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Pengaruh Physical Experience terhadap Purchase Intention dalam Penerapan
Online-To-Offline Commerce pada Perusahaan Fabelio dengan Perceived
Value dan Perceived Risk sebagai Variabel Mediasi

Sri Fatmayenti

ABSTRAK

Penelitian ini di latarbelakangi mulai banyaknya perusahaan e-commerce di
Indonesia yang menerapkan O20 commerce dengan menyediakan toko luring
ataupun showroom, salah satunya adalah Fabelio. Namun demikian belum banyak
terdapat penelitian yang mengkaji apakah showroom benar berpengaruh terhadap
intensi pembelian pelanggan, meskipun Fabelio sudah mengeluarkan modal yang
tidak sedikit untuk menyediakan 20 showroom di Kawasan Jabodetabek dan
Bandung. Oleh karena itu penting bagi perusahaan untuk mengetahui pengaruh
physical experience sebagai karakteristik dari O20 commerce terhadap intensi
pembelian pelanggan, dan bagaimana Fabelio dapat memanfaatkan showroom yang
sudah ada untuk menarik lebih banyak pelanggan untuk berbelanja. Tujuan
penelitian ini adalah untuk mengetahui pengaruh physical experience terhadap
purchase intention, baik secara langsung maupun dimediasikan oleh variabel
perceived value dan perceived risk. Jenis penelitian yang digunakan adalah
penelitian kuantitatif. Data yang disajikan dalam penelitian ini diperoleh melalui
kuesioner yang dibagikan kepada 56 responden. Analisis statistik menggunakan
metode SEM PLS untuk pengujian model dan hipotesis. Hasil dari penelitian ini
menunjukkan bahwa physical experience berpengaruh secara langsung terhadap
perceived value dan perceived risk, perceived value berpengaruh terhadap purchase
intention, dan physical experience berpengaruh terhadap purchase intention
dimediasi oleh perceived value.

Kata kunci: physical experience, pengalaman fisik, perceived value, perceived risk,

purchase intention, intensi pembelian, 020 commerce.
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Effect of Physical Experience Towards Purchase Intention in Online-to-
Offline Commerce Fabelio, with Perceived Value and Perceived Risk as
Mediator Variable

Sri Fatmayenti

ABSTRACT

As Indonesian e-commerce companies start to implement O20 commerce by
providing physical store or showroom, Fabelio is also one of the many. However,
not many researches found on the effect of the physical experience as one of the
characteristics of 020 commerce towards customer purchase intention in
Indonesia, despite significant amount of capital spent by Fabelio to provide 20
showrooms in Jabodetabek and Bandung area to date. Hence, it is important for
Fabelio to know if their showrooms providing physical experience will affect
customers’ purchase intention, and know how to utilize their showrooms to attract
more customers. The objective of this research is to find out the effect of physical
experience towards purchase intention directly, or with perceived value and
perceived risk as mediator variable. This research is a quantitative research, with
data used in this study were obtained through a questionnaire given to 56
respondents. SEM PLS method was used to test the model and hypothesis. The result
of this study indicates that physical experience affects perceived value and
perceived risk directly, perceived value affects purchase intention directly, and
physical experience affects purchase intention with perceived value as mediator
variable.

Keywords: physical experience, perceived value, perceived risk, purchase
intention, O20 commerce.
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