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ANALISIS PENGARUH HARGA, KUALITAS WEBSITE, DAN
KEPERCAYAAN TERHADAP KEPUTUSAN PEMBELIAN PADA
PERUSAHAAN E-COMMERCE SHOPEE

Savira Andini

ABSTRAK

Penelitian ini ditujukan untuk menganalisa apakah harga, kualitas website dan
kepercayaan pelanggan berpengaruh terhadap keputusan pembelian pada
Shopee. Populasi dalam penelitian ini adalah pelanggan yang pernah melakukan
pembelian melalui Shopee minimal sebanyak 2 (dua) kali selama 6 (enam) bulan
terakhir. Penelitian ini mengambil sampel sebanyak 100 pelanggan pengguna
website. Metode analisis yang digunakan dalam penelitian ini adalah regresi
linear berganda setelah dilakukan uji validitas dan reliabilitas. Hasil penelitian
menunjukkan ketiga variabel harga, kualitas website, dan kepercayaan secara
simultan mempunyai pengaruh terhadap keputusan pembelian pada website
Shopee. Secara parsial, harga dan kualitas website berpengaruh secara positif
signifikan terhadap keputusan pembelian Shopee. Sedangkan faktor kepercayaan
tidak berpengaruh signifikan terhadap keputusan pembelian pada Shopee.

Kata kunci : harga, kualiats website, kepercayaan, keputusan pembelian
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ANALYSIS OF THE EFFECT OF PRICE, WEBSITE QUALITY, AND
TRUST ON PURCHASE DECISIONS IN E-COMMERCE SHOPEE
COMPANIES

Savira Andini

ABSTRACT

This research aims to analyze whether price, website quality and customer trust
influence purchasing decisions at Shopee. The population in this study are
customers who have made purchases through Shopee at least 2 (two) times during
the last 6 (six) months. This study took a sample of 100 website users. The analytical
method used in this research is multiple linear regression after testing the validity
and reliability. The results showed that the three variables of price, website quality,
and trust simultaneously had an influence on purchasing decisions on the Shopee
website. Partially, the price and quality of the website have a significant positive
effect on Shopee's purchasing decisions. Meanwhile, the trust factor has no
significant effect on purchasing decisions at Shopee.

Keyword: Price, Website Quality, Trust, Decision of Purchase
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