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ANALISIS AISDALSLOVE (ATTENTION, INTEREST, SEARCH, 

DESIRE, ACTION, LIKE/DISLIKE, SHARE, AND LOVE/HATE) PADA 

VIDEO IM3 OOREDOO #TERUSKANPERJUANGMU 

 

Diandra Kusuma Putri 

 

ABSTRAK 

 

Pada awal tahun 2020, Indonesia dilanda pandemi karena munculnya virus yaitu 

Covid-19. Situasi ini pun memberikan implikasi kedalam berbagai aspek 

kehidupan dan tidak sedikit masyarakat yang harus berjuang karena terkena 

dampak. Masyarakat harus menjaga kondisi untuk tetap terus berada di rumah 

dengan koneksi yang tetap terjaga. Dalam hal ini, IM3 Ooredoo sebagai salah satu 

penyedia jasa telekomunikasi di Indonesia pun membuat sebuah video yang 

berjudul ―Teruskan PerjuanganMu‖ sebagai bentuk penyemangat kepada kalangan 

anak muda melalui media digital yaitu YouTube. Dalam hal ini, analisis penelitian 

yang digunakan adalah model teori AISDALSLove (Attention, Interest, Search, 

Desire, Action, Like, Share, Love) oleh Wijaya. Metode penelitian yang dilakukan 

adalah dengan pendekatan kualitatif. Teknik analisis data dengan FGD (Focus 

Group Discussion) kepada 8 orang peserta. Hasil penelitian menunjukan bahwa 

dari model AISDALSLOVE ditemukan bahwa para peserta tertarik hingga 

mencintai video tersebut mulai dari artis, aransemen lagu, konsep video, hingga 

pesan yang diberikan dalam video tersebut. Namun hal ini menggambarkan 

bahwa peserta hanya mencapai mencintai kampanye yang dilakukan bukan 

mencintai brand karena tidak adanya implikasi terhadap pembelian. Pemilihan 

media yang digunakan yaitu YouTube, merupakan media yang tepat untuk 

menyasar pasar anak muda.  

Kata Kunci: AISDALSLove, Youtube 
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STUDI AISDALSLOVE (ATTENTION, INTEREST, SEARCH, DESIRE, 

ACTION, LIKE/DISLIKE, SHARE, AND LOVE/HATE) OF VIDEO IM3 

OOREDOO #TERUSKANPERJUANGMU 

 

Diandra Kusuma Putri 

 

ABSTRACT 

 

At the beginning of 2020, pandemi emerged in Indonesia due to Coronavirus 

(Covid-19). The situation has impacted deeply on daily lives and has brought 

suffering to all. To stay alive, people are encouraged to stay at home and stay 

connected. During this time, IM3 Ooredoo as one of telecommunication provider 

in Indonesia created video entitled "Teruskan PerjuanganMu" as a form of 

encouragement for young adults through digital media, YouTube. The analysis of 

this research uses the AISDALSLove Theory (Attention, Interest, Search, Desire, 

Action, Like, Share, Love) by Wijaya. The research method is a qualitative 

approach. Data analysis techniques with Focus Group Discussion with eight 

informants. The result showed from AISDALSLove model that the informants are 

interest until love with the video because of the artist, the song, the video concept 

until the messege that contained in this video. While, thru this research we found 

that the informants only stand on love phase due to this campaign project and did 

not give implication to their buying. For their media choices to this campaign, 

Youtube are the right media if they want to reach a younger segment.  

Keywords: AISDALSLove, Youtube 

 



Universita Bakrie 

vii 

 

DAFTAR ISI 

 

HALAMAN PERNYATAAN ORISINALITAS.................................................. i 

HALAMAN PENGESAHAN ............................................................................... ii 

UNGKAPAN TERIMA KASIH ......................................................................... iii 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI......................... iv 

ABSTRAK ............................................................................................................. v 

ABSTRACT .......................................................................................................... vi 

DAFTAR ISI ........................................................................................................ vii 

