya/penduduk/item67 , diakses 28
September 2019 pukul 17.15 WIB

https://highlight.id/wardah-mantapkan-diri-sebagai-merek-kosmetik-nasional-
lokal-indonesia-halal/, diakses 28 September pukul 18.30 WIB

https://kumparan.com/kumparanstyle/produk-perawatan-rambut-wardah-raih-
penghargaan-halal-top-brand-2018-1541074545651721873 , diakses 29
September, pukul 12.00 WIB

https://www.indonesia-investments.com/id/budaya/penduduk/item67, diakes 29
September, pukul 13.00 WIB

https://www.republika.co.id/berita/gaya-hidup/trend/17/11/20/0zp4ua328-sampo-
bagi-wanita-berhijab, diakses 29 September, pukul 15.00 WIB

https://www.paragon-innovation.com/ , diakses tgl 29 September, pukul 17.00 WIB

64


https://kemenperin.go.id/artikel/18957/Industri-Kosmetik-Nasional-Tumbuh-20,%20%20diakes%2028%20September%202019
https://kemenperin.go.id/artikel/18957/Industri-Kosmetik-Nasional-Tumbuh-20,%20%20diakes%2028%20September%202019
http://sigmaresearch.co.id/tren-dan-perilaku-pasar-kosmetik-indonesia-tahun-2017/
http://sigmaresearch.co.id/tren-dan-perilaku-pasar-kosmetik-indonesia-tahun-2017/
https://www.indonesia-investments.com/id/budaya/penduduk/item67
https://highlight.id/wardah-mantapkan-diri-sebagai-merek-kosmetik-nasional-lokal-indonesia-halal/
https://highlight.id/wardah-mantapkan-diri-sebagai-merek-kosmetik-nasional-lokal-indonesia-halal/
https://kumparan.com/kumparanstyle/produk-perawatan-rambut-wardah-raih-penghargaan-halal-top-brand-2018-1541074545651721873
https://kumparan.com/kumparanstyle/produk-perawatan-rambut-wardah-raih-penghargaan-halal-top-brand-2018-1541074545651721873
https://www.indonesia-investments.com/id/budaya/penduduk/item67
https://www.republika.co.id/berita/gaya-hidup/trend/17/11/20/ozp4ua328-sampo-bagi-wanita-berhijab
https://www.republika.co.id/berita/gaya-hidup/trend/17/11/20/ozp4ua328-sampo-bagi-wanita-berhijab
https://www.paragon-innovation.com/

Universitas Bakrie

https://kumparan.com/kumparanstyle/perkembangan-kosmetik-halal-yang-
semakin-berjaya-di-indonesia-1548305141429421835 , diakses tgl 14 Oktober
2019, Pukul 11.00 WIB

https://industri.kontan.co.id/news/paragon-technology-hasilkan-lebih-dari-135-
juta-produk-kosmetik-tiap-tahun, diakses pada tgl 04 Oktober 2019, pukul 09.00
WIB

https://hbr.org/2019/02/how-global-brands-can-respond-to-local-competitors ,
diakses tgl 08 Januari 2020, pukul 13.00 WIB

https://marketeers.com/makna-kampanye-halal-dari-awal-bagi-wardah/ , diakses
pada 15 Januari 2020, pukul 10.00 WIB

https://www.grandviewresearch.com/industry-analysis/indonesia-halal-hair-care-
market , diakses tgl 04 Februari 2020, pukul 10.00 WIB

https://lifestyle.kompas.com/read/2014/03/26/1525017/Sampo.Anti-
ketombe.Paling.Diminati.di.Indonesia , diakses tgl 26 Maret 2020, pukul 11.00
WIB

65


https://kumparan.com/kumparanstyle/perkembangan-kosmetik-halal-yang-semakin-berjaya-di-indonesia-1548305141429421835
https://kumparan.com/kumparanstyle/perkembangan-kosmetik-halal-yang-semakin-berjaya-di-indonesia-1548305141429421835
https://industri.kontan.co.id/news/paragon-technology-hasilkan-lebih-dari-135-juta-produk-kosmetik-tiap-tahun
https://industri.kontan.co.id/news/paragon-technology-hasilkan-lebih-dari-135-juta-produk-kosmetik-tiap-tahun
https://hbr.org/2019/02/how-global-brands-can-respond-to-local-competitors
https://marketeers.com/makna-kampanye-halal-dari-awal-bagi-wardah/
https://www.grandviewresearch.com/industry-analysis/indonesia-halal-hair-care-market
https://www.grandviewresearch.com/industry-analysis/indonesia-halal-hair-care-market
https://lifestyle.kompas.com/read/2014/03/26/1525017/Sampo.Anti-ketombe.Paling.Diminati.di.Indonesia
https://lifestyle.kompas.com/read/2014/03/26/1525017/Sampo.Anti-ketombe.Paling.Diminati.di.Indonesia

