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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui bagaimana pengaruh people, process, dan 

physical evidence terhadap keputusan pembelian kembali pada local coffee shop di 

Jakarta. Jumlah sampel penelitian ini sebanyak 140 responden. Penelitian ini 

menggunakan data primer yang diperoleh melalui pengisian kuesioner yang sudah 

diuji dengan uji validitas dan uji reliabilitas. Analisis data menggunakan logistic 

multinominal. Hasil secara parsial menunjukkan variabel people, process, dan 

physical evidence berpengaruh positif dan signifikan terhadap keputusan pembelian 

kembali. Hasil secara simultan menunjukkan people, process, dan physical evidence 

berpengaruh positif dan signifikan terhadap keputusan pembelian kembali. 

 

Kata Kunci : People, Process, Physical Evidence, dan Keputusan Pembelian 

Kembali 
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INFLUENCE OF PEOPLE, PROCESS, AND PHYSICAL 

EVIDENCE ON REPURCHASE DECISIONS ON LOCAL COFFEE 

SHOP 

(Study On Local Coffee Shop in Jakarta) 

Dini Nabila 

 

 

 

ABSTRACT 

 

This study aims to determine how the influence of people, process, and physical 

evidence on repurchase decisions at the local coffee shop in Jakarta. The number of 

samples of this study were 140 respondents. This study uses primary data obtained 

through filling out questionnaires that have been tested with validity and reliability 

tests. Data analysis using multinominal logistics. The partial results show that the 

variables of people, process, and physical evidence have a positive and significant 

effect on repurchase decisions. The results simultaneously show people, process, and 

physical evidence have a positive and significant effect on repurchase decisions. 

 

Key Words : People, Process, Physical Evidence, and Repurchase Decisions 
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