DAFTAR GAMBAR ............................................................................................ ix 

DAFTAR TABEL.................................................................................................. x 

BAB 1 PENDAHULUAN ..................................................................................... 1 

1.1 Latar Belakang Masalah ..................................................................... 1 

1.2 Rumusan Masalah ............................................................................. 12 

1.3 Tujuan Penelitian .............................................................................. 12 

1.4 Kegunaan dan Manfaat Penelitian .................................................... 13 

1.4.1 Manfaat Teoretis .................................................................. 13 

1.4.2 Manfaat Praktis .................................................................... 13 

BAB II KERANGKA PEMIKIRAN ................................................................. 14 

2.1 Tinjauan Pustaka Terkait Dengan Penelitian Sebelumnya ............... 14 

2.2 Tinjauan Teoretis .............................................................................. 22 

2.2.1 Komunikasi Pemasaran ........................................................ 22 

2.2.2 Hierarcy of effect Model in Advertising ............................... 32 

2.3 Kerangka Pemikiran ......................................................................... 36 

BAB III  METODOLOGI PENELITIAN ........................................................ 38 

3.1 Pendekatan Metodologis ................................................................... 38 

3.2 Objek Penelitian ................................................................................ 39 

3.3 Subjek Penelitian .............................................................................. 39 

3.4 Sumber Data dan Teknik Pengumpulan Data ................................... 39 

3.4.1 Sumber Data ......................................................................... 40 

3.4.2 Teknik Pengumpulan Data ................................................... 41 



Universita Bakrie 

viii 

 

3.5 Operasionalisasi Konsep ................................................................... 42 

3.6 Teknik Analisis Data ........................................................................ 45 

3.7 Teknik Pengujian Keabsahan Data ................................................... 47 

BAB IV KERANGKA PEMIKIRAN ................................................................ 48 

4.1 Gambaran Umum Objek Penelitian .................................................. 48 

4.1.1 Profil IM3 Ooredoo .............................................................. 48 

4.1.2 Gambaran Iklan Youtube: IM3 Ooredoo 

#TeruskanPerjuanganMu ................................................................. 49 

4.1.3 Gambaran Subjek Penelitian ................................................ 53 

4.2 Hasil Penelitian ................................................................................. 54 

4.2.1 Attention ............................................................................... 54 

4.2.2 Interest ................................................................................. 56 

4.2.3 Search................................................................................... 57 

4.2.4 Desire ................................................................................... 59 

4.2.5 Action ................................................................................... 60 

4.2.6 Like/Dislike .......................................................................... 62 

4.2.7 Share (S) ............................................................................... 64 

4.2.8 Love ...................................................................................... 65 

4.2.9 Youtube................................................................................. 66 

4.3 Pembahasan ...................................................................................... 68 

4.3.1 Iklan Youtube ....................................................................... 68 

4.3.2 Aspek dalam video IM3 Ooredoo ........................................ 69 

4.3.3 Fokus kepada Aktifitas Brand .............................................. 70 

BAB V PENUTUP ............................................................................................... 72 

5.1 Kesimpulan ....................................................................................... 72 

5.2 Saran ................................................................................................. 73 

5.2.1 Saran Akademis ................................................................... 73 

5.2.2 Saran Akademis ................................................................... 73 

DAFTAR PUSTAKA .......................................................................................... 75 

LAMPIRAN ......................................................................................................... 77 



Universita Bakrie 

ix 

 

DAFTAR GAMBAR 

 

Gambar 1.1.  Jumlah Pengguna Internet (%) .......................................................... 4 

Gambar 1.2.  Top 4 Internet Used ........................................................................... 4 

Gambar 1.3.  Digital Media Penetration ................................................................ 5 

Gambar 1.4.  Jumlah Pengguna Youtube di Indonesia ........................................... 6 

Gambar 1.5.  Telkomsel #DirumahTerusmaju ........................................................ 7 

Gambar 1.6.  XL #BisadiRumah dengan Xtra Unlimited Turbo ............................ 7 

Gambar 1.7.  Axis Bersama #KompakWalauBerjarak ........................................... 8 

Gambar 1.8.  Gambar Iklan Indosat #TeruskanPerjuanganmu ............................... 9 

Gambar 2.1.  The Pyramid of Love towards Brand .............................................. 35 

Gambar 2.2.  AISDALSLove ................................................................................ 36 

Gambar 2.3.  Kerangka Pemikiran ........................................................................ 37 

Gambar 4.1.  Logo Indosat Ooredoo dan IM3 Ooredoo ....................................... 49 

Gambar 4.2.  Gambar Group Barasuara ................................................................ 50 

Gambar 4.3.  Gambar Penyanyi Ardhito Pramono ............................................... 50 

Gambar 4.4.  Gambar Penyanyi Nadin Amizah .................................................... 51 

Gambar 4.5.  Gambar Video IM3 Oooredoo #TeruskanPerjuanganMu ............... 52 

Gambar 4.6.  Lirik Bangkit dan Berlari ................................................................ 52 

Gambar 4.7.  Komentar pada kanal YouTube IM3 Ooredoo ................................ 53 

Gambar 4.8.  YouTube & Instagram IM3 Ooredoo .............................................. 58 

 

 

 

 

 

 

 

 



Universita Bakrie 

x 

 

DAFTAR TABEL 

 

Tabel 2.1. Tinjauan Pustaka Terkait Dengan Penelitian Sebelumnya .................. 18 

 

 

 